WWW.INFOLINE.SPB.RU WWW.ADVIS.RU WWW.INFORETAIL.RU

INDUSTRY REVIEW

Russian consumer market and
FMCG retail chains rating

Demo-version

June 2016

Retail business statistics in Russia and regions

Retail indicators in Russia

Review of retail market of Russia in June 2016

Rating of FMCG retailers by stores number, selling space in June

2016, net sales in 2013-2015

ArentcTBo INFOLine 3aHuMaeTcs pa3paboTkoi u peanuaaliueit MHOOPMALMOHHBIX U aHANUTUYECKUX NPOAYKTOB, KOHCYNbTUPOBAHUEM U NOAAEPXKKON AENOBbIX
(hopymoB n MeponpuaTUil B cepe CTPOUTENLCTBA U MHBECTULWIA, pUTEIiNa U NOTPEGUTENbCKOTO PbiHKA, TONAUBHO-9HEPreTUYECKOro KOMNEKCa, TPaHCNOopTa,
MalUMHOCTPOEHUA U Ap. Ha NOCTOSHHOM OCHOBE Mbl OKa3biBaeM noaaepxky 6onee 3000 komnanuii Poccum 1 Mupa. B cooTBETCTBUM C NpaBMnaMu accolnammn
ESOMAR Bce npogykTbl arentcTBa INFOLine ceptuduumpyrotcs no o6uweesponeiickumM cTaHaapTam.

5 P e
I z o ISO (s:m) @ LexisNexis'

[ wcbopmauonoe arewrcrso) information agency| ]




INFOLZ.

Content of the industry review "Russian consumer market and FMCG retail chains rating"

About Russian consumer market and FMCG retail Chains rating...........ccooiieiiiiiiiinceseese e 3
Rating of FMCG retail ChaiNs Of RUSSIA ..........iiiiiiiiiiiee ettt sttt e et sae st b et e eseeneeeesaeeas 5
TOP 150 FMCG ChaiNS PEITOIMAINCE .....c.vivitiiiitiitiieiisie ettt b bbbt b bbbt bbb benr e 5
Rating of FMCG retail chains by NUMDEr OF SEOFES .........oiviiiiiiiicce e 9
Rating of FMCG retail chains by SEIlING SPACE ......ccviiiieiecc e et ee e e enes 11
Rating of FMCG retail chains By Nt SAIES ......c.oiiiiii e sneenes 18
Section I. Retail trends and deVelOPMENT IN RUSSIA ......cveiviiiieiiiieeeeieeri e se e et e ettt e e e e e saesresbesresraeseenseseesrenes 21
MacroecoNOMIC FEtAIl INICATOTS ........iviiiiii ettt bbbttt sttt s re st 21
Main indicators of retail deVEIOPMENT ..........cco i et e e e et e renre e 24
Government regulation Of FEtAIIING........c.oiiiiiie it e e et e ae e e re e ene s 26
Structure of retail turnover by the category Of PrOUUCTS ........coveiiiiieiirei e 34
Structure of retail turnover by the category Of FELAIIEN ..........cociiiiiiie e 37
Regional Structure of Fetail TUIMOVET ...........ci ittt bbb nns 40
FOOA MAIKEE INFIATION ... ettt ettt e e e st et st et eebe e st e eesbenbesaeeteene e 42
Consumer iNCOMES AN EXPENUITUIES ........cuviuiieiiitirieieete ettt b et sb et r bbbt eb e sb e st e b e sb et ebesb e abenre e ebe e 44
Consumer expectations and CONFIAENCE INUEX.........eiiiiieiieiiie e e e reesae e beenaeeneennee e 48
Section 11. Key events for FIMCG Fetail IN RUSSIA .........cuiiiiiiiiiiii ittt et nnesn e 50
On Prolongation of Counter-Sanctions Restricting Food Product Supplies from the EU, the USA and Some Other
(010 TN 011 g T T SO TPV U R U PO SUPTPPTTRPRORON 50
MuUtUAl relatioNS WIth TUFKEY .....ccuveiieiec ittt ettt e e s te e e e e e ene e e seesta e te e teesteaneesraesraesreenneennis 50
ROSKACNESIVO BCTIVITIES. ... evietieieeeie ittt bbbttt bbbt bt e e e b e sb e bt s bt e bt e bt et e besbenbesbeene s 51
N L O I T = Tox 1Y TSP 53
Section I11. Key events and plans of Major FMCG ChaiNS ..ot 55
Magnit, PISC / Magnit, Magnit Semeiniy, Magnit Cosmetic
Magnit, PJISC / Magnit, Magnit Semeiniy, Magnit Cosmetic chains...............
Magnit, PISC / MAGNIE COSMELIC .......c.viveuiuieiititeteiis ettt bbb et b bbb bbb e bbb bbb e bbbt bbbk bbbt b et
X5 Retail Group N.V. V." (TH Perekrestok, CJSC) / Pyaterochka, Perekrestok, Karusel, Kopeika and Perekrestok
oL (TSI T Ce TS (0] 1Y/ 0] SRS 64

X5 Retail GrouP N. V. [PYAIETOCNKA. .......c.vriiietiiiiititciiiit ettt bbb bbb b st d bbb bbb bbbt bbbttt 73
X5 Retail Group N.V. V." (TH Perekrestok, CISC) / PEIEKIESTOK ..........ceiiiiueueriirieieiei ettt sttt 79
X5 Retail Group N. V." (Express-Retail, LLC) / Perekrestok Express, Citymag, KOPEIKa. ..........ccouriiiririeiriinieeiieiee e 84
X5 Retail Group N.V. V." (TH Perekrestok, CISC) / Karusel, PereKrestok HYPET ..........ccueiiiiiiiiiici it 85
Auchan Retail Russia / Auchan, Auchan-City, Nasha Radug, Kazhdy Den, Atac and V shage ot Vas............c.cc....... 89
Auchan LLC / Auchan, Auchan-City, Nasha Raduga, Kazhay DEN............cccceiiiiriiriieiseei ettt sttt see e eteseenesseneas

Auchan, LLC / Nasha Raduga..........c.ccereirinineinirnieeee e

ALAC, LLC / ATAC, V SNAGE OL WAS ...ttt sttt sttt e b et et e s e bt et e st e b e s e e Rt ek et e s e st e b e es e st et e e eRe e ke s e e se st et e neeneebe st eneebenean
Metro Group / METRO, METRO Punct, real,-

METRO Cash&Carry, LLC / METRO, METRO Punct

METRO CaSh&CAITY, LLC / FASOL.......eiuiuiiititeitiesieieie ettt bbb s bbb e b e bRt b e b b oAt e b e b bbbt ettt eb st bebeten
GC DIXY (DIXY Group, PC) / DIXY retail chain, Megamart, Minimart, Viktoria-kvartal, Deshevo, Victoria, Cash102
GK DIXY (DIXY Group, PC) / DIXY, Megamart, IMINIMEIT..........cccoetriiriieiiiieiei sttt sttt ettt be e e
DIXY GC (Victoriya Baltiya, LLC) / Victoria, Kvartal, Deshevo
=T v W I I O B T - T T 1 =T
(O O A B A O O 0 3 S OSOSPSRN 116
Fresh IMArket LLC / DA CRaAIN ......ouiiiiieiiiiiee ettt et st e st e ke e st s e s e bt £ e Rt e b e e e Rt e b e st b e e b e eeen e et e neebeebe st e s et ebeaseneeteneenis 122
Sedmoi Kontinent, JSC / Sedmoi KONTINENT, NASH..........oooiiiie ettt ettt e s e srae e sree e eree s sraeesaaeeas 123
ADOUL INFOLING TA PrOGUCTS. ... .ottt stttk bbbt b b stk bbbt b bt e bbbt bbbt st 124

]
B YA TMoprotoeneHo uHgiopMaumMoHHbIM arentcteom "IHDOJNTAVNH" Semman
.



Industry review Russian consumer market and
FMCG retail chains rating: June 2016

About Russian consumer market and FMCG retail chains rating

The industry review contains structured information about Russian retail market in the accounting period
(June 2016), operational, financial and investment activity, as well as rating of major FMCG retail chains in
Russia.

Objective: analysis of trends in retailing and in the consumer market, structured description, comparative
analysis, monitoring of investments and organic growth dynamics, ranking of operational and financial indicators
of more than 200 major FMCG chains in Russia.

Key market figures: the retail market capacity in Russia in 2015 exceeded RUB 27.5 tn (inclusive of
VAT). The food products sales reached RUB 13.4 tn (inclusive of VAT). 700 described FMCG retail chains
(including specialized ones and stores at gas filling stations), account for 50% of food retail turnover in Russia. The
share of 10 FMCG largest retail chains comes to more than 24% of food retail.

Relevancy: as was forecasted by INFOLine’s specialists, in 2015 the consumer market shifted to a new
development paradigm. In 2015, retail turnover in the RF, in physical terms, decreased by 10%, food products sales
(including beverages) and tobacco — by 9.2%. In 2016 retail turnover dynamics, in physical terms, will remain
negative. However, due to food products prices growth the market capacity will continue to grow in rouble terms.

Research use: benchmarking, analysis of competitors and partners, marketing and strategic planning,
searching for customers and partners, preparation for negotiations with retail chains.

Time framework: Dynamics from 2007 (market capacity and dynamics). Operational and financial
indicators of largest FMCG chains from 2011. Results of 2014-2015. Forecast for 2016 (retail market capacity and
dynamics, consumer incomes, strategy and plans of the largest FMCG chains).

Research preferences: Monthly analysis and structured description of the consumer market. Most
important events in food retail, including governmental regulation (new legislative acts and initiatives). Monthly
monitoring of more than 200 largest FMCG chains (corporative events, operational, financial and investment
activity).

Research methods and data sources

= Monthly expert polling and interviews of more than 200 Russian retail FMCG chains

= Questionnaire survey of more than 100 FMCG retail chains, monitoring and analysis of Operational
and financial results of more than 700 FMCG Retail Chains

= Monitoring in commercial real estate market, including 1800 Shopping Centres in 30 Largest
Cities base. Monitoring of investment projects and commercial real estate commissioning_"FMCG
and DIY Shopping Centres and Hypermarkets in Moscow and Moscow Region, St. Petersburg
and Leningrad region. Comparative analysis Shopping Centres Market in 27 Cities and Regions
of the RF

= Monitoring of over 2000 mass media. Exposure of key events on retail FMCG market since 2002 as
part of Industry News: Food Retail and FMCG Retail Chains of the RF, Industry News: Food
Industry and Food Market of the RF and Industry News: Retail in th RF.

Russian consumer market and FMCG retail chains rating consists of the following sections:

= Rating of FMCG retail chains of Russia. Operational results of 130 largest FMCG chains by
formats: stores number and selling space dynamics (hypermarket, supermarket, discounter,
convenience store). The most significant stores opening and closing. Ratings by number, selling
space, revenue of TOP 50 FMCG chains in Russia (with over RUB 6 bn in revenue), selling space
growth structure and dynamics by chains and formats.

= Section I. Retail trends and development in Russia. Macroeconomic retail: turnover and money
supply dynamics, turnover forecast. Leading indicator of retail development. Governmental
regulation of retail. Structure of retail turnover by businesses types. Regional structure of retail
turnover. Food market inflation. Incomes and expenditures of population. Monetary policy.
Consumer expectations and confidence of population

= Section Il. Key events for FMCG retail in Russia. Important events for FMCG retailers in Russia.
Expert assessment of the Russian market by INFOLine’s specialists. Case — operational and
analytical information on vital questions.
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= Section I11. Key events and plans of major FMCG chains. Current information on largest FMCG

retail chains in Russia: strategy and plans, results and forecasts, investments, stores opening and

closing, stores opening in 2015, new formats development, A&M, resignations and appointments,

logistics, private label , interaction with consumers and suppliers, corporative events, top
management and contact information.

The principle objective of the Rating of FMCG Retail Chains in Russia survey is to meet the demand for
immediate, statistical and analytical information regarding the Russian retail market and FMCG chains for the
above mentioned specialists. To be able to receive the forthcoming issues of the research, please, forward your
request to INFOL.ine IA, E-mail: mail@advis.ru or by fax + 7 495 772 76 40 and +7 812 322 68 48 and conclude
a contract for our information services.

Please, pay attention, that since 2016 year changes in the conditions of purchase
| of the monthly industry survey «Russian consumer market and FMCG retail chains
Cotovpki oturmgil rating»:

PUKN2 Poccun u Befrpnr

Iobenx ok e v The cost of a one-time purchase of the industry survey: 20 000 RUB (without VAT)
o S The cost of subscription for 12 months: 90 000 RUB (without VAT)

If customer will issue the subscription up for at least 12 months, he will be given a SPECIAL
BONUS Analytical note ""*Changes at the FMCG retail market due to entry into a force of the
Federal Law Ne 273 dated 03.07.2016 "About the changes into the Federal Law "The basis

iNFlze_——  of state regulation of the commercial activities in the Russian Federation™ and into the Code
—— of administrative Offences in Russian Federation."

Information about INFOL.ine agency

INFOLine information agency was established in 1999, its aim was to

render information and advisory services to commercial organizations. = N Fn .

The agency renders permanent information support to more than 1000 I -&Vte
companies in Russia and world-wide. On daily basis INFOLine 1A e rrsrrerss —
monitors publications in more than 5 000 MSM and carries out analytical research according to 80 subjects of RF
economy. Since 2003 INFOLine IA has been conducting various desk researches of the markets both on the

customer’s request and on the Agency’s own initiative. When working on a market research, the Agency’s analysts
make extensive use of their unique data support and their years-long experience of operating various data flows.

o 2 6 @

AEMKATEC

The research reports and surveys of
INFOLine IA are used in their activities
by the largest FMCG retailers (X5
Retail Group, Magnit, Auchan, Metro
Cash&Carry, Lenta, O’Key), producers
(Procter&Gamble, Coca-Cola, Pepsi,

ysreraLco feale PAUKCH OKEW @ K !"E“KA SABMiller, Fazer, Mars), distributors
(Megapolis GC), financial (Uralsib FC,

HwaH mnﬂr@ SNEHTA % O MDM-Bank) and service companies
Ot

BUKTONIA @ S oD (GC Servis-plus, Wincor-Nixdorf).

For additional information you are welcome to visit our sites at www.infoline.spb.ru and www.advis.ru

a
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Rating of FMCG retail chains of Russia

TOP 150 FMCG chains performance*

TOP 150 FMCG chains in Russia

In June 2016 the number of selling points of TOP-150 FMCG retailers (excluding
X5 Retail Group, GK DIXY, Magnit) increased by * units, growth of the total selling space
was about * thousand sg. m. In January-June 2016 the number of selling points of TOP-
150 FMCG retailers increased by * units, growth of the total selling space was about *

thousand sg. m.

Picture 1. Dynamics of number of stores and their selling space of Picture 2. Dynamics of number of stores and their selling
150 largest retailers of Russia in 2010-2016 (at the beginning of the space of 150 largest retailers of Russia in 2006-2016 (to

period)

T T T T T T T T T T T T T T T T
H--v Xi- M- v XI- - v XI- - v XI- 1ll- v XI- lll- v XI- 1ll- V
10 - 10 11 N- 11 12 H1- 12 13 1- 13 14 lI- 14 15 1I- 15 16 IlI-

10 11 12 13 14 15 16

Number of trading units
Selling space of trading units, thousand square meters (right scale)

the end of the period)

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 Jun.16

Number of trading units
Selling space of trading units, thousand square meters (right scale)

Data source: 1A INFOLine

The total number of stores among TOP-150 FMCG retailers as of 01 July 2016
was *with total selling space of *million sg. m.

Hypermarket format®

In June 2016 the number of hypermarkets among TOP 150 FMCG retailers
FMCG increased by *, the selling space grew by *thousand sg. m. In January-June 2016
the number of hypermarkets among TOP 150 FMCG retailers FMCG increased by *, the

selling space grew by * thousand sg. m.

Picture 3. Dynamics of the net hypermarkets number increase among of 150 largest retailers of Russia in 2014-2016 on
monthly basis, number of selling points

2014 m 2015 2016

January February March April May June July

August September ~ October ~ November  December

Data source: 1A INFOLine

! Data was corrected according to the result November 2015. Hereinafter the data for X5 Retail Group, Magnit and DIXY is presented as it was available at the
date of this survey’s preparation: Magnit — May 2016, DIXY — May 2016, X5 Retail Group —March 2016. Drugstore chain "Magnet Cosmetic" is not included
2 INFOLine-Analytics defines the hypermarket format as stores with more than 2.5 thousand sq. m. of selling space. Magnit Semeiniy is not included into the
format, though Tander CJSC positions them as hypermarkets. We position them as supermarkets.
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In June 2016 the following hypermarkets was opened 3 Lenta hypermarkets in
Stavropol, Orenburg region (Orsk), Moscow region (Novoivanovskoe), Magnit
hypermarket in Saratov, Nasha Raduga hypermarket (Auchan Retail Russia) in Belgorod
region (Stariy Oscol), O’KEY hypermarket in St. Petersburg, SPAR (TD Intertorg, LLC) in
Petrozavodsk, Alleya (Komandor, GK) in Krasnoyarsk, Sambery (Nevada, GK) in
Vladivostok.

Picture 4. Dynamics of number of hypermarkets and their floorspace of 150 largest retailers of Russia in 2010-2016

Number of hypermarkets, units

@ Selling space, thousand square meters MQ.[

1-10 V- VII- X-10 I-11 1IV- VII- X-11 I-12 V- VII- X-12 |-13 V- VII- X-13 I-14 V- VII- X-14 1-15 IV- VII- X-15 I-16 V- VII-
10 10 11 1 12 12 13 13 14 14 15 15 16 16

Data source: 1A INFOLine
The total number of hypermarkets among TOP-130 FMCG retailers as of 01 July

2016 was *, with total selling space of *million sg. m.

Research (full version) also includes the description of development of
supermarket format, discounter® format and convenience store format

Rating of FMCG retail chains by number of stores
INFOLine 1A monthly collects information regarding stores number among more
than 150 major FMCG retailers
Expansion dynamics by number of stores
Major retailers’ stores number dynamics in 2015-2016 are presented in the table.

Table 1. Number of stores of the largest FMCG chains during in 2015-2016

Number of stores as Stores number dynamics during the

S period
Legal name Brand Main formats __°f peried’s end
Jan.- Jan.-
2015 Jun.15Jun.16 Jun.15 Jun.16 Jun.15 Jun.i6
Magnit hypermarket H * * * * ok x* * *  *x =
Magnit D * * * * * * * * * * *
Magnit, PC (Tander, CLSC) Magnit Semeiniy H * * * ok ok * * *
Magnit-Cosmetic C * * * * ok x * * *  *x =
All formats All formats * * * Aok ok * *  x
Karusel, Perekrestok Hyper H * * * * % x x *  x  *
Perekrestok S * * * * *  * * * * * *
. Pyaterochka D * * * * * * * * * * *
X5 Retail Group Perekrestok Expres, Kopeika C * * * R x % *
Kopeyka, Kopeyka Super C, S * * * *  x x * *  x x
All formats All formats * * * Ak ko * * ok
Auchan Retail Russia Auchan, Auchan-City, Nasha HC . . N c o e . . . .
(Auchan, LLC) Raduga, Kazhdy Den ’
Dixy, Megamart, Minimart, Kvartal, . . N . o o = . . . N
DIXY Ug, SC Victoriya, Cash H.S,C
Lenta, LLC Lenta H * * * * *  * * * * * *
Metro Group (METRO Cash METRO, METRO Punct H * * * kK ko * *  x

% As it has come to be generally accepted by the international retailers the format of discounter should meet the "one commodity - one demand" requirement.
But it is important to emphasise that in Russia the discounter format doesn’t exist. At the same time the specialists of INFOLine IA would like to distinguish
two subformats of the convenience store format: soft discounters, the formats of the number of the largest Russian players, such as Pyaterochka, Diksi, Magnit,
Monetka, Kopeika, Maria-Ra and others, and convenience stores.

]
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Stores number dynamics during the

Number of stores as .
period

1 9
Legal name Brand Main formats of period’s end

Jan.- Jan.-

2015 Jun.15Jun.16 Jun.15 Jun.16 Junis Jun.i6

and Carry LLC) rea'y. H * * * * *  * * * * * *
All formats All formats * * * *ook ko * *  * *

O’KEY LLC O'KEY, O'KEY-Express H,S * * * * ok ko * *  x *
Fresh Market, LLC DA! C * * * * ok ok * * * * *
O’KEY, GK All formats All formats * * * * ok x * * *
SPS Holding Krasnoe&Beloe C * * * * ook ko * S

SPAR, SPAR Express,

Spar (all legal entities) EUROSPAR, INTERSPAR S, H,C * * * ook xFF * o
Auchan Retail Russia (Atac, Atac, V shage ot Vas s,C - * * * % % % * * *
LLC)
Monetka, GK (Element - « * * * % % % * *  x *
Trade, LLC) Monetka, Monetka Super, Rayt C, S H
Giperglobus, LLC Globus H * * * oo *
Maria-Ra GC Maria-Ra S,C * * * R FO* * *
Narodnaya 7Ya, Ideya, Norma, . - - % % % * * % *
Intertorg TH, LLC SPAR (franchising) S,D,C
Holiday Classic, Holdi, Sibiriada,
Holiday GC Kora, Palata, Turne, Holdi Plus, H,S,C * * * *oooxok X * *oF *
Chervonets
Gorodskoy Supermarket, Azbuka Vkusa, AV Daily, AV sc . . . % % % = x % %
LLC Market '

Data source: INFOLine IA, according to the companies’ data

Rating of FMCG retail chains by selling space

INFOLine IA monthly collects information about selling space dynamics for more
than 150 major FMCG retailers of Russia.

Performance for 2011-2015 and forecast 2016
According to results of 2015 the increment of selling space among 150 major
chains came to more than * thousand sg. m. (2014 — *thousand sq. m., in 2013 —*, in 2012
— *thousand sg. m., in 2011— *thousand sg. m.) or *% (in 2014 — *%, in 2013 — *%, in
2012 — *%, in 2011 — *%). Therefore, as of 01 January 2016 the aggregate selling space of
TOP 150 FMCG retail chains was more than * m sg. m.

<...>

Picture 5. 150 major retailers' selling space growth (exclusively of retailers with decreased space) in 2010-2015, thousand

Sg. m.
-
- e = ..
1 —
E— |
i I 1
2010 2011 2012 2013 2014 2015
Magnit X5 Retail Group
W Auchan Group Metro Group
B O’KEY M Monetka
W DIKSI M Lenta
Other chains Net growth (including closings, right-hand scale), thousand sg. m.

Data source: INFOLine 1A
<...>

Selling space dynamics of major retailers

Selling space dynamics of major retailers in 2015-2016 are presented in the table.
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Table 2. Total selling space of major FMCG chains of Russia in 2015-2016, thousand sg. m.

Total selling

floorspace as of Dynamics of aggregate sales space for

Legal name Brand Main formats period’s end the period
Jan.- Jan.-
2015 Jun.15Jun.16 Jun.15 Jun.16 Junis Jun.16
Magnit hypermarket H * * * *x ko * * kX
Magnit D * * * * * * * * * * *
Magnit, PC (Tander, CLSC) Magnit Semeiniy H * * * *x ko * * kX
Magnit-Cosmetic C * * * * Ok xx * * ok x
All formats All formats * * * *x o % * * o x
Karusel, Perekrestok Hyper H * * * *Ox x % * * ok x
Perekrestok S * * * *Ox x % * * ok x
. Pyaterochka D * * * *x o % * * o x
X5 Retail Group Perekrestok Expres, Kopeika C * * * *Ox x % * * ok x
Kopeyka, Kopeyka Super C, S * * * *Ox x % * * ok x
All formats All formats * * * *x o % * * o x
Auchan Retail Russia Auchan, Auchan-City, Nasha HC . . . . % . . = % =
(Auchan, LLC) Raduga, Kazhdy Den '
DIXY Ug, SC Dixy, Megamart, Minimart, Kvartal, H.S,C . . . . % . . % =
Victoriya, Cash
Lenta, LLC Lenta H * * * *oook ko * *ox *
Metro Group (METRO Cash METRO, METRO Punct H : : : : : : : : : : :
and Carry LLC) real,- H
All formats All formats * * * *x o % * * oxx
O’KEY LLC O'KEY, O'KEY-Express H, S * * * * ko k ok ¥k
Fresh Market, LLC DA! C * * * * ok ok x * * ok *
O’KEY, GK All formats All formats * * * X ox * * *
SPS Holding Krasnoe&Beloe C * * * K xx * * ok
. SPAR, SPAR Express, . . . . . . %
Spar (all legal entities) EUROSPAR. INTEpRSPAR S,H,C
Auchan Retail Russia (Atac, Atac, V shage ot Vas s.cC . . . . . . %
LLC)
Monet_t_(g(g’KL(LE(l:e;ment " Monetka, Monetka Super, Rayt C,SH * * * S *oox o *
Giperglobus, LLC Globus H * * * *x ko * **
Maria-Ra GC Maria-Ra S, C * * * *x ok ko *
Narodnaya 7Ya, ldeya, Norma, . . . . x . % . %
Intertorg TH, LLC SPAR (franchising) S,D,C
Holiday Classic, Holdi, Sibiriada,
Holiday GC Kora, Palata, Turne, Holdi Plus, H,S,C * * * oKk ko * * ook
Chervonets
Gorodskoy Supermarket, Azbuka Vkusa, AV Daily, AV sc . . . . % . . = % =
LLC Market '

Data source: INFOLine IA, according to the companies’ data

Rating of FMCG retail chains by net sales

Financial indicators of public companies, published as of May 2016 are presented
in the in the table (negative indicators in brackets).

Table 3. Financial indicators (exclusive of VAT) of major FMCG chains during 2015-2016, bn RUB

; Revenue Q1 2016 vs . Revenue Apr. 2016 Revenue in Jan.-Apr. Revenue May 2016 Revenue Jan.-May
Main . LfLin Q1 . 2016 vs . inJan.- 2016 vs
Legal name Brand formats® 1N Q1 Q12015 7,0 0 r" inApr. vs Apr. Jan-Apr. o -Apr in May.  vs May May. Jan.-May
0, 1 0, . . 0 . .
2016 % 2016 2015, % 2016 2015, % 2016 2015, % 2016 2015, %
Magnit D * * * * * * * * * * *
Magnit H * * * * * * * * * * *
Magnit, PC Hypermarket
(Tander, CLSC) Magnit Semeiniy H * * * * * * * * * * *
Magnit-Cosmetic C * * * * * * * * * * *
Total for company’ D, H * > * * * * * * > * *
Pyaterochka D * * * * * * * * * * -
X5 Retail Group Perekrestok S
Karusel H * * * * * * * * * * *
N.V. TH Perekrestok
Perekrestok, C * * * * * * * * * * *
Express,
ClJsC
Total for X5+ CDSH . . N . N . . N N N R
Kopeika® e
Dixy C * * * * * * * * *
Dixy Group, JSC Kvartal / Deshevo C * * * * * * * * *
Victoria S * * * * * * * * *

“Legend: D - discounter, H - hypermarket, S - supermarket, C — convenience store

® Retail revenue
® Company’s retail revenue.
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Main  RevenueQ12016vs, o . o Revenue Apr. 2016 Revenue in Jggl?\?sr Revenue May 2016 Fizre]z\gear;u_e Jzagi—é\/l\?sy
Legal name Brand formats? 10 Q1 QL2015 Topiq 00t in AL Vs Apr. Jan-Apr. g inMay. vsMay St g vy
0, ! 0, . . 0, . .
2016 % 2016 2015, % 2016 2015, % 2016 2015, % 2016 2015, %
CaSh H * * * * * * * * * * *
Megamart H * * * * * * * * * * *
Minimart S * * * * * * * * * * *
Total for company’ C,D,S,H  * * * * * * * > * * *
Lenta H * * * * * * * * * * *
Lenta, LLC S * * * * * * * * * * *
S’ H * * * * * * * * * * *
O'KEY, O'KEY-
Express SH * * * * * * * * * * .
O'KEY GK DAI D * * * * * * * * * * *
Total for company’ D, S, H * * * * * * > - * * *
Data source: INFOLine IA data
<O o0 >

Picture22. Quarterly dynamics of retail revenue among major
FMCG chains in 2015-2016, RUB bin

Picture 23. Quarterly dynamics of LFL (revenue) among major

|

FMCG chains in 2015-2016, %

| 1)

Q12015 Q32015 Q4 2015 Q12016
Q12015 Q22015 Q32015 Q4 2015 Q12016
Magnit B X5 Retail Group Dixy Group Lenta BOKEY Magnit | X5 Retail Group Dixy Group Lenta B O'KEY
<ieo™>
TOP 50 retailers’ revenue dynamics in 2013-2015 are presented in the table.
Table 6. Net sales dynamics (excluding VAT) of the major FMCG chains in 2013-2015, bn RUB
Legal name Brand Main formats Data 2013 2014 2015
Magnit hypermarket H * * *
Magnit D IFRS, 2015 - * * *
Magnit, PC (Tander, CLSC) Magnit Semeiniy H management accounting  * * *
Magnit-Cosmetic C * * *
All formats All formats IFRS * * *
Karusel, Perekrestok Hyper H * * *
Perekrestok S IFRS, 2015 - * * *
X5 Retail Group® Pyaterochka D management accounting  * * *
Perekrestok Expres, Kopeika C * * *
All formats All formats IFRS * * *
Auchan Retail Russia . management accounting, . .
(Auchan, LLC) Auchan, Auchan-City, Nasha Raduga H estimation
. . - IFRS (retail sales), 2015
DIXY Ug, Sclo Dixy, Megamart, erg;in, Kvartal, Victoriya, HS,C - management . . .
accounting
management accounting, . .
Lenta, LLC Lenta H IFRS (common sales)
Metro Group (METRO Cash ) . . .
and Carry LLC) METRO, METRO Punct, real, H IFRS, RAS
O’KEY LLC O'KEY, O'KEY-Express H,S IFRS (common sales)
SPS Holding Krasnoe&Beloe C estimation
” Company’s retail revenue.
8 Retail revenue
® In connection with information disclosure policy the company made available data for May 2015.
%9 In connection with information disclosure policy the company made available data for May 2015.
-
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Legal name Brand Main formats Data 2013 2014 2015

.. SPAR, SPAR Express, EUROSPAR, management . . .
Spar (all legal entities) INTERSPAR S, H,C accounting
Auchan Retail Russia (Atac, . . .
LLC) Atac S RAS
Monetka, GK (Element - RAS, management . . .
Trade, LLC) Monetka, Monetka Super, Rayt C,SH accounting
Giperglobus, LLC Globus H RAS, management * *
accounting
Maria-Ra GC Maria-Ra S, C management accounting  * * *
Intertorg TH, LLC Narodnaya 7Ya, Ide_yi_a, Norma, SPAR s D, C RAS, _managgmer!t . . .
(franchising) accounting, estimation
. Holiday Classic, Holdi, Sibiriada, Kora, Palata, RAS, management . . .
Holiday GC Turne, Holdi Plus, Chervonets H.S.C accounting, estimation
Gorodskoy Supermarket, LLC Azbuka Vkusa, AV Daily, AV Market S, C IFRiEQE}Zﬁ?ﬁgem * *

Data source: INFOLine IA data

Full version also includes the description of the aggregated financial
performance for 2015 and April 2016 for the largest chains with revenue of
more than 10 billion rubles.

Section 1. Retail trends and development in Russia
Macroeconomic retail indicators

In 2015, the retail turnover was *billion Rubles and declined by *% compared to
2014 in the merchandise mass (in 2014, a *% growth was noted). The foodstuffs retail
turnover has declined by *% in 2015 vs. 2014. The non-food goods retail turnover went
down by *% in 2015. <...>

Picture 62. Main consumer market indicators 2007-2016 and forecast till 2016-2019, % against the same period of previous

year.
=~~~V 0VVVDADDOOOO—TdddAdANNNNMOOOSE T I L5 1O LD LD LD LD D 1O LD LD LD O LD LD LD LD LD L D D D © D D L X ¥ X %
OOOOOOOOOOOHHHHHHHHHHHSSSSSSSSSS MR i i f '_FQ!L-O g:gg
NS ANDSTANDSTANDTANDST ANDIIANNNNNNN S22 8 5 4 co =S 5>S0000
[ogegedeodededededegete fo fogogeodededodedcdodoSpip g ipinp v pirphing - D ™3 cD24 2£§H<§ AN
(ededededododoNe o] o o= oS o4 o
Retail turnover growth M Food turnover growth Non-food turnover growth

Data source: FSSS
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Main indicators of retail development™

Businessmen’s evaluations of the factual and expected economic situation give
evidence of a serious destabilization. As early as in Q3 2014 chief executives of 51 retail
companies gave pessimistic forecasts. However, retail dynamics of recent years did not
give grounds to expect such dramatic indicators’ decline. The business climate degraded
accordingly. According to FSSS (the Federal State Statistics Service), in Q4 2015 the
business confidence index came to 0 pp, decreasing by 3 pp vs. Q3 2015 and decreasing by
3 pp. vs. Q4 2014. The evaluation of the overall economic situation, according to results of
Q4 2015, is by 5 pp better than in the recessional Q1 2009. At that time the actual changes
in economic situation evaluation came to -12 pp. In Q2 2016 came up to (-8) pp, increasing

by 7 pp vs. Q1 2016.

Picture 28. Entrepreneur confidence index in Russia in 2007-2016 Picture 29.Assessment of economic situation in Russia in 2007-

Q2 2007

Q42007

Q22008

Q42008

Q2 2009

Q42009

Q22010

Q42010
Q2 2011

Q42011

Government regulation of retail

2016
E Actual changes
| Prospects for changes
- L B e e e e e B L e e B e A
NN @MY Y B Y9 5533333200333z 3388 S S
— — L = = = =
g gzg88388¢g8 SSRISSERRRIEREERRRREREEERR
a Y oo Y N s o M d M d M d M Hd M Hd M Hd M Hd M Hd M Hd M
o305 385 38 oo te 2N« 2 I« I N « I e I« i e Ao 2 o Ao Bt e Ao A e M« I N o]
Data source: FSSS
<...>
The Trade Act

On July 3, 2016, the President signed the Federal Law No. 273-FZ dd. 07/03/2016
On Amendments to the Federal Law on the Fundamentals of State Regulation of Trade
Activities in the Russian Federation and Amendments to the Code of Administrative
Offenses. The Federal Law was passed by the State Duma on June 24, 2016, and was
approved by the Council of the Federation on June 29, 2016. The document is to come into
force in 10 days. Viktor Zvagelsky, Deputy Chairperson of the Committee for Economic
Policy and Entrepreneurship, is one of those who have authored the document. He does
admit the document was adopted "in a rush", so its impact will only be apparent later. "If
we've done it wrong, the next convocation of the State Duma will have to correct our
mistakes,” he said. The Federal Law is aimed to improve the state regulation of trade
activities as well as preventing unfair competition between economic agents involved in

food sales. <...>

Research (full version) includes information on the key events in the

government regulation of Russian retail market

" The index of entrepreneurial confidence in retail is calculated as the arithmetic mean value of evaluation balances for the level of storage stock (with the
opposite sign), changes in economic situation during the current quarter as compared with the previous one and expected changes in economic situation during
the coming quarter (in percentage points). The seasonal component in time series of the index is not excluded.

Balance of indicators changes estimations (actual turnover changes; actual employees number changes; stock reserves actual changes of product mix; selling
prices; average margin level; actual changes of investments into business expansion, repair and modernization; prospective changes in storage space; actual
changes in provision with own financial resources; profit), which is determined as difference between respondents’ share with “positive” and “negative”
assessments of changes in comparison with the previous quarter (%).The seasonal component in time series of the index is not excluded.
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INFOZ..
Structure of retail turnover by the category of products

<...>
In May 2016 the food sales share didn’t changed vs. May 2015. <...>

Table 4. Structure of retail turnover in terms of product groups in 2010-2016"

Indicator 2010 2011 2012 2013 2014 2015 May.15 May.16 Jan.-May. 2015 Jan.-May. 2016
Retail turnover * * * * * * * * * *
Food * * * * * * * * * *
NOn-fOOd * * * * * * * * * *
Food share, % * * * * * * * * * *
Non-food share, % * * * * * * * * * *

Data source: FSSS
<..>

Research (full version) also includes sales dynamics of the major food and non-
food retailers

Structure of retail turnover by the category of retailer

The share of markets in the retail structure continued to decrease in Q1 2016 (1 pp
vs. Q1 2015). The share of small enterprises is also decreasing — by *pp vs. Q1 2015 and of
individual entrepreneurs increased by * pp vs. Q1 2015. The share of medium-size
businesses increased by * pp vs. Q1 2015 and micro enterprises by *pp. The share of large
businesses (largely, retail chains) increased by * pp vs. Q1 2015.

Picture 45. Retail turnover structure by business types in 2007-2016, %

2007 2008 2009 2010 2011 2012 2013 2014 2014 2015 Q12015 Q12016
Markets M Individual entrepreneurs outside of markets
= Small enterprises Medium and large enterprises (including chains)

Data source: FSSS

Research (full version) also contains information on structure of sales in the
markets and at fairs, detailed information on unorganized trade: number of
markets, trading places, market structure and the managing subjects and
other.

12 For comparison with 2009-2011 the turnover and food share in it are provided for 2002-2008, taking into account tobacco products.
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Regional structure of retail turnover

Regional retail turnover structure in Russia is not uniform: *% of the turnover in
January-May 2016 fell on 11 subjects (Moscow, Moscow region, St. Petersburg,
Sverdlovsk region, Krasnodar territory, Samara region, Republics of Tatarstan and
Bashkortostan, Tyumen region, Chelyabinsk and Rostov regions).

Picture 497. Retail turnover share of 69 regions of Russia (except the largest 11 regions) in 2003-2016

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 Jan.- Jan.-
May.15 May.16

Data source: FSSS

Food market inflation

<...>

In June 2016 the consumer prices index came to *% (June 2015 — *%), the food
prices index — *% (June 2015 — *), for non-food — to *% (June 2015 — *%), for services —
*05 (June 2015 — *%). <...>

Picture 57. Contribution to inflation in 2007-2016, pp

2007 2008 2009 2010 2011 2012 2013 2014 2014 2015 Q12015 Q12016
Food H Non-food Paid services Utilities

Data source: FSSS

Research Z’Full ver3|on$ also contains the Information on aynamlcs or price
changes for consumer products in Russia and 8 regions of Russia

Consumer incomes and expenditures

In 2015 the population's real incomes growth happened to be negative and came to
*0%. The real wages decreased by *% vs. the growth by *% in 2014. On July 1, 2016, the
President of Russia signed No. 164-FZ On the Amendments to Article 1 of the Federal Law
on Minimum Wages. The amended law specifies that since July 1, 2016, the minimum wage
will be *thousand RUR, a *% increase. Its ratio to the projected subsistence value for
working age population is *%. It is expected that *billion RUR (*% of the payroll) will
have to be distributed among workers paid a minimum wage. Budgets of any levels will not
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incur additional expenses related to minimum wage, as the wage of employees of state and

municipal institutions can be increased by re-distributing the payroll (*trillion RUR in
2016).

Picture 60. Real salary and real income dynamics in 2000-2015, forecast for 2016-2019 (conservative forecast), %

4 e g

12000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2085 2016* 2017* 2018* 2019*

—— Real wages —&— Real cash income
Data source: FSSS
Thus, from 2017, real incomes and salaries will resume growth, though by the
early 2020, they will be lower than in 2014 by *% and *%. The Ministry of Economic
Development previously assumed that in the coming years pensions will be adjusted
according to the target inflation of the Central Bank of Russia - by *%, i.e., below the
actual inflation, as in 2016.<...>

Consumer expectations and confidence index

The geopolitical tension continues. People fear possible negative consequences of
sanctions and countersanctions. They suspend buying certain goods and services or limit
their usage. This creates uncertainty of future. Households conventionally react to possibly
approaching social and economic crisis. The model has been changed from consumption to
saving. The consumer demand shrinks, retail turnover and paid services growth slows
down. Obviously, sound consumer demand experiences the growth sources shortage.
Slowing cash income growth is aggravated by increasing credit debt load and national
currency devaluation.

Picture 65. Consumer confidence index in Russia 2007-2016

Q1 2007
Q2 2007
Q3 2007
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Data source: FSSS

<...> The index of expected changes in short-term decreased by 4 pp in Q1 2016

in comparison with Q4 2015 and came to *. * of responds expect positive economic

changes during next 12 months (in Q4 2015 — *%). Share of negative responses increased

to *% (in Q4 2015 — *%). *% of respondents do not think the situation will change (in Q4
2015 — *%).

]
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Picture 66. Consumers’ assessment of economic situation in Russia in 2007-2016
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Data source: FSSS

Index of actual changes in the economics of Russia decreased by * pp and came to

(*%) against (*%) in Q4 2015. The share of respondents which positively appraise the

changes decreased to *% (in Q4 2015 — *%). Furthermore, the share of negative

assessments increased to *% vs. *% in Q4 2015. <...>
Picture 66. Consumers’ assessment of personal financial situation in Russia 2007-2016
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Data source: FSSS

<...»>

Research (full version) also includes the structure of consumer income and
expenses, credit and monetary policy, results of the household panel following
the results of the complete period, average ticket value analysis, consumer

expectations and confidence indexes and etc.
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Section Il. Key events for FMCG retail in Russia

On Prolongation of Counter-Sanctions Restricting Food Product Supplies from
the EU, the USA and Some Other Countries

On June 30, 2016, Dmitry Medvedev signed the Decree No. 608 On the
Implementation of the Presidential Decree On the Continuation of Certain Economic
Measures for Security of the Russian Federation. That Decree amends the Government
Decree No. 778 dd. August 7, 2014 On the Implementation of Presidential Decrees No. 650
dd. August 6, 2014, and No. 320 dd. June 24, 2015. The ban on import of certain
agricultural products, raw materials and foods was extended from August 6, 2016 to and
including December 31, 2017. The ban applies to such products, materials, and foods
originating in the U.S., the EU, Canada, Australia, the Kingdom of Norway, Ukraine, the
Republic of Albania, Montenegro, the Republic of Iceland and the Principality of
Liechtenstein. The lists of goods and countries under these sanctions were not amended.
Speaking at a Government meeting, Mr. Medvedev explained that the decision to extend
the embargo for a year and a half was made to ensure the most favourable and predictable
working conditions for domestic agricultural producers.

<...>

Mutual relations with Turkey

On June 27, 2016, President of Russia V. Putin received a letter of apology from
President of Turkey Recep Erdogan, who also asked forgiveness from the family of the
down pilot. Mr. Erdogan said Ankara had had no intention to jeopardize its relationships
with Moscow. The letter also mentioned a judicial investigation concerning the Turkish
citizen who had downed the Russian pilot. On June 30, 2016, V. Putin signed the Decree on
Amendments to the Presidential Decree No. 583 dd. November 28, 2015 On Measures for
the National Security of the Russian Federation and the Protection of Russian Citizens
Against Criminal and Other lllegal Actions as well as On Special Economic Measures
Aqgainst the Turkish Republic. The new Decree lifted the restrictions on Russian tourists'
trips to the Turkish resorts and voided the ban on charter flights. "We are lifting the
administrative restrictions. <...>

Roskachestvo activities

Poccuiickan

S
KAYECTBO

June 4, 2015, the first organizational meeting of the Autonomous Non-
Commercial Organization Russian Quality System (Roskachestvo) (www.rskrf.ru) was held
where Maksim Protasov was appointed as the Head of the Organization. He declared that
first products having the Russian Quality Mark could appear in stores before the end of
2015. Let us remind that on April 30, 2015, the Government of the Russian Federation
signed the order on the establishment of the autonomus non-commercial organization
ANO Russian Quality System. The organization was established to ensure the quality of
Russian commodities, increase their competitiveness and resolve import substitution tasks.
<...>

IA INFOLIne activities

HEOENS
POCCHUMCKOTO
PUTEMIIA

From June 7 to June 12, 2016, Moscow hosted the largest industrial forum
dedicated to retail sales and consumer markets, the Russian Retail Week 2016.

IA INFOLine was the general analytical partner. The business event was
supported by the Russian Ministry of Industry and Trade; it was the assembly of the major
retailers. The delegates of the forum were presented an extensive business program
involving representatives of the industry - heads and key managers of federal and regional
retail chains, small and medium businesses, kiosk keepers, professional associations,
suppliers and their associations, heads of the Russian Government, representatives of
federal Ministries and agencies, regional authorities controlling the consumer market(s).
The tradeshow Retail's World showcased modern retail, its achievements and technologies.
In addition, the Retail Week will see the Retail Awards ceremony. <...>
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Section I11. Events and plans of FMCG chains

Magnit, PC / Magnit, Magnit Semeiniy, Magnit Cosmetic
Magnit, PC / Magnit, Magnit Semeiniy, Magnit Cosmetic chains

(MATHHT)

MATHHTZ

KOCMETHK

Company’s name. Magnit, PC (Tander, CJSC/ Magnit, Magnit Semeiniy retail chains)
Address: 350072, g. Krasnodar, ul. Solnechnaya, 15 /5 Phones: +7 861 2109810 Hot line:
+7 880 02009002 Fax: +7 861 2109810. E-Mail: info@gw.tander.ru Web: www.magnit-
info.ru. Executive: Sergey Galitskiy, CEO, Hachatur Pombuhchan, chairman of board of
directors;

Chain development

As of 01 June 2016 the total number of Magnit’s stores came up to 12 787 (9 870
convenience stores, 227 Magnit hypermarkets, 167 Magnit Semeiniy supermarkets and 2
523 Magnit-Cosmetic). The chain’s total selling space is 4 643.26 thousand sg. m. In 2015
the net increment of company’s stores came to 2 378 stores (1 250 convenience stores, 29
Magnit hypermarkets, 58 Magnit Semeiniy, 1 041 Magnit Cosmetic). The selling space
increased by 823.08 thousand sg. m. Magnit company forecast for 2015 was: to open 1350
convenience stores, 90 hypermarkets and Magnit Semeiniy stores, 950 drogerie stores. In
January-May 2016 the net increment of company’s stores came to 698 stores (276
convenience stores, 8 Magnit hypermarkets, 12 Magnit Semeiniy, 402 Magnit Cosmetic).
The selling space increased by 229.54 thousand sq. m. In May 2016 the net increment of
company’s stores came to 210 stores (99 convenience stores, 6 Magnit Cosmetic, 105

Magnit Cosmetic).The selling space increased by 68.92 housand sq. m.

<...>

<...>

Results and expectations

Magnit’s key financial indicators (by formats), as of 9 months, Q4 and 2014-2015
and March and Q1 2015-2016 (managerial accounting) are presented in the table (negative
results — in brackets).

Table 5. Magnit’s key financial indicators (by formats) in 2014-2016

Indicator Format 2014 2015 Q12015 Q12016 Apr.15 Apr.16 AJSP15 ;;:Ie May.15 May.16 Nf:;w lvf:;.'ie
Magnit 577.776 701.275 162.596 187.51 57.448 65.549 220.044 253.059 59.823 65.592 279.867 318.651
Hypermarket Magnit  139.655 161.579 38.731 39.473 13.454 13.462 52.185 52.935 13.879 12.993 66.064 65.928
Magnit Semeiniy ~ 25.534 44.825 9.602 13,515 3499 4.697 13.101 18.213 368 4617 16.781 22.829
Net revenue, bn RUB ~ Magnit-Cosmetic ~ 19.757 40.122 7.303 13.937 248 4448 9.783 18.386 2.683 4.544 12.466 22.929
Retail revenue 762.721 947.8 218.756 255.303 76.882 88.157 295.114 342.592 80.064 87.746 375.178 430.337
Wholesale sales 0.806 2.812 0524 0.868 - - - - - - - _
Total revenue 763.527 950.613 219.28 256.171 - - - - - - - -
Magnit 28.17% 21.37% 29.02% 15.32% 25.78% 14.1% 28.16% 15% 26.39% 9.64% 27.78% 13.86%
Hypermarket Magnit  31.53% 15.7% 30.89% 1.92% 21.26% 0.06% 28.27% 1.44% 18.71% (6.38%) 26.13% (0.2%)
Magnit Semeiniy  139.12% 75.55% 115.6% 40.75% 95.39% 34.24% 109.8% 39.01% 94.87% 25.45% 106.34% 36.04%
Net revenue growth, %  Magnit-Cosmetic 66.4% 103.08% 87.83% 90.84% 112.74% 79.33% 93.58% 87.93% 108.98% 69.37% 96.69% 83.93%
Retail revenue 31.61% 24.27% 33.4% 16.71% 28.73% 14.67% 31.94% 16.09% 28.73% 9.59% 31.24% 14.7%
Wholesale sales - - - 10.01% - - - - - _ _ _
Total revenue 31.71% 245% 33.7% 16.82% - - - - - - R R
Magnit 13.85% 7.29% 14.06% 2.67% - - - - - R B _
Hypermarket Magnit  14.05% 1.51% 14.91% (9.07%) - - - - - - - B
LfL (revenue), % Magnit Semeiniy  18.97% 0.62% 17.29% (4.76%) - - - - - - - B
Magnit-Cosmetic ~ 40.79% 19.61% 23.86% 8.66% - - - - - - R N
Company in total  14.47% 6.21% 14.53% 0.44% - - - - - - R N
Magnit 9.81% 8.14% 13.87% 0.32% - - - - - R - B
Hypermarket Magnit  7.98% 5.53% 14.38% (3.9%) - - - - - - - -
LfL (average ticket),%  Magnit Semeiniy 9.28% 4.33% 15.23% (3.79%) - - - - - - - -
Magnit-Cosmetic 3.76% 13.24% 9.97% 11.51% - - - - - - - -
Company intotal  9.58% 7.23% 13.97% (1.01%) - - - - - - - -
Magnit 3.68% (0.79%) 0.17% 2.34% - - - - - - - -
Hypermarket Magnit  5.63% (3.8%) 0.47% (5.32%) - - - - - - - -
LfL (traffic), % Magnit Semeiniy ~ 8.87% (3.55%) 1.79% (1.0%) - - - - - - - B
Magnit-Cosmetic  35.69% 5.62% 12.63% (2.56%) - - - - - - - B
Company intotal  4.47% (0.96%) 0.49% 1.46% - - - - - - - -
Gross profit, bn RUB ~ Company in total ~ 220.521 270.821 59.116 65.036 - - - - - - - -
Gross margin, % Company intotal  28.88% 28.49% 27.02% 25.47% - - - - - B R R
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Indicator Format 2014 2015 Q12015 Q12016 Apr.15 Apr.16 Apri5 Apr.i6 May.15 May.16 May.15 May.16

Net profit, bn RUB Company intotal ~ 47.686 59.061 9.478  8.243 - - - - -
Net profit margin, % Company in total 6.25% 6.21% 4.33% 3.23% - - - - - -
EbitDA, bn RUB Company in total 85.91 103.973 20.395 19.789 - - - - - -

Company intotal ~ 11.25% 10.94% 9.32% 7.75% - - - - - -

EbitDA profitability,
%

Data source: Magnit

Plan for hypermarket openings

In Q3 2016 a Magnit hypermarket is to be opened in Barnaul: Industrialniy
district. <...>

Plan for supermarket openings

In Q3 2016 a Magnit Semeiniy supermarket is to be opened in the Kemerovo
region at the following address: Novokuznetsk, Kirova str., 20. <...>

New hypermarkets openings

On 27 June 2016 was opened a hypermarket Magnit in Saratov at the following
address: Tarkhova str., 48, Liga natsiy business center. The product mix includes about
12.7 thousand items, the food products share comes to about 75%. The selling floor is
equipped with 17 POS-terminals. The retail facility is under lease.

New supermarkets®® openings

On 14 June 2016 was opened a supermarket Magnit Family in Yaroslavl region at
the following address: Uglich, Rybinskoe highway, 20A, Chaika shopping center. The
product mix includes about 8 thousand items, the food products share comes to about 86%.
The selling floor is equipped with 9 POS-terminals. The retail facility is under lease. <...>

New hypermarkets™ closings

On 15 July 2016 was closed a hypermarket Magnit in Barnaul at the following
address: Pavlovsky highway, 188, Arena shopping center.

Resignation and appointments

On July 5, 2016, Magnit PJSC stated it was finishing the process of structuring its
sales management. Yuri Pavlovich Semyonov was appointed the Head of the Hypermarket
Format. The Heads of all formats' are now reporting to Deputy Director General Ilya
Karimovich Sattarov. In late 2015, Magnit consolidated its format management.

Mr. llya Sattarov has been working at Magnit since 2010. Before coming to the
retail sector, he had previously worked as a banker for 13 years; for three of those years, he
was the Head of the Societe General VVostok Krasnodar branch. At Magnit, he first was the
Asset Acquisition and Management Director; in 2011, he became the Transport, Logistics
and HR Director. llya Sattarov has also been the Deputy Head of Tander JSC for the last
five years. Besides, he was also a member of the Magnit PJSC Board but his membership
became void two weeks ago. llya Sattarov owns 0.001862% of the company's stock.

Online

In July 2014 it became known that Magnit is working on its own online store. In
Q3 2015 an online store was launched in the test mode on the basis of a hypermarket in
Krasnodar Territory. About 100 employees of Magnit are trying to place orders. A decision
as to the project’s future will be made in mid-2016 at the earliest.

New formats

In April 2016, the company’s CFO Khachatur Pombukhchan said that Magnit
launched a pilot project for introduction of electronic price tags in its hypermarkets. A
hypermarket in Novorossiysk and three hypermarkets Krasnodar are participating in this
new technology’s testing. Currently, Magnit is testing equipment by three manufacturers,

¥ INFOLine IA considers Magnit Semeiniy closer to the supermarket format.

¥ INFOLine IA considers Magnit Semeiniy closer to the supermarket format.

% The Hypermarket Formal is headed by Yuri Pavlovich Semyonov; the Neighborhood Store Format is headed by Konstantin Valeryevich llyin; the Drogerie
Format it headed by Sergey Vladimirovich Goncharov.

]
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including South Korean Samsung, says Pombukhchan. The company is going to continue
using the new technology in a trial mode for at least half a year longer. He did not disclose
the scope of investments it takes to equip one outlet or the entire chain with electronic price
tags. Magnit received the price tags for the pilot project free of charge, says Pombukhchan:
the retailer can return the equipment after half a year, if it decides to reject it. <...>

Logistics: data

As of 31 March 2016, Magnit (Tander JSC) managed 34 distribution centres with
aggregate floor space of 1350 ths sq m. The centralization level of supplying to
convenience stores came to 90% in Q1 2016, and to hypermarkets — to 73%. In the long-
term it is planned to bring it to 92% for convenience stores and to 80% for hypermarkets.
The truck fleet, as of 31 March 2016, included 5861 vehicles.

Logistics: plans

By 2018, Magnit is planning to open 8 DCs in Russia. Project investments equal
about RUR 16 billion. Warehouse Logistics Department Deputy Director for Development
of Tander CJSC, Andrey Krivenko, said that there are a lot of potential regions for building
DCs: "They include Kemerovo, Moscow, central Russia. Investment for each site is
different, and it depends on many factors." <...>

Private label

PL sales share decreased to 10.98% from 11.2% in the middle of 2015 after its
growth in the 1st half of 2015. Magnit’s PL still includes 622 commaodity items, 84.53% of
them are food products. <...>

Co-operation with consumers

In May 2016, it became known that some 2000 self-service checkouts will be
installed in most of Magnit hypermarkets over two years. The checkouts will be installed in
specially allocated self-service areas. The project contractor is NCR. The project utilizes
NCR Fastlane SelfServ Checkouts using appropriate software, fiscal printers by Shtrih, a
NCR partner, as well as integration support by New Vision.

Co-operation with suppliers

In July 2016, KORUS Consulting CIS and Tander JSC started the implement of
the Russia's largest B2B Electronic Data Interchange (EDI) project. The goal of the project
is to reduce non-productive losses in the retail chain by rapid exchange of documents
accompanying the dispatch and acceptance of goods as well as by excluding the risks
arising from order errors, misgrading and other problems related to manual data input at
retail outlets, warehouses and carriers. The project is scheduled for completion in the 3rd
quarter of 2016; within its framework, all the Magnit neighborhood stores in all the regions
of Russia should be connected to the electronic supplier-to-store document exchange. <...>

Corporate events

On May 13, 2016, Magnit PJSC fulfilled its obligations to pay the 2nd coupon on
bonds series 02 and 03, spending 301,650,000 RUR / 301,650,000 RUR, respectively,
effectively redeeming the nominal value of bonds. On May 16, 2016, bonds series 02 and
03 were excluded from the Third Level of securities lists allowed for trading at FB MMVB
ZAO due to early redemption thereof.

June 16, 2016, Magnit PJSC held a Board of Directors meeting.

1. Khachatur Eduardovich Pombukhchan was appointed the Chairman of the Magnit PJSC
Board of Directors.

2. Aslan Yurievich Shkhachemukov was appointed the Deputy Chairman of the Magnit
PJSC Board of Directors.

3. Vladimir Yevgenyevich Gordeychuk was appointed the Secretary of the Magnit PJSC
Board of Directors.

4. A three-person Magnit PJSC Board of Directors Audit Committee was formed and now
consists of Aleksandr Vitalyevich Aleksandrov, Aleksandr Leonidovich Zayonts, Aleksey
Aleksandrovich Pshenichny.

5. Aleksandr Leonidovich Zayonts was appointed the Chairman of the Magnit PJSC Board
of Directors Audit Committee.

6. A three-person Magnit PJISC Board of Directors HR and Remuneration Committee was
formed and now consists of Aleksandr Vitalyevich Aleksandrov, Aleksandr Leonidovich Zayonts,
Aleksey Aleksandrovich Pshenichny.
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7. Aleksey Aleksandrovich Pshenichny was appointed the Chairman of the Magnit PJSC
Board of Directors HR and Remuneration Committee.

8. Decisions made are as follows:

8.1. A 4-person collective executive body (the Board) of Magnit PJSC was established,
consiting of Aleksandr Pavlovich Barsukov, Sergey Nikolayevich Galitsky, Marina Alekseyevna
Ivanova, Aleksandr Mikhailovich Kazakov.

8.2. Aleksandr Pavlovich Barsukov was appointed the Deputy Chairman of the Magnit
PJSC Board.

8.3. It was decided to conclude employment contracts with the Board members. It was
further decided to approve the Terms and Conditions of such employment contracts.

9. It was decided to approve the Program for Issuance of Bonds Series 002P, under an open
subscription for up to 50 billion RUB (or a non-RUB equivalent thereof) with a maximum 1820-day
maturity (starting from the day of placement).

10. It was decided to approve the Prospectus of Program-valuable Bonds Series 002P, under
an open subscription for up to 50 billion RUB (or a non-RUB equivalent thereof) with a maximum
1820-day maturity (starting from the day of issue).

11. It was decided to endorse the conclusion of an Supplementary Agreement to the Rent
Agreement No. I'K/3053/12 dd. 05/21/2012 between Magnit PJSC and Tander JSC, which Agreement
contains the following essential terms and conditions:

1. Section 1.1, paragraph 2 of the Agreement shall be re-formulated as follows:
"Commercial, non-residential premises with a total area of 624.3 sg.m, rooms 8 to 21, 5 to 7 on the
floor plan, located in the basement and on the ground floor, Building A at 429 Mira Str., Stavropol,
the Stavropol Krai, Russia.

2. Section 5.1. of the Agreement shall be re-formulated as follows: "The Lessor undertakes
to pay to the Lessor within the terms prescribed by this Agreement an amount of 442 RUB per month,
including VAT";

3. In accordance with Article 425 Paragraph 2 of the Civil Code of the Russian Federation,
the Terms and Conditions specified above in Sections 1 and 2 shall be applicable to the Parties of the
Agreement from the date specified in the Supplementary Agreement.

<...>

Research (full version) contains the description of 8 largest FMCG chains in
Russia:

X5 Retail Group N.V. (Pyaterochka, Perekrestok, Karusel and Perekrestok-
express); Magnit, PISC (Magnit, Magnit Semeiny, Magnit-Cosmetic, Rouge retail
chains); Auchan Groupe (Auchan, Auchan-City, Nasha Raduga, real,- and Atac retail
chains); Metro Group (METRO, METRO Punct and real- retail chains); GC DIXY
JSC (Dixy trading chain, Megamart, Minimart, Viktoria-kvartal, Deshevo,
Semeynaya Kopilka, Viktoria, Kesh) ; O'KEY, LTD. (O°’KEY, O'KEY-Express retail
chain); Lenta, LTD. (Lenta retail chain); Sedmoi Kontinent, JSC (Sedmoi Kontinent,
Nash)

The description of each chan includes news according to the sections:
Chain development (operational results, plans of further development);
Performance and expectations (key financial idicators and plans);

Investment projects;

Private label (key private label of the chain, their development and plans to the future expansion);
Resignations and appointments;

M&A,;

New formats (introduce and/or plans on introduce new formats to the market);
Logistics (opening new distribution centers, the level of supply centralisation, etc.);
Store openings (during the last month);

Store closures (during the last month);

Co-operation with consumers (actions, loyalty programs, etc.);

Co-operation with suppliers (working conditions with suppliers, new partners, etc.);
Corporate events (other news by the chain (judicial proceedings, labor relations, etc.).
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About INFOL.Ine IA products

Currently the most topical issue for the companies is monitoring and analysis of industry and
general business events in Russia and the world. It is impossible to solve this problem without a
professional and highly efficient information department. INFOLine IA is exactly such department. It will
work for the benefit of your business. All your colleague and employees are welcome to make use of our
services. INFOLine IA is an independent company. It has been o g
working on the industry research market of Russia since 2001. The W,_;:_!J & B 7 A um
retail industry study conducted by INFOLine during 2005-2014 is f"ﬁ“”*r;hlr’lARS"'il@ >

h Yt OVKCH i OKEH (marmnt) KDMENKA
the best on the market. This was acknowledged by many of our Awan  CTIVY RITG 2nmwm (o) smmees
customers and partners. ' e

There is a range of information products especially prepared for FMCG retail companies:

Russian consumer market and FMCG retail chains rating,
Industry review
It contains structured information regarding the development of retail chains, commissioning of new stores, new formats,
M&A transactions, corporate events, logistics, operational results and expectations, investment plans and interaction with
suppliers regarding the leading FMCG chains. The review also contains: macroeconomic figures, statistic data and analytical
information regarding the development of retail and chains in Russia during the month under report.
Russian consumer market and FMCG retail chains rating contains:
TOP 130 FMCG chains performance

= Rating of FMCG chains by number of stores

= Rating of FMCG chains by selling space

=  Rating of FMCG chains by net sales
Section I. Development of retailing in Russia

= Macroeconomic retail indicators
Government regulation of retailing
Structure of retail turnover by the category of product
Structure of retail turnover by the category of retailer
Regional structure of retail sales
Inflation and the food market Publication date: monthly

Consumer incomes and expenses Thhe number of pages: From 150
= Consumer expectations and confidence index

Section I1. Key events for FMCG retail in Russia M_EthOd' o Elictronic
= Important events for FMCG retailers Price when subscribing for a year, Spacial offer!
= Activities of INFOLine IA specialists rub.
= Case —The effects of price increases on consumer behavior IN FORMATE Power Point From 20 000
Section I11. Key events and plans of major FMCG retailers rub./mes.

Supplement 1. Structure of retail turnover by subjects of Russia in 2003-2014
Complete research reports on retail

Title Contents Pubélcatlon Price,
ate roubles
X It contains the following sections: Conditions of the FMCG retail market in Russia; Business
HIT of SALES! Analytical reference data on TOP 50 retailers; Data base of 700 chains and 530 DCs that includes the 50 000
Database of 700 FMCG  following entries: the Retail chain’s operator, Brands, Contacts, Management (CEO, Q2 2016 70 000
retail chains of the RF procurement director, financial director, IT director), total number of stores, total selling roubles

space, revenue, presence in regions, number of distribution centres

The standard version of the industry review presents analysis of FMCG and Non-Food retail
. market (macroeconomic indicators, structure and dynamics of retail turnover, number, selling
FMCG Hypermarkets in  space, net sales of stores by sales channels); TOP-50 ratings and business reports on 30
Russia, Results of 2014  largest retailers developing hypermarkets; history and key features of hypermarket format;
and Forecast for 2017 forecast for hypermarkets for 2015-2017. Extended version of the industry review contains
also analysis of hypermarket segment in 30 largest regions by food retail turnover by 7 federal

districts of Russia (exc. Crimean) and data on 1000 operating hypermarkets.

December 40 000/70
2015 000 roubles

Rating of the largest retail and wholesale-retail DIY chains by their financial efficiency (gross
margin and net profit margin) and the average purchase size; by selling/gross floorspace,

NEW! DIY Market number of stores, revenue per one square meter of selling/gross floorspace May
) ' Development of online retailing on the DIY market; regional development of the largest DIY From 30
Results of 2015 and operators; business reference data on TOP 50 DIY operators; prospects for development of 2015/refresh 000 roubles
Forecast for 2017 the largest players on the DIY market Q22016

NEW! Description of TOP 50 players on the DIY market; debt load; development strategy;
preferences of DIY consumers in Russia; description of the largest players among
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Title Contents Publication Price,
date roubles
"specialized chains".
Database contains operational and financial indicators, contact information on TOP
. management of 300 DIY chains of Russia: legal name; chain’s brand; chain’s management June
NEW! Analytical NEW! Development director, marketing director; Factual address; phone; fax; e-mail; Web- 010 oo From 22
Database of DIY chains site; developed formats; total number of stores as of 01 January 2015; selling/gross floor Q2 ;%{25 500 roubles

space; revenue (excluding VAT) in 2011-2013, billion roubles; regional presence; number of
DCs as of 01.01.2015.

Periodical information products on food industry, food market, retail etc.

Price in
Title Description of the product Periodicity roubles per
month
Monthly macroeconomic
Macroeconomics of Russia and Condition of Processing survey of the situation in Once per 5 000
Industry various branches of RF month
industry
News of Retail in RF Daily 5000

Latest and periodic

information about RF Once per week 5000

News of Logistics and Warehousing

News of Food Industry and Foo_d Market (more than 15 industry of your interest Twice per 6000
segments of food industry!) week
News of Advertising and Marketing Once per week 4 000
Monthly review of new Once per
Bank of Innovations on Food Market products on the food market month 12 500

of the RF and abroad

Please, take note! The above-mentioned selection of our products is not complete.

Besides the completed pilot products INFOLine 1A offers its customers a package of individual information services for

\\\\\ solution of specific problems that might arise in the process of the company’s operation. These are custom-made research
\\\ it reports, compilation of data bases, product mix and prices monitoring, special monitoring on our customer’s request etc.

We are always glad to be of assistance to you! To obtain demo-versions and presentations of Reports or if
you have any questions do not hesitate to contact our manager , +7 (812) 322 68 48, +7 (495) 772 76 40 or e-
mail: retail@infoline.spb.ru
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