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B 1999 rogy opraHusoBan cnyx6y pacnpocTpaHeHUs MHHOPMaLMKU MO Pa3NTUYHbIM

B 2003 roga opraHusoBan gna cotoBoi komnanum "MTC" oguH U3 nepebix B Poccun SMS-
cepaucoB u WAP-noptan nonyyeHus 4enoBoii uHpopmaymu.

Mopepatop, CnUKep U y4aCTHUK KpYNHeiiux oTpacneBbix KOHpepeHuuid u Gopymos,
CPeAM HUX: MHBECTULMOHHBIN opyM BTB Kanutan, uHBecTuymoHHbIA popym CéepbaHka
CIB, koHrpecc «INFOLine Retail Russia TOP 100, MeTep6yprckunii MexgyHapogHblii popym
TIK, Cammut po3Hu4HO i uHZyCTpuu «Retail Business Russia» u gpyrux.

OpraHu3oBan 1 MofepupoBan KpynHeiwue genosbie Gopymbl B PO, KazaxcTake,
Y36ekuctane, OAS u gpyrue.

PasBuBato coobwecTBo npeanpuHumarenei u texdayHaepos iGlobal

denakos UBaH

: Bonee 25 ner HakannuBaeT U NpepoCTaBAseT OTPacneByo MHGOpPMaLULO Ans
OCHOBaTesnb lNFOLlne 6onee 1000 aKTUBHbIX KNUEHTOB — KOMMNaHWiA, FOCYAapCTBEHHbIX CTPYKTYP U

MHBECTOPOB B Pa3HblX peruoHax.

Poauncsa 1 ceHtsbpsa 1978 roga

Yupeaun u ynpaensio komnaHuamu B Poccuu, Kazaxcrane, Cepouu u 09A
B r. JleHuHrpage.

Ourclients

KaHanam, Kotopas cTana seaywum aHanutuyeckum arentcteoM INFOLine. WGO

MpuHuman yuactue B 6onee yem 300 uccnefoBaHuUAX OTpacneii U PbIHKOB. @ PEPSICO

Y ASG

AL SAIEE GROUP
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FERRERO
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Population dynamics of the UAE: Men VS Women
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B Men (mln) ™ Women (® mln)

It is important to note the imbalance in the population structure. 10 years ago, men made share was 72%.
The gapis slowly closing, but even in 2025 men will still be around 64% of the population.

Source: Aggregated from Worldometer, Global Media Insight, and official UAE data portals (u.ae, FCSC).
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Population structure of the UAE

Thereason is the migration model of the country. Most newcomers are men of Only about 11% of people are Emirati citizens. The big part are expats.
working age. Another key feature of the UAE market is the ethnic structure of Officially, the Emirates does not make an focus on nationality, this is the
the population. official position of the government.

Emirati

Locals, Citizens, 11%

11% Others, 16%

Filipinos, 7%

Bangladeshis, Indians, 37%

8%

Pakistanis,
17%

Source: Rounded estimates based on public demographic data sources (Worldometer, GMI, UAE gov). Source: Rounded estimates based on public demographic data sources (Worldometer, GMI, UAE gov).
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Demographic dynamics in Dubai: Locals vs Tourists
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In 2019 we saw a high of touristic flow. The pandemic cut this number three times. But by 2023-2024 it recovered and passed new high visitors. Every year the tourist
flow is 4-5 times bigger than the number of residents. Allthesefactors make the country one of the most interesting places for the growth of retail and retail media.

Source: Aggregated from Worldometer, Global Media Insight, and official UAE data portals (u.ae, FCSC).
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INF(LZee iil Spending Channels: POS vs E-commerce
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By 2030 almost 50% of all card transactions in the
region will be online. Online does not replace offline,

it grows in parallel. Hypermarkets, supermarkets,

33% corner stores, and malls will still keep the main share
41% of sales.

This shows that retail in UAE is omnichannel and

e-commerce will continue to grow. Modern trade will

slowly replace traditional trade. We see this in other
67% 59% countries and our research confirm that.

The future is for those who adapt to omnichannel.

2026 2028 Thatis why we made a goal to study how modern
retail is presented in UAE.

B PoS (%) ™ E-commerce (%)

And one more fact about e-commerce. Officially there are 40,000 couriers

But demographics alone do not create revenue. It is important to understand where
registered in UAE, which means 1 courier for every 100 people.

and how people spend money.

Source: VisaNet Data, source: Visa presentation, 2024
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Retail landscape in the UAE: Store count by category

In general, the retail structure in UAE is not very different from other countries. We see many formats of stores and segments.

Source: Scrapydata.com UAE Retail, 2025

Demo version

BN Il

Grocery Stores Fashion Electronics Home & Jewellery Pharmacies Toys Cosmetic
Furniture

Groceryis the clear leader, same as in other countries. Home & Furniture is growing because we have a lot of active construction in UAE. But what s surprising is
that Jewellery is already in 5th place. After that we see Pharmacies. Cosmetics and Toys take a smaller share, but they are still important niche segments.

We already saw how many stores work in different categories.
Now let’s check who is leading inside these segments by number of stores. Because these players set the market standards and define the retail media strategy.
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Retail landscape in the UAE:
Leader in the category by count of stores

Source: Scrapydata.com UAE Retail, 2025
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Grocery Stores Fashion Electronics Home & Jewellery Pharmacies Toys Cosmetic
Furniture

ADNOC dominates with convenience formats at fuel stations. Their stores similar to neighborhood groceries. Etisalat is the leader in electronics. Of course, their main
business is telecom services, butin almost every store they also sell devices. In pharmacies, the leader is Life Pharmacy a huge and fast-growing chain.
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Retail landscape in the UAE:
Leader in the category by count of stores

Source: Scrapydata.com UAE Retail, 2025
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Grocery Stores Fashion Electronics Home & Jewellery Pharmacies Toys Cosmetic
Furniture

The leaders are very different. From state companies and telecom, to fashion retailers and international brands. And we know that some holdings own several
chains. But even these holdings do not control the whole market. So the picture stays positive. We still see a big variety of brands and formats.
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Retail landscape in the UAE: TOP 250 Retailers

Company Operating performance of the company E-commerce Additional E-commerce
Are they presenton
C Type of Annual Revenue Nu'“b.sr i Price " DD EIEALLD E'mmm.erce E-commerce any local " . We already lOOked at
ountry Company name Industry (USD) stores in the  Store type segment Holding own e- wepsne app (Link) marketplaces / Amazon Noon InstaShop Talabat Careem deliveroo NowNow smiles mrsool .
[*] 7] = [~ Mid- | [~ s - Wl - B ol E E 8B B =5 = population, sales channels,
UAE |LIFE Pharmacy ﬁ Pharma $100-250 min 548  [Specialty mid bapp |https://www.li|httos://apps.al Yes No No Yes Yes No No No No No categories and leaders by
- ol N , , number of stores.
UAE | Adnoc Distribution (ADNOQ ; i o ) FMCG, Fuel Rel  $500 min-1 bin 379 Specialty Mid ADNOC no Yes No No No Yes No Yes No No No
UAE |Elisalat (e&) g{ Electronics $50-100 min 330 Specialty Mid webapp |www.etisalatae No No No No Neo No No No No No . . .
eesalas But this is not enough if we
UAE  |ENOC (ZOOM) g.%?,: FMCG, Fuel Rel  $200-500 min 259 |Specialty Low  [ENOCGroup|  no Yes No No No Yes | No No No No No re a[[y wantto understand the
UAE |Aster Pharmacy Aster Pharma $50-100 min 238 Specialty mid pp  |https://www.nhttps://apps.a Yes No No Yes Yes Yes Yes No Yes No mar ket .
EQJ
UAE |Emarat (FreshPlus) s FMCG, Fuel Rel  $200-500 min 155 Specialty Mid Emirates Gen( no Yes No No No Yes No No No No No . .
e Thatis why we made the first
UAE Electronics $50-100 min 146 Specialty Mid No No No No No No No No No No Syst em ati C a n a lyS |S in th e UAE
UAE FMCG $200-500 min 129 Big-Box & Hy Low Yes No No Yes Yes No No No No No Th eran king Of th e TOP'250
, biggest retail chains. We
UAE FMCG $500 min-1 bin 118 Big-Box & Hy Low Yes Yes No No Yes No No No No No
collected data on estimated
UAE Pharma $50-100 min 109 Specialty mid Yes No No Yes Yes No Yes Yes No No .
- offline revenue, number of
UAE FMCG $200-500 min 105 [Big-Box&Hyps  Low Yes No No Yes Yes No No No Yes No stores, store formats , P rice
UAE FMCG $200-500 min 101 Specialty Low Yes No No Yes Yes Yes Yes No No No S egm ents ’ e-commerce a CtIVIty’
and marketplaces activity.
UAE Pharma $50-100 min 99 Spedcialty mid Yes No No Yes Yes Yes Yes No No No
UAE Sportequipmen  $100-250 min 91 Specialty mid Yes No Yes Yes No Yes Yes Yes No No N ow I Wl ll S h ow you th e resu ltS of
UAE Jewelry $250-500 min 89 Specialty high Yes Yes Yes No No No No No No No th IS rese aI’Ch . An d yO U wi ll. sSee
_ why the retail market of UAE is
UAE FMCG $200-500 min 89 Big-Box & Hy Low Yes No No Yes Yes No No No No No
very special.
Hiae Dhnrmn cen ann min 70 S —ict Van N~ N~ Van Vn Ven Nn Van N~ Kin

Scrapydata.com UAE Retail, 2025
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Retail landscape in the UAE: TOP Retailers

When we collected the dataand looked at the market from the top, we saw thatitis very unusual. Unlike Europe or the US,
where a few chains control 50-70% of turnover. In the Emirates the situation is completely different. Even the TOP-50 retailers
take only a small share. The restis spread between thousands of smallindependent stores.

Demo version

Grocery Stores TOP-50 FMCG NON Food Retail TOP-50 NON FOOD

The share of the TOP 50 is approximately 16%, which ~30,000 shops, with only ~13.5% (~4,040) in the TOP-50 >
means that 84% of sales are distributed among small

) the market is even more fragmented than FMCG
independentshops

The marketis very fragmented, and this allows modern retail to grow not only by organic expansion. But also by replacing less successful independent players in
the coming years.
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TOP-10 FMCG Retailers in the UAE: 2025

ADNOC OASIS

The TOP-3 are not classic supermarkets.
This is the fuel stations with convenience format

Demo version

Source: Scrapydata.com UAE Retail, 2025
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TOP-10 NON FOOD Retailers in the UAE: 2025

Demo version
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Source: Scrapydata.com UAE Retail, 2025
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Top 250 retailers in the Emirates
Do they have own E-Commerce?

Company Operating performance of the company

Country Company name Type of Annual Revenue szl::sbiirmo; Store type Price Holding el And ourresea rCh S h Owed th at

Industry (USD) it segment e . .
v v 7| [~ [~ | -] i~ most retailers in the UAE already

UAE |LIFE Pharmacy ﬁ Pharma $100-250 min 548 Specialty mid webapp moved online
UAE |Adnoc Distribution (ADNO! f%‘“&' ﬁ FMCG, Fuel Ref  $500 mIn-1 bin 379 Specialty Mid ADNOC no 0/ h h .
--% have their own e-commerce
UAE |Etisalat (e&) % Electronics $50-100 min 330 Specialty Mid webapp Webs ite , an d a lm OSt _— Of th em
UAE [ENOC (ZOOM) ?e%?: FMCG, Fuel Re! $200-500 min 259 Specialty Low ENOC Group| no a lSO h ave a mOb Ile a pp
Ast i i . .
UAE |Aster Pharmacy neter o Pharma $50-100 min 238 Specialty mid webapp B ut St| l.l, a lmost __% Of th e b i gge St
) g
UAE |Emarat (FreshPlus) :W FMCG, Fuel Re $200-500 min 155 Specialty Mid Emirates Geny no playe rs Stay fu l.l.y OfﬂJ ne
UAE |du (EITC) @ Electronics $50-100 min 146 Specialty Mid webapp . .
Giants like ADNOC or VIVA work
a2 UAE |Carrefour Cf!:“ FMCG $200-500 min 129 |Big-Box&Hy| Low  |Majid Al Futt webapp on |_y throu g h p h yS ical stores
UAE |LuLu 2)):_6?41/ FMCG $500 min-1 bin 118 Big-Box & Hy| Low LuLu Group If webapp wit ho ut th elrownon ll nec h ann el"

UAE |Medicina Pharmacy “mediclns Pharma $50-100 min 109 Specialty mid webapp Th iS Ope ns o p po rtu n |t| es fO r
UAE  |ADCOOP o Jtmrr A FMee $200-500 min 105  |Big-Box&Hypd Low  |MairGroup | webapp marketplaces and aggregators,
which take the digital reach of the
UAE |VIVA Supermarket FMCG $200-500 min 101 Specialty Low Landmark Gr no
customer.

BinSina Pharmacy "‘l’ Pharma $50-100 min 99 Specialty mid webapp

webapp ®no

Source: Scrapydata.com UAE Retail, 2025
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Top 250 retailers in the Emirates
Are they present on any local marketplaces / aggregators?

Marketplaces Aggregators
Demo version
: I I

) V3. amazon.. E talabat ﬂ
N7

A
P
P

Source: Scrapydata.com UAE Retail, 2025
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Top 250 retailers in the Emirates
Are they present on any local marketplaces / aggregators?

Marketplaces Aggregators

This list does not end here. We know that
the aggregator Bolt is planning to enter De mo ve rsio N
the market, and also our client Yango is

active in this space.

This means the market will develop even
faster, with strong competition between
aggregators and marketplaces. Both for
customers and for partners, retailers and
sellers.

This gives big optimism for the future
dynamics and development of the UAE nufo—’n amazon..
consumer market.
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