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006 UccaenoBanum ""CodOcTBeHHBbIE TOProBhie Mapku ceteil FMCG
Poccun. Utoru 2010 r. u nporuo3 g0 2012 r."”

Poccuiickne cetm FMCG crpemsTcss cienoBaTh TEHAEHIMH pPOCTA JIONM COOCTBEHHBIX TOPrOBBIX MapoK Ha
MEXXIYHapOIHOM DPBIHKE, IOTOMY BBOJST COOCTBEHHBIE TOPTrOBBIE MAapKH B aCCOPTUMEHT, CTPEMSTCS Pa3HOOOPAa3HTh CBOM
MIPEUIOKEHNsI, YBEIHUUTh 00bembl peanmzain CTM. Onnako nedunnT oObEKTHBHONW HWH(OpMAIMM O HAINpPABICHUAX H
crnocobax pazsurust CTM, MexIyHapoaHOM HO3MTHBHOM M HeraTuBHOM ombite cereit FMCG B pabore ¢ CTM, cnemmduke
MIPOM3BOJICTBA U TOTpeOseHnss B Poccuy MPUBOAWT K OMIMOKAaM MpH IIAHUPOBAHUHM OPHEHTHPOB Pa3BUTHS COOCTBEHHBIX
TOPTOBBIX MapoK. AKTyarrbHOCTh uccnenoanus '"CoocTBenHbie ToproBoie Mapku ceteit FMCG Poccun. Utorn 2010 r. n
nporao3 a0 2012 r." ompenensercs HEOOXOAMMOCTBIO PAalMOHAIBHOTO CTPATETHYECKOTO IUIAHUPOBAHUS Pa3BHUTHSA
COOCTBEHHBIX MapoK B Poccuu 1 BBISIBIICHHMS CITOCOOOB TOBBIIIEHHS MX 3((EKTUBHOCTH B CPEAHECPOYHOM MEPCIICKTHBE.

Pa3BnTHe M KOHCOIMAAIMS PHIHKA PO3HUYHONW TOPTOBIM OOYCIIOBIMBACT MOBBIIICHHE 3HAUYCHNS PO3SHUYHBIX CETEH B
OIITOBOW M PO3HMYHOM TOPTOBJIEe NOTPEONTENECKUMHE TOBapaMu. B yCIIOBHAX SKOHOMHUUYECKOT0 KpU3Hca y3KHue MecTa B pabore
PO3HUYHBIX CETEH U PErHOHATBHBIX WIPOKOB CTaJNM KPUTHYECKH BBICOKHMH PHCKaMH, JIS (QeaepaibHbIX — MPUBEIH K
CHIKEHUIO 3¢ (EeKTHBHOCTH. B TO Bpems, Kak Ha MUPOBOM PBHIHKE YCHJICHUE JIaBJICHHSI Ha Map)Ky CTUMYIIHPOBAJIO TOTAIBHYIO
ONTHMHU3aIMI0  Om3Hec-miporieccoB, B Poccum HaOmomaaoch 3aMMCTBOBaHME LENEBBIX MOKa3aTelned pasBUTHS  Oe3
(opMUpPOBaHUS COOTBETCTBYIOLIETO KOMIUIEKCA MEp JUIA MX IOCTIDKeHMS. JleTaabHBIM aHaiu3 JUHAMHKHA COOCTBEHHBIX
TOPrOBBIX MapoK Ha MHpoBoM peiHKe FMCG 1 MeponpusaTHii KpyITHEHIIHX MEXIYHAPOIHBIX KOMIAHMH JaeT BO3MOXHOCTh
MIepecCMOTPETh HAMPABJIEHWS M CIOCOOBI Pa3BHTHSA COOCTBEHHBIX Mapok B Poccum Onaromapsti mocTpoeHuio Ooinee
3 PEKTUBHBIX TEXHOJOTHYECKHX, JIOTHCTHIECKNX, MapKeTHHIOBBIX cxeM. MccrienoBanue ""CoGcTBeHHbIE TOPrOBble MapKHU
cereii FMCG Poccun. Utorm 2010 r. u nmporno3 ao 2012 r." mo3BonsieT ompenenuTh MEpCHeKTUBHBIC HarpaBiIeHHs
pazButust CTM, BBISIBHTh W YCTPaHWUTH PACHPOCTPAaHEHHBIE OMMOKK yIpaBiIeHHs MOpTdeneM cOOCTBEHHBIX MApOK, a TaKKe
3¢ QEKTIBHO UCIIONIB30BATh YCIICIIHBIE MPAKTHKH JIAEPOB PHIHKA ¢ yueToM orpanudeHni peraka FMCG Poccun.

B xone Wccnemnoanms peiaka CTM Poccun cnenmamncramu A "INFOLIne" BbisBiieHBI criennduueckue u
XapakTepHble Tonbko misi Poccum mpoGnemsl B cdepe cozmanmst u npoasrkenuss CTM, sBisromecss KIIOYEBBIMH
MPETSATCTBUSIMHU PAa3BUTHS COOCTBEHHBIX MAapOK M CYIIECTBEHHO OTKJIOHSIOIIMMH BEKTOP PA3BHTHA POCCHICKOTO pPHIHKA
MOTPEOUTENTECKUX TOBAPOB OT OOIIEMHUPOBBIX TeHAEHIWH. Baknelmmmu u3 Hux sBisitorcs HeBepHble KPI nemapramentos
CTM B po3HHYHBIX ceTsix (OpueHTanwst Ha KoaudecTBo 3anmymeHnsix SKU, a He Ha mokasaTenu npojak), 00yCIOBIHBAOIIIE
HU3KYIO 3()(EeKTHBHOCTh OONBIIMHCTBA HOBBIX TOBapoB moxg CTM m oTcyTcTBHE HEOOXOTMMOHW MOAIEP)KKH COOCTBEHHBIX
OpeHIOB PO3HUYHO# ceTh (0COOCHHO CHITBHOE HETATUBHOE BIIMSIHIE MOTO0OHAS CUTYalUsl OKAa3bIBAET HA 30HTUYHBIC OPEH/IbL), 8
TaKk€ HErOTOBHOCTh PO3HMYHBIX CETEl NPEAOCTaBISATh IPOU3BOMUTEISIM KakKHE-TMOO TapaHTHH, YTO HE II03BOJSIET
copMHUpOBATH YCIOBHUS Ul JOJITOCPOYHOI'O MApPTHEPCTBA. B yCIIOBHSAX SKOHOMHYECKOTO KpH3WCa MPOOIEMBI CO COBITOM
BBIHYXXJQJIM TTOCTABIIMKOB COIJIAIIATHCS MPAKTHYECKH Ha JIOOBIC YCIOBUS pPO3HMYHBIX cereil mpu Beimycke CTM, u B
HACTOSIIIEE BPEMsI PUTEHIEPH NPOAOIDKAIOT MONOOHYIO CTPATETrHio, HE MPENOCTABISIOT TapaHTHH MO 00beMaM M CPOKam
3akymok CTM, mno Beikyny ymakoBkn CTM wm T. 1. B pesynprate anst HEOONbIIMX TNPOU3BOAMTENECH MPONU3BOJICTBO
COOCTBEHHBIX TOPTOBBIX MAapOK CTAaHOBHUTCS HEIENECOOOpa3sHbIM W OHHM IIOCTETICHHO CBOPAdMBAlOT pPaboTy B JaHHOM
HampasieHuH. YTo KacaeTcs KpyMHEHIINX MPOM3BOAWTENEH, TO OHH IPOJODKAIOT paboTy MO MPOW3BOJCTBY TOBAPOB MO
CTM, Tak Kak 3TO MO3BOJISICT OKa3bIBATH HEKOTOPOE IOJOKHUTEIBHOE BIMSHUC (XOTS M HE OYCHb 3HAYUTEIBHOE) Ha MO3HUIHH
COOCTBEHHBIX OPEHJI0B MPOM3BOANTENS B JTAHHOW PO3HWYHOW CETH, a TAKXKE ONTHMH3MPOBATh JIOTMUCTHYECKHE M3ACPKKU. B
CBSI3M C TIEpPEYHCICHHBIMHU BbIme (akTopamu crenmamuctsl MA "INFOLIne" ckioHHBI BecbMa OCTOPOKHO OICHHBATH
nepcriekTuBbl yBenuueHus: 1o CTM B Poccnn 1 He oxuparot B3pbIBHOTO pocta gomu CTM B cpeqHeCpOYHOM MEepCIIeKTHBE
(moka purednepaMn He OYAyT NMEPECMOTPEHBI CTPATETHHM PA3BUTHS NAHHOTO HANpPABICHUS M OCYIIECTBICH IEPEXOA OT
JEKIApauii K peaibHbIM ACHCTBIAM 1O ()OPMUPOBAHHIO CHIIBHBIX OPEHIOB PO3HUYHBIX CETEH).

Opno#t w3 BaxHeimmx mpodiem passutusi CTM B Poccnn ocraercs Bompoc kadecTBa MpoayKmwmu. HecMmotps Ha
BceoOIIee MpHU3HAHWE 3HAYMMOCTH KAaueCTBEHHBIX Xapakrepuctuk ToBapoB CTM Ha MHpOBOM ypOBHE, pOCCHIiCKHE
PO3HHYHBIE CETH HE YIEISIOT JODKHOTO BHUMAHUS KOHTPOIIO KadecTBa. DaKTHUESCKH CIIOKUITICH 2 CXEMBI OpraHU3aluH 3TON
JeaTensHocTH. B mepBoM ciydae ¢yHKus koHTposs kadectBa CTM BMmeHeHa B o0si3aHHOCTH cnenmanicta mo CTM u, He
MOJKPEIUICHHAST HEOOXOMMMBIMH pecypcamy, sBIsieTcs (opManbHOCTRIO U mpodaHarmedt pabotel. Takodt cxembl
MPUICPKUBAIOTCSA  OOJBIIMHCTBO PETHOHATIBHBIX PO3HHYHBIX CETeH, BBHUIY OTPAHMUYEHHOCTH DPECYPCOB W OTCYTCTBUS
CTPATeTHYeCKOr0 BHICHHS IEPCICKTHB COOCTBEHHBIX MapoK (XOTsS OO HEJaBHEr0 BpPEMEHH HEKOTOPHIC PHTCHIICPHI
(benepanbHOTO YPOBHS TAKXKE MCIOIb30BAIH 3TOT IIOIXOM). AIBTECPHATHBHBIM BAPUAHTOM SIBILICTCS IPHBIICUCHIE CTOPOHHETO
ayuTopa Uil MPOBEICHNUS HEOOXOAUMBIX dKCIepTn3. JIaHHBINA MOAXOM MCIOJIB3YeTCsl TAKUMHU Kommanmsimu, kak X5 Retail
Group, Metro u Auchan. AyrcopcuHr Takxke MMeeT psa HexoctatkoB. CamoycTpaHeHue 3akazunka mpoussoactsa CTM or
MPOLIECCOB  YNPABJIECHHUS KadeCTBOM CTAaBUT B YSA3BHMOE MOJOKEHHE IOCTABIIMKA MPOXYKIUH, CO3MAET YCIOBUS IS
3IOYTIOTPEOICHUHN CIIETIHAINCTOB KOMITAHIH-ayIUTOPOB, JINIIAET pykoBoauTeneii Hanpasienus CTM meHHol nHpOpManmu o
HIOAHCaX MPOW3BOJCTBEHHBIX MPOIIECCOB M XapaKTEPHCTHKAX BBITYCKAEMBIX ITPOTYKTOB. beccncTeMHOCTh KOHTPOIIS KadecTBa
CTM MHOTOKpaTHO MOBBIIIAET PUCKH CETH, KaK B OTHOLIEHNH 00beMa BBIPYUKH, TAK U B OTHOIIECHUH COXPAaHEHUS PEMyTaluH.
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

B pamkax pacumpenus crekrpa nHpopmarmonssix yenyr MA "INFOLine” B 2002-2010 rr. npencTaBuiio KOMIUICKC
WHPOPMANMOHHBIX MPOAYKTOB!

= B 2002 romy — ycnyry "Tematuueckue HoBocTu: Toprosbie cetu'’;

= B 2004 romy — uHGOPMAIMOHHEIN TTOpTan WWW.adVis.ru ¢ mocermaeMocTsio Gomee 12 ThIC. WeoBeK B eHb, Ha
KoTopoM TeMarrka !'ToproBele ceTH" sSBIISETCS OQHOM U3 HanOoJIee MOMyIIIPHbIX;

= B 2005 roay — apxuB MaTepuaios 1o Tematuke "Topro.uie ceTu', KOTOpHIit conepxut 6omnee 19 Thic. MarepHanon
M eXeIHEBHO mononuseTcs 6onee yeM Ha 30 HoBOCTEH, crateii B CMU u . 1.;

= B 2005 romy — exeKBapTaJbHBIH MepHOAMYecKuil oTpacieBoii 0030p "Toproseie cern FMCG", komudecTBo
MOCTOSIHHBIX TOANKMCYMKOB KOTOPOrO B HAcTOslIee BpeMsi mNpeBbicHIO 50 KOMMaHMil, a NepHOINYECKUX
norpebureneit — 200 KOMIaHHiA;

= Bo Il kBaprane 2007 roma — MPUHIMNNAIBHO HOBBIA MH(GOPMAIIMOHHBII MPOIYKT, AaHAJIMTHYECKAs 6a3a JaHHBIX
"'230 Toprosoix cereit FMCG Poccuu'’;

= B | xBaprane 2008 roga — eeMeCSI4HbBIH NepHOANYECKHI OTpacieBoi 0030p "IlaaHbl Pa3BUTHS U OCHOBHBIE
co0bITUs TOproeouix cereii FMCG B Pocenu'';

= Bo Il kBaprane 2008 roxa — uccienoBanue ""PbIHOK runepMapKkeToB’’;

= B |ll xBaprane 2008 roma exxemecsuHbI nepuoANYecKHil orpacieBoil 0030p "ILIaHbI Pa3BUTHS M OCHOBHBIE
co0bITHs TOProBbIX cereil FMCG B Poceun'™ nononseH paszaenom "BiusiHue GprHaHCOBOTO KpH3Kca Ha Pa3BUTHE
cereit FMCG Poccun™;

= B | kBaprane 2009 roga — exeMecsUHbINA IEPHOANYCCKHN OTpacieBoit 0630p 'PeliTHHT ToproBbix cereii FMCG B
Poccun”, B koropom crermaniuctet A "INFOLINe" B omepaTHBHOM pEXKHME OTCICKHBAIOT W ITyOIHKYIOT
IIMHAMHUKY OCHOBHBIX TTOKa3aTeneH (BBIPYUKa, KOJMYECTBO MAara3uHOB M TOPrOBbIe IUIOMAAN) 1m0 70 KpymHeHImM
pureiinepam Poccuy;

= Bo Il xBaprane 2009 roma — 0630p ''Po3HuuHas ToproBias npoaykramMu nuranus Poccum 2008-2009 rr.
Buunsinue kpusuca'', B KOTOPOM MPOAHATM3UPOBAHBI OCHOBHBIC TCHJCHIIMH, TEKYILEE COCTOSHUEC U NEPCIEKTUBBI
pasButust po3umunoii ToproBuu u cereii FMCG B Poccum B 2008 romy u smBape-mac 2009 roma. Taxoke
OXapaKTepU30BaHO BIWSHHE Kpusuca Ha pasButue cereii FMCG Poccunm M u3MeHeHHE NOTPEOHTENBCKUX
NPEIOYTCHHH POCCHSH M MHPOBEJCHO CONOCTABICHHE YPOBHS KOHKYPCHIMHM Ha pBIHKAX CETEBOH U
HEOPraHM30BaHHOM TOPTOBIH 1 KOMMEPUYECKOW HEIBIKUMOCTHU B 18 roposax u peruonax Poccuu.

= Bo Il kBapTane 2010 roga — UccnenoBanue "Po3nuynas Toproasi FMCG Poccun. Hrorn 2009 roaa. Ipornos

0 2012 roma”, B xoropom MA "INFOLIne" arperspoBaH BeCh MHOTOJICTHHI OMBIT MCCIie0BaHMi pa3iIndHBIX

aCIeKTOB PO3HUYHOM Toprosiu Poccuu.

= B IV kBaprane 2010 roma — 6a3y ganubix "'500 ToproBeix cereii FMCG Poccun, Ykpaunbl, Kazaxcrana u
Pecnybuuku Beaapyes', koTopast BKIIOUaeT pe3yiabTaThl UCCIEIOBaHAI PErHOHAIBHOIO PUTEHIA M KOHTAKTHBIC
nansbie 1o 500 kpynueitnmm cerssm FMCG Poccun, Beipydka kotopbix B 2008 roay mpessicuna 2500 mipa. pyo.
(Bcero Ha 3TH ceTH mnpuxomutcs Oonee 69 ThIC. TOProBBIX OOBEKTOB OOIIEH TOProBOM ILUIOMIAABIO CBBILIE
18 muH. KB. M. B TOM umciie cBbiire 650 runepmapketos, 6onee 3600 cynepmapkeToB U cBbliiie 64 ThIC. MAra3HHOB Y
ZoMa).

UccnenoBanne "CobdcTBeHHble Toproebie Mapku ceteii FMCG Poccun. Utorm 2010 r. m mporno3 go 2012 r."
BKITIOYAET XapaKTEPUCTUKY (PeHOMEHA COOCTBECHHBIX TOPTOBBIX MapOK PO3HUYHBIX CETCH M M3MCHEHUA, KOTOPHIC OH BHOCHT B
pasButue peraka FMCG, anamu3 noaxonoB k uzyueruo CTM, XapakTepuCTHKy TCHICHIIMN pa3BUTHS phIHKa ToBapoB CTM 3a
pyOex)oM, OImrCcaHue U3MEHEHUH MOTPEOUTETHCKUX MPEAMOYTCHNN HACeNIeHUs Poccum U cTpaH MHUpa, OLEHKY KOHKYPEHTHBIX
CTpaTeTHii KOMIIAHWK-JIUJCPOB MEXKAyHapomHoro puteitna B oTHomeHmn CTM B yCIOBHSX KpH3HCA, HAIPaBICHUSL
noBEIeHUS 3¢ PekTuBHOCTH B 00MacTy co3nanus 1 npoasmxkenus CTM, a Taxke aHanw3 MOAXOI0B POCCHICKHUX PUTECHIICPOB
K Pa3BUTHIO COOCTBEHHBIX TOPIOBBIX MapoK. V3ydeHHWe TEHICHIMA MHPOBOTO pPHIHKA COOCTBEHHBIX TOPT'OBEIX MapoK
MO3BOJISIET OOBEKTHBHO OICHUTH TPHUOPUTCTHBIC HAMIPABIICHWS PAa3BHUTHs, KOTOpble OymyT XapakTepHBl mius Poccuu B
cpenHecpouHoii mepenektuse. [1o pesynpratam Mccnenosanms crenmaiucramu MA “INFOLine" paspaboransl pekoMeH 1amum
M0 TIOBBIMICHUIO JPQPeKTHBHOCTU nesrenbHOCTH pureinepoB FMCG u coBeprieHCTBOBaHWIO TPAKTHUKH YIIPABIICHUS
moptdenem CTM.

Ocnosusie paznens! McenenoBanns "CobcrBennsie Toproseie Mapku cereit FMCG Poccun. Mtorm 2010 r. n mporaos
mo 2012 r."

Ne HazBanue pazaena Onucanue pasjgena
Llemn, 3anaun u MmeToxbl MccinenoBanusi, OCHOBHBIE TPEAIIOCHUTKH TTpoBeaerust, onbiT MA "INFOLIne" B
cdepe pO3HUYHOM TOPTrOBIIH.
DeHoMeH cOOCTBEHHBIX TOProBeIX Mapok  IToxxomel x u3ydenuro u TpakToBke (enomena CTM, knaccupuxamus CTM, 6a30oBble HNPHHIUIEL

00 UccnegoBanun

1 o
PO3HUYHBIX CETEH crpareruu cosnanus CTM.
Hcropus pa3BUTHs, TEKyIee COCTOSIHUE H  VICTOpHs pa3BUTHSA, COCTOSHUE M TEHJCHIMH Pa3BHTHS MHPOBOTO PHIHKA TOBAPOB IHOJ COOCTBEHHBIMU
2 [IEPCIIEKTHBE Pa3BUTHS MHPOBOIO PEIHKA ~ TOPrOBEIMH MapKaMH PO3HUYHEIX ceTell Tekyliee COCTOSHHE, TEHACHIUH M IIEPCIEKTHBBHI Pa3BHTUSL
TOBAapOB COOCTBEHHEIX TOPIOBBIX MAPOK peika CTM ceteit FMCG B 3apy6esKHBIX cTpaHax
V3MeHeHHe TIOTPEOMTENbCKUX IIPENIOYTEHUH HaceleHHs Poccum u cTpaH MHpa B CerMEHTE
3 CTpyKTypa IOTPEOUTENbCKUX MIPEIIIOYTCHUH B PO OBOILCTBEHHBIX ToBapoB CTM pO3HHYHBIX ceTell B yCIOBHSAX KpHU3HCA, TCHICHIUH YIIPaBJICHHS
Poccuu u crpanax mupa noprdenem CTM B KaTeropusx MOTPEOUTENHCKUX TOBAPOB M BEIBJICHHE HMEPCIEKTUBHBIX KAaTErOpUH
JUISL CO3/IaHUSI COOCTBEHHBIX TOPIOBBIX MapoK
o Omnucanue cTpaTermii u MepompusTHidi B chepe pa3BUTHA COOCTBEHHBIX TOPIOBBIX MapoK
MesKTyHapOJHBII OIBIT Pa3BUTUS COOCTBEHHBIX - .
MEXITYHApOIHBIX po3HHYHBIX ceTed FMCG, xapakTepucTHKa OCHOBHBIX HAIPAaBICHUH ITOBBIIICHUS
TOPrOBBIX MapoOK po3HUYHBIMHU ceTsmMu FMCG
s¢pdexruBHOCTH CTM Ha MexayHaponHoM psiake FMCG B ycnoBusx kpusuca
5 Poccuiickuil peIHOK ToBapoB cooctBeHHBIX — Crerméuka passutus peinka CTM Poccum, cmpaBku o crparerusx U pesynbratax passurus CTM
TOProBBIX MapOK PO3HUYHBIX ceTei cersimu FMCG Poccuy, a Taxoke miansl mo passuraio CTM.
=
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No HazBanue pa3saeia Onucanue pasgena
IIpakTika co3manus U MPOJBUIKECHUS

Anamms ocHoBHBIX nTpobiiem cereil FMCG Poccuu B ynpaBiieHHH cOOCTBEHHBIMH TOPrOBBIMU MapKaMH,

6 COOCTBEHHBIX TOPTrOBBIX MapOK PO3SHUYHBIX
KIIFOYEBBIC HAITPABJICHUS ITOBBIIIICHUS 3(1)(1.)6KTI/IBHOCTI/I.

cereit FMCG Poccun

Baxneiimumu ocobennoctsimu  MccnenoBanust ""CoGcTBeHHbIe ToproBble mapkm ceteii FMCG  Poccun.
Hroru 2010 r. u mporno3 g0 2012 r."" sBnsrorcs ciemyromue:.

=  CucTeMaTH3WPOBAaHBI CBEJCHUS O THUIAX COOCTBEHHBIX TOPTOBBIX MAapoOK, CTPAaTEeTHsIX WX pa3BUTHA,
JTanax dBONIONMU MOoAXoA0B K co3manuio CTM Ha MUPOBOM M POCCHICKOM pPBIHKE, OCOOCHHOCTEH
JIeITEIbHOCTH PO3HUYHBIX CEeTeH B 9TOM HampasiieHMH. Ha ocHOBe moiydeHHON MH(OpMaIy co3/aHa
KiaccuduKkanys coOCTBEHHBIX TOPTOBBIX MapoK, YUHMTBHIBAIOIIAS OCOOCHHOCTH (POPMHUPOBAHMS PBHIHKA
CTM B Poccun.

= JIpoBeneH BCECTOPOHHWH aHAIN3 BIMSHHUS 3KOHOMHYECKOTO KpH3MCa Ha MHUPOBON IOTPEOMTENHCKHUN
PBIHOK, OXapaKTepH30BaHbI MOCICAHNE TEHICHIMH PA3BUTHS PHIHKA COOCTBEHHBIX TOPTOBBIX MapokK,
ormcaHa crienuduka poccuiickoro peraka CTM.

= JlomydeHBl M NpPOAHAIM3UPOBAHBI UTOTH AEATEIBHOCTH poccuiickux pureiinepoB FMCG B obmactu
cobcTBeHHBIX TOproBbix Mapok B 2009 romy, onmcaHbl mpoOieMbl PHTEHIEPOB, BO3HUKIINE B XOE
ynpasnenus noprdenrem CTM.

* Omucan omnbIT passutuss CTM BeaymiMu MeEXAYHApOIHBIMH TOPTOBBIMH CETSMH. [10ATrOTOBIEHBI
Ou3Hec-CIpaBKd O COOCTBEHHBIX TOPTOBBIX MapKax BeQylmux po3HuuHbix cereit mupa (Wal-Mart,
Carrefour, Metro, Tesco, Target, Edeka, Auchan, Aldi, Lidl) u 30 posununsix cereii Poccuu.

*  Vcnomp3oBaHBl MaTepraibl HHTEpBBIO ¢ npencraButensmu TOII-70 kpymHeimux pureitnepos FMCG,
pe3ynbTaThl OTpacieBbix KoH(epeHuuit u cammutoB (¢ okTssOops 2009 roma mo oxrsadps 2010 roma
BypmucTpoB Muxamn BBICTYNWII C AOKJIAAaMU W MOJEPHUPOBAT KPYIJIBIE CTOJBI HA BCEX KJKOYEBBIX
0TpAC/IeBbIX KOH(epeHIusiX).

= TIpoBeneHa cepys HHTEPBBIO C BEAYIIMMHU C BEAYIIMMH POCCHICKMMHU NPOU3BOJUTEISIMU COOCTBEHHBIX
TOPrOBBIX MapoK, JKCIepTaMu pblHKAa po3HuuHOM ToproBmn CTM FMCG wu mpencraBurensmu
KpYIMHEUIINX PUTEHIEPOB.

B pamkax moxarorosku Mccnenosanus "CoOcTBeHHble Toprooie Mapku ceteii FMCG Poccun. Mtorn 2009-2010
rr. Ilporuos 10 2012 roma"* crienmanuctsr MA "INFOLINe" ncmons30Baiy ciienyromie HCTOUHHKN HH(OpMaIHH:

" MaTepHaibl MEXAYHapOAHOH ACCONMAIIMK MPOM3BOIUTENEH COOCTBEHHBIX TOProBeix Mapok (Private
Label Manufacturers Association®), orpacmeBsix 0630pos kommammii Planet Retail, Delloitte,
MEXIYHAPOIHBIX OHJIaHH-OMpOocoB moTpebuTencii kommanuii Nielsen u Ipsos Marketing, skcreprabix
omnpocoB koMmanuii Gerson Lehrman Group, Retailwire u apyrux;

" MaTrephaibl TOProBBIX CETCH M KOMITAHHH-IIOCTABIMUKOB (IIPECC-PEeIM3bl, MATEPHAIIBI C CAUTOB, FOJOBBIC
OTYETHI O HATIPABJICHHUSX ICATEIBHOCTH, (PUHAHCOBBIC OTUETHL);

= nanHele DenepanbHOW CHYKOBI TOCYJAapCTBEHHOM CTATUCTHUKH, MHHUCTEPCTBA 3JKOHOMHYECKOTO
pa3BHUTHS,

= ycayry "Temarnyeckne HoBocTH: Toproeie cetu’’ u apxus mMatepuanos ¢ 2001 roga mo Temarnke
"ToproBele ceru”, a TaKKe MaTephaibl MEXIyHapoaHbIXx u poccuiickux CMU (mewartnast mpecca,
snekrponrbie CMU, uHpOpPMAIMOHHBIC areHTCTBA).

HUccnenoBanne "CobdcTBeHHble Topropbie Mapku ceteii FMCG Poceun. Utornm 2010 r. m mporno3 go 2012 r."
MI03BOJISIET TOTPeOMTENO0 MH(POPMAIMOHHOTO IPOAYKTA PEIINTh PSR 3ajJad, BPEMEHHBIC 3aTpaThl HA pEIICHHE KOTOPBIX
MOCPEICTBOM HCIIOJIb30BaHUsI COOCTBEHHBIX PeCYpCOB (OTEIa COOCTBEHHBIX TOPrOBBIX MAPOK PO3HUYHON TOPrOBOM CETH WIIH
OT/IeNIa POaK KOMITAHHH [IPOU3BOAUTEIIST) WK (PHHAHCOBBIE (B Clydae MPHOOPETEHNUS UCCIeIOBaHMIT) OYIyT OYCHD BEIIMKH:

= aHaIn3 TCHHCHL[I/Iﬁ pa3BUTHA CETMEHTA COOCTBEHHBIX TOPTOBBIX MapOK POZHUYHBIX cerell B MI/IpC;

®  OIEHKA NEePCIEeKTUB PA3BUTHS CETEBOI PO3HUYHOI TOPTOBIN TOBApaMHU COOCTBEHHBIX TOPTOBBIX Mapok B Poccuu;

"  OIEHKA U3MEHEHHUs NOTPeOuTeNbCcKuX npeanodrenuil B orHomennn CTM po3HudHEIX cereit B Poccnu u B Mupe;

®  ompeJereHHe HANPABICHUH ONTHMH3AIMU OM3HEC-TIPOIECCOB, PEATNCTHYHBIX U menecoodpasusix KPI u cnocotos
X JOCTHXKCHMUI.

IMotpeburensmu noarorosiennoro crermamuctama MA "INFOLine" Uccrenosanuss "Co0cTBeHHbIE TOProBbie
mapku ceteii FMCG Poccnn. Mtorn 2010 r. m mporuo3 o 2012 r." Moryt sBIsTHCS:
. OT/IENIbI MAPKETHHTA M TIPOJIAXK, a TAKKe MEHEDKMEHT Komianuii nocrasumkoB FMCG;
= OTHeNBI Pa3BUTHS COOCTBEHHBIX TOPTOBBIX MapPOK M MEHEKMEHT TOproBeix cereil FMCG;
= OTHEJIBI HPOJIaYK KOMIIAHUH, MPOU3BOISAIINX U Pa3pabaThIBAOIIMX YIIAKOBKY i1 cermenta FMCG

! Private Label & Purchasing Director 2010, V ®opym "HocraBumk 2010. CTparernn paGoTnl ¢ posnnunbivMu cetsivu’’, V Bcepoccuiickmii
Antnkpusucubtii popym "TMocraBumk-2010. [ToTpeduTenbeknii ppiHOK ceBepo-3amana’’, Retail Business Russia 2010
www.plma.com, www.plmainternational.com.

L]
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Pazgen |. @eHoMeH COOCTBEHHBIX TOPrOBHIX MAPOK PO3HUYHBIX

cerel

1100x000b1 Kk usy4eHuro u Mmpakmoske (heHoMeHa COOCMBEHHbIX MOP2OBbIX
MAPOK PO3HUYHBIX Cemel.

199155 Cankr-lNerep6

Tepmunosorns n Bocipusatue CTM pureiinepamMu, NIpou3BOANTEIIMHA
TPaAMIMOHHBIX OpeH10B, npousBoguTeasavMu CTM, moTpeduTenssMu

Store brands, private label (dactasie Mapku i cOOCTBEHHBIE TOPrOBBIE MapPKH
posunuHbIX cereid, namee CTM) — ToBapsl, BBIMYCKAEMbIC IO 3aKa3y TOPTOBBIX CETEH IO
MapKoH, NpHHAJIekKamed ToproBoi cetu. [lepBrie ToBapsl MOA COOCTBEHHBIMH MapKaMH
TOProBeIX cereil mosBuwiaMch B BemukoOpuranmm B kxonme XIX Beka, a mx HambOomee
aKTHBHOE pa3BuTHE Hayanoch B 70-e romsr XX Beka. KimoueBsim dakropom passutust CTM
CTaja KOHCOJHMIAIWs pHUTEHNIa B Ppa3BUTHIX CTpaHaX M YCHWJICHHE IIO3MIMH KECTKUX
JIICKAyHTEPOB ¥ THIIEPMAapKETOB, KOTOPHIE SBILIFOTCS HaWOOJee MOCIIeI0BATEIbHBIMA
CTOPOHHHMKAaMHU CTPATETHH YBEIMUCHHUS TOJM COOCTBEHHBIX TOPIOBBIX MapOK.

CoBpeMeHHbIE TEHACHIMM pa3BUTHS MHPOBOM OSKOHOMHKM CTaBSIT HOBBIE
CTpaTeruuecKue 3aJaud Iepe] WIPOKaMH pBIHKA, IOJ BO3JEHCTBHEM 3KOHOMHYECKOIO
cnaga cOpMHUPOBAaHBl HOBBIE JOJTOCPOYHBIE TPEHABI. MHpPOBBIE JHIEPHl PO3HUYHON
TOPrOBIM MEHSIOT CBOW IUIAHBI W TIEPECMATPUBAIOT OllepalMoHHbIe Moxenu. Hambomee
aKTyaJlbHBIMH CTaJld BOMPOCHI PECTPYKTypH3alMW OW3HEeca, COKpAIICHUs 3aTparT,
COOMIONIeHNsT ~ MEHSIOIUXCS  TpeOOBaHMH  MEXKIYHapOJHOTO  3aKOHOJATENBCTBA,
ONTHMHU3AIMY HCTOYHNKOB (PMHAHCHPOBAHMUS. B To e BpeMs KOHIENTYyaJIbHbIE N3MEHCHUS
B noaxozaax K pa3sutuio CTM 3HaMeHyIOT BO3BpaT K 0a30BBIM IEHHOCTSM HX CO3AaHUS:
OpHEHTallMss Ha TOTpeOHTEeNns, BHUMAaHHE K KOHTPOJIO KadecTBa, IPHUBJICUCHHE
noTpeduTeneli HOBHHKAMH B aCCOPTHMEHTE, YKpEIUICHHE IMapTHEPCKUX OTHOIICHWH ¢
MOCTABIIMKAMH, PeasIu3anys KOMIUIEKCHBIX cTpaterun passutuss CTM-moprdernei. <...>

Junamuka passutust CTM B Mupe criocoOcTBOBasa TpaHChOpMaIry MOAXOA0B K
Pa3BUTHIO 3TOTO HANPABIICHUS JEITEIFHOCTH PHTEinepoB. V3MEHEHUsIM ITOIBEpPIIIHCh
MIPOLIECCHI Ha BCEX CTaAMSIX CO3/IaHMS COOCTBEHHBIX TOPTOBBIX MapoOK:

= onpenenenue Tina CTM u KITIOYEBBIX TAPAMETPOB CTPATETNH UX Pa3BUTHS,

= ompenerieHNe KaTeropruii TOBapoB,

= <...>

CoBeplIeHCTBOBaHNE OW3HEC-TIPOLIECCOB pPUTEHNIEpa M pa3BUTHE COOCTBEHHBIX
TOPTrOBBIX MapoK MEXKAYHApOOHBIX PO3HUYHBIX CETeH IpHBesla K KapAWHAJIbHBIM
N3MEHEHHWSM  KOHKYPEHTHBIX  TIO3MIWH  NPOW3BOAMTENICH  W3BECTHBIX  OpEHIOB.
CoOCTBEHHBIE TOPTOBBIE MapK{ ITOCTETIEHHO NPHOOpENH MOMYNISIPHOCTh Y MOTpeduTenen
o BCeMy MHUpy. <...>

CTONKHYBIIMCH C HOBBIMH BBI30BaMH  3((EKTUBHOCTH, IPOU3BOAUTEIH
MOTPEOUTEIHCKIX TOBAPOB MO BCeMy MHpY nepectany Bocpuanmats CTM kak cypporaTsl
Ka4eCTBEHHBIX U KOHKYPEHTOCIIOCOOHBIX OpEHIIOB.

Kuaccudpukauust ToBapoB cOOCTBEHHBIX TOPrOBbIX MAPOK PO3HUYHBIX ceTeil

Pazeutie CTM B pa3HBIX CTpaHaX MPOXOAWIIO B PA3IIMYHBIC BPEMEHHBIEC IIEPHOABI,
MOATOMY BPEMEHHOE pa3rpaHHuCHHE 3TAIIOB 3TOT0 Pa3BHUTHSA, IPEACTaBICHHOE B TaOmwIE,
OTpakaeT BpeMs MOSBICHMS HOBBIX TCHACHIMHA B JAHHOM HAIIPABICHWH IEATEIHHOCTH
puteiinepoB. OmnopomHocts THIOB CTM Obuta mpucyma peiky FMCG mmmpe Ha
HadaJIbHOM OJTarme uX pa3BUTHA. COBpPEMEHHBIH pPBHIHOK IOTPEOUTENBCKUX TOBAPOB
XapaKTepHU3yeTCs PaclpOCTPaHEHHOCTHIO BceX BO3MOXKHBIX THITOB CTM, uTo 00yciaoBiIeHO
pasiuuusME cTpaTermdecknx moaxonoB cereit k CTM (B 3aBHCHMOCTH OT KaTeropuii
TOBAapOB, PETHOHOB COBITA, IIENCBBIX CETMEHTOB IIOTpEOHMTENE © T.I.), a TaKKe
N3MEHEHWSMH B HX TaKTHKE KOHKYypEHLIMH. PaccMOTpuM moApoOHee KaIablii JTar
SBOJIOLMH COOCTBEHHBIX MapOK PO3HUYHBIX CETEHl.

pr_np. KUVia 28 +7 812 3226848 +7 495 7727640 mail@advis.ru 7 W



[ |
I N ne
3TaHLI paSBI/ITI/Iﬂ CO6CTBGHHI)IX TOpFOBI)IX MapOK B MI/Ipe
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[epuox ¢ 70-80 rr. XIX B. <.> <> <.> <..>
PonoBeie Mapku, He
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PonoBeie mapxy,

Tom Gpernamu KB&32-6}2€HIILI 30HTI/I‘{Ir<II)IC>6pCHZ[LI CaMocrosH<eJH,>HLH71 OpeHn CBS3AHHBIC C
MIPOU3BOINUTEIS U OpeHnoM puTeiinepa
puteiinepa
Hens
Xapakrepuct
HKa
Crparerns
KOHKYPEHIIHU
HammonansHbie CoGCTBeHEOE HarmmonannHeie MexnyHapoaHbie MexnyHapoaHbie
TIPOM3BOAUTEIH, MIPOM3BOAUTEIH, TIPOM3BOAUTEIH, TIPOM3BOAUTEIH,
MIPOHM3BOICTBO U
ITocraBuuk YaCTHYHO — HALMOHATLHBLE MIPEUMYIIIECTBEHHO MIPEUMYIIECTBEHHO MIPEUMYIIECTBEHHO
CHEUATU3UPYIOIAECS CHEeNMATN3UPOBAHHBIC HA CHECIUAN3UPYIOIINECS Ha  CIICIIHATH3HP YEOIIH
Ha ToBapax CTM. TPOHSBOMHTCIIH. CTM. CTM. ecs Ha CTM.
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Hcemounux: Coriolis Research®, Store Wars®
B nepuon mmpokoro pacnpoctpanerus CTM — 70-80 rogpr XX Beka — TIIaBHBEIM
MPEUMYIIECTBOM 3THX TOBAPOB OBLIO MCKIIOYEHHE BCEX HEOOS3aTENBHBIX pacxoroB (Ha
JM3aiiH, TPOJBIDKEHHE, pa3pabOTKH B 00JaCTH TEXHOIOTHH), YTO TO3BOJISIIO 00ECIIEUNTE
MUHUMAIILHYIO CTOUMOCTh TOBapa. <...>
K xoniry 80-X To70B Ha THIUPYIOMINE TO3UIMH BIIUTA PUTCHIICPHI, YBETHIUBIIINC
3arparel Ha mu3aiiH CTM, 4uToObl 3((eKkTHBHEE HUCIONB30BaTh TPHEMBI OTCTPOHKH OT
KOHKYPEHTOB, TPOJODKAIOIINX BHITYCKATh MPOAYKIHIO B HEMPUBICKATEIHHON yIIaKOBKE.
<...> HoBEIM siBIIeHWEM Ha phIHKaX 3amafqHoii EBpoms! cTamo BBeIeHUE BO BpeMs KpH3uca B
aCCOPTUMEHT TPAIUIIMOHHO OPUEHTHPOBAHHBIX HAa CTPATETHIO CO3JAHWS IICHHOCTH CeTel
Opannun 1 BennkoOpuTaHuu TUHUNA TOBAPOB /ISl KOHKYPEHIIUH C TUCKAYHTEPAMH. <...>

[Ipumep

OCHOBHBIE THIIBI COBPEMEHHBIX COOCTBEHHBIX TOPTOBBIX MAPOK PO3HUYHBIX CETeH
KBazn-0Open st Bpenn pureiinepa
Putelinep ucnoneszyer
3HAYUTENBHOE Crparerus — "OpeHn
KOJIMYECTBO PA3IUIHBIX MAPOK PO3HHYHOTO JoMa'".
quts ToBapoB CTM, nHe Purelinep ucnons3yer eauHbIN
CBSI3aHHBIX C OpeHIOM Openn s roBapos CTM.
puTeiinepa.

Crpaterus — "10M pO3HUYHBIX
OpenmoB".
Putelinep ucrnons3yeT COBMECTHO C
COOCTBEHHBIM OPEH/IOM HECKOJIBKO
HUIIEBBIX OpPEHI0B U cy0-OpeHI0B.

Omnucanue

IlenoBoit

CETMEHT

IIpumep
ceTn

HUcmounux: oannvie Coriolis, 14 INFOLine

AEMO-BEPCWMA

NMonHbIN TEeKCT pa3geria coaep>XuT onmcaHve KJIr4YeBbiX usMeHeHuum B
MO3NLIMOHUPOBaAHUUN COBGCTBEHHbLIX TOProBbIiX MapoK PO3HUYHbIX ceTemn
FMCG m B BocnpusatTm CTM norTpeSutensamuv m nponsBoguTernsasMmm
KOHKYPUPYROLUWMNX TOBaApOB, pa3BepHYTYIO Knaccudukaumo Tunos
COOCTBEHHbIX TOProBbIiX MapoK Mo 3aTanamMm BO3HUKHOBEHUSA,
cTparTermsim nmo3MLMOHUPOBaHUA U LLeHOOOpa3oBaHVA, a TakkKe aHanms
dakTopoB, BIIUAOLWLMNX HA KOHKYPeHToCcnocobHocTb CTM B pa3fmM4HbIX
TOBaApHbIX KaTeropmsix.

8 Kommanus Coriolis Research CHeNUAIM3UPYETCA Ha MNPEAOCTABJICHHUU YCIYr CTPATErHYECKOr0o KOHCAJTHHIa W MAapKETHHTOBBIX HCCIEAOBAaHUAX
(www.coriolisresearch.com).

4 Kommanus Store Wars, CIHENUAIN3UPYETCA Ha IPEAOCTABIICHUHU KOHCAJITUHIOBBIX W TPEHUHI'OBBIX YCIYI' KOMIIaHUSIM pOBHPI‘{HOﬁ TOProBJIM, a TaK¥Xe€
MPOBEJIEHUH MAaPKETHHTOBBIX HCCIemoBanmii (WWw.storewars.ru).
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Pazgen |Il. MHcropuss pa3BuTusi, TeKylllee COCTOSIHHME W
NepPCneKTUBbI PA3BUTHS MUPOBOI0 PHIHKA TOBAPOB COOCTBEHHBIX
TOProBBIX MAPOK

Texywee cocmosanue, meHoernyuu u nepcnexmuevl pazeumus poinka CTM
cemeit FMCG 6 3apybesichvix cmpanax

Ha mupoBoMm preIHKe Hamboliee YCHEmHBl COOCTBEHHBIC MAapKH, IPEJararolie
MOTPEOUTETI0 BHICOKOE KAYeCTBO, HIMPOKHH aCCOPTHMEHT W YHUKAIBHBIC WHHOBAIIWU.
CocTosiHHE YKOHOMHKH MOXKET CO37aTh HEKOTOphie penmytnecTBa o1t CTM po3HUYHBIX
ceTed, HO TOJBKO €CITU PHUTCHICPHl TO-TIPSKHEMY OYAyT CTPEeMHTBHCS TMpeiarath
MOTPEOUTEISIM HAMTYUIIIHE M3 BO3MOXKHBIX MapKu. <...>

IMo mporuosy xkommanuu Planet retail, mons CTM B MHpOBOM TOProBOM 060pOTE B
2010 r. cocraBut *%, a k 2020 r. yBenmautcs 10 *%.

B3auMocBsa3b A0JIH COOCTBEHHBIX TOProBbIX MAPOK U KOHCOIUAALUN

<50% 1 toprosiau FMCG B ctpanax mupa B 2010 .
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Jlo1s1 ppiHKa 5 KpyNHeHIUX pUTeiiepos

B 2009 r. prrHounast noist CTM yBennunnacek B 14 n3 20 cTpaH, 0TCIIeKHBaEMBIX
Nielsen. Poct CTM otmevaercst B 3amaanoii Espore (®panrms, Tepmanus, Wcmanws,
Hupepnanmsr, benbrus), Ho ocobeHHO 3Haunmmble mokaszarenu pocta CTM oTMedeHbl B
HAaIpaBJICHUH Pa3BHBAIOIIMXCS PHIHKOB, Takux Kak Yexus, CroBakus u Typrws. <...>

Jl0J151 cOOCTBEHHBIX TOPrOBbIX MApOK B 000POTe PO3HMYH O¥i TOPIOBJIH
FMCG B narypaiibHOM Bbipa:kenun Ha peiike EBponbl B 2008-2009 rr.
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Cormnocrasiienne goau C1M mo cTOMMOCTH U IO O0BEMY MPOAAX B CTpaHaX MHpa
JlaeT BO3MOKHOCTh OIIGHOYHO OINpPENENUTh NPEHMYIIECTBO EIUHUIBI pPEeaJTM30BaHHOTO
TOBapa COOCTBEHHOM MapKy M €IMHHUIIBI TOBapa W3BECTHOro OpeHza. JlaHHbIH moKa3aTenb
OTpaXkaeT pa3iuyus B cTparerusx neHoobpasoBanus CTM, SBISACH IPH 3TOM YCIOBHOU
XapaKTePUCTUKONW. AHaJM3 B3aUMOCBA3EH XapaKTEPHCTHK JAHHBIX CTPaH II03BOJISET
C/IeNaTh PsiJ BHIBOJIOB!

" MEXAY YPOBHEM KOHCOJIMJIALMH pHUTEHNa W IEHOBBIM mpeumyinectsom CTM
nepe]; M3BECTHBIMU OpeHIaMH KpaiHe cnabas MOJOKUTEIbHAS KOPPETSI
(0,253). TlpuunHa MAaNOro CTOMMOCTHOTO MPEHMYIIECTBA B JaHHOM CIiydae
3aKIII0YaeTCsl B IIMPOTE AaCCOPTHMEHTa M ero IudepcupuuupoBaHHOCTH I10
IIEeHaM W TOTPeOUTENIbCKUM BBITOAaM. B cTpaHax pa3BUTOW SKOHOMUKH H
cereBoii ToproBmu FMCG coOcTBeHHBIE MapKH MO CBOUM XapaKTEpPHUCTHKAM
3a4acTyi0 HE YCTYNAlOT OpeHJaM, W IOTPEOMTEeNH TOTOBHI IUIATHTH 3a 3TO
LIEHOBYIO TPEMHUIO, MTO3BOJISIONIYIO B TO )K€ BPEMS U SKOHOMUTB;

" yeM HIKE YPOBEHB JKM3HH HacCeleHHs (BBIIIE OISl PACXO/IOB JOMOXO3SIHCTB Ha
nuTaHKe), TeM GOJbIIe PUTEIIEPB! KOHIIEHTPUPYIOTCs Ha mpemtoxernn CTM
MHUHEMaJbHOW croumocti (MeHbime gonsi CTM B crouMOCTHOM 06GbeMe
PBIHKA);

" fake IPH OTHOCHTEIHHO PAaBHOM YPOBHE Pa3BUTHS SKOHOMHKH ITOIXOIBI K
nieHooopazoBannio CTM MOTyT cyniecTBEHHO pa3iandaThCcs B pa3HBIX CTPaHaXx;

" 3aBOCBAHME HOBBIX DBIHKOB (XapaKTepU3YIOMIUXCS HHU3KUM  yPOBHEM
KOHCOJIMJANMN) COOCTBEHHBIE TOPrOBbIE MapKu OOCCIEYMBAIOT Oiaromaps
IIMPOKOH MPEJICTaBICHHOCTH B HIKHEM LIEHOBOM CErMEHTE MOTPEOUTEThCKIX
TOBApOB.

JlaHHBIE MapPKETHHTOBBIX HCCIIEAOBAHUI MOATBEPKAAIOT CACTIaHHBIC BHIBOABI: TaK,
B CroBakuy ypoBeHb LieH Ha ToBapsl CTM Hmke ypoBHS IIeH OpeHANPOBAaHHOHN MPOAYKIINN
OpHEHTHPOBOYHO Ha *%, B Uexum — Ha *%, B I'perm — Ha *%, B Benrpum — nHa *%.
Pazmmums cpenanx ypoBHed neH CTM m OpeHAMpOBaHHOW NPOAYKIMM MO JaHHBIM
nccrnenosanunit Nielsen npezcrasiens! Ha aAuarpamme.

Pa3nuua cpeanux yposueii croumoctu npoaykuun CTM u
NMPOAYKIMH H3BeCTHBIX OpeHI0B B pernonax mupa B 2009 r., %0
(0 - ypoBeHB LeH OpeHIMPOBAHHOI MPOXYKIUH)

Mup Boctounast EBponna  3amapmas EBpoma  CeBepnas Amepuka Asus JlaTunckas Amepuka

<..>

[Mapamnensno ¢ ontumu3zanmeit uncia SKU coOCTBEHHBIX MapoK pHUTEHiIeps 1o
BCEMY MHUPY OCYLIECTBIISUIM 3aMEHY HaMMeHee 3HAUNMBIX OpEHIOB TOBapaMu COOCTBEHHBIX
MapoK M TOBapaMu OpEeHJOB-IHIEPOB, YTO ITO3BOJIMIIO cOATAaHCHPOBATH MpeIUIoKeHne 0e3
CYLIECTBEHHBIX OTEPH BBIPYUKH.

AEMO-BEPCWMA

MornHbLIN TEeKCT pa3geria coaep>XvUT AnMHaMUKy Krro4deBbiX nokKka3aTernem
pazeutna CTM B cTtpaHax Mmmpa, aHarim3 rnpU4ivH m nocrieacTBvm pocTa
Aoy norTpeouTenbckux ToapoB CTM Ha pbiHKe FMCG, a TakXxe
NMPoOrHo3 pa3sBuUTUA aHHOINro cerMmeHtTa MmmpoBoOro poiHKa Ha 2010 r. mn o
2020 rogoa.
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Paznea |1l. CTpykTypa morpeduTebCKUX NpeanouYTeHnid B
Poccum u crpanax mupa

H3menenue nompebumenbCckux npeonoumeHuti 8 YCio8usix Kpusuca

B Poccim CTM moka He CrHocoOHBI — oOecneuMBaTh  yCTOMYMBOM
KOHKYPEHTOCIIOCOOHOCTH MO INMPOKOMY TIepedHio KputepueB, a wuHTepec k CTM
OIPEACISACTCS COOTHOLICHUEM Ka4yeCTBa U IIEHEL. <...>

Pacnpenenenne norpedureneii, cauraomux, 4ro ToBapsl CTM
NPEBOCXOAAT H3BECTHbIE OPEH/IbI, 10 PETHOHAM MHPA H KPUTEPHUIM
ounenku, 2009 r., % pecrioHIeHTOB

Mup Asuatcko- Crpanst BPUK Jlatunckas CesepHas Espoma Crpansl Bosbmoit
THUXOOKEAHCKHIT Amepuka Amepuka BOCBMEPKH
peruou
IIpennararor xopouiee Ka4eCTBO 3a ACHBIU B IIpeaararor MpoAyKThI, KOTOPBIE OTBEYAIOT MOUM HY¥
TIpennararor npoayKThl, KOTOPBIE HEOOXOAUMBI MOEIT CEMbE Ipemnararor xopouue NPOLYKTHI A1t MOCHE CEMbU

M [Ipeiaraior npoayKThl, KOTOPbIE YA0OHBI B HCIIOIb30BaHUH

B pasBuBatommxcs ctpanax BIusHHE (HaKTOpOB, CTUMYIUpYtomux pazsutne CTM
BbIpa)keHO cnabee, kpome Toro manas fons topapoB CTM B mpozgaxkax oOycIIOBIMBacT
HU3KYIO MX Y3HaBAEMOCTh W 3aTPyIHSICT OOBEKTHBHYIO OLEHKY rmorpedurensmu. [lo sroi
NIPUYUHE 1011 ToTpeduTenei, cunratomux, yto CTM He ycTynaeT U3BECTHBIM OpeHIaM 1o
COOTHOIIGHHIO IIEHBl M KayecTBa, BHIIIE B TE€X CTpPaHaxX, II€ BBIIIE YPOBEHb XU3HH
Hacenenust (koadduuent koppemiuun 0,724). <...>

B Poccun cooTHomeHue 1eHbI M KadecTBa *% PECIIOHACHTOB HA3BaJlM TJIABHBIM
KpurepueM, 1mo kotopomy CTM npeBocxoanT u3BecTHbIe Openapl. [Ipu 3ToM B cpenHeM B
MHpE 3TO COOTHOUIeHHE Oosiee ymadHoe, Onaromapst Kak Oojee BBICOKOMY KadecTBY
toBapoB CTM, Tax n Oojee BHITOJHON LIEHE TPHOOPETECHUS.

B crpanax BRIC, Jlatuackoit AMepukn U A3HaTCKO-THXOOKEAHCKOTO PErHOHA
(ATP) mpeumymectso CTM mo KpuTepuio “IieHa/KauecTBO' 3HAYHMTENHHO YCTYIAET
AQHAJIOTUIHOMY IIOKA3aTeNli0 B Pa3BHUTHIX CTpaHaX. MHEHHE POCCHSH CXOXe ¢ MHEHHEM
notpedureneit B AprentmHe, bpaswmm wu [lonpmre, Xors B 3TUX cTpaHax Ooree
pacripocTpaHeHa TOYKa 3pPEHHs, YTO COOCTBEHHBIE TOPrOBbIE MapKd — IUIOXas 3ameHa
OpeHny Jake C y4eTOM UX JOCTYMHOCTH. <...>

CpasrHenue CTM u n3BeCTHBIX OpeH/I0B 10 KPUTEPHIO ''Xopolee COOTHOLIeHHe eHbI U
KauecrBa'', %0 pecnoH/eHTOB

Tepmanns
CIIA
CeBepHasi AMepHKa

Kanana
Benmoggmamm
pa

HIW St
Crpanbt G8
Snonus

A Benrpus
AT st
Picharin
Hw:(e%na}mbl
BpoOIIa
HI/}TEU‘H/U[

BE LI sL

Mup

Yexus
Nnpus
Poccus

Bpazums
AprenTuHa
arnHCKast
[onbma
IOx. Kopes
Mexkcuka
Typums

M CTM nyuine 6peHI0B CTM Ttakue xe, Kak OpeH bl CTM xyxe OpenioB
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baxueiM otamuneM peiHka CI'M Poccum wm cTpaH Mupa sBIII€TCS pa3HHIIA B
Bocpusitun CTM: ecnu B EBpone CTM — 5KCKIIO3UBHOE, YHHMKAJIbHOE IPEIIOKEHUE
po3uuuHoit cety, To B Poccnn CTM He siBisiercst (akTOpoM, BIUSIIOIIMM Ha BBIOOp MecTa
nokynkd. Puredinep cumraer, uro CTM BbIenUT ero cpeau KOHKYPEHTOB, KakK 3TO
MIPOMCXOJUT B Pa3BHUTHIX cTpaHaX. OIHAKO aHANIW3 3HAYMMOCTH ISl POCCHSIH HAINYNS
CTM B wMara3sumHax II0Ka3bIBaeT, YTO MHEHHE IOTpeOWTeNed O MpeuMylecTBaX u
HEJI0CTaTKaX COOCTBEHHBIX TOPTOBBIX MAapOK €Ilie He MOJIHOCTHI0 CHOPMHUPOBAIIOCH.

HepCI’ZQKWIMGHble Kamecopuu COOCMBEHHbIX mop2coesvlx MapokK

Cozmanne CTM BO3MOXXKHO M HEOOXOIMMO B TEX KaTETOpWsX, /i€ pUTEHIep
CIocoOeH OpTaHW30BaTh NMPOM3BOACTBO TOBAPOB C XapAKTEPUCTUKAMHU, BOCTPEOOBAHHBIMU
LENeBO ayauTopueil. AHaIU3 NpPOAAaX IMO3BOJSIET BBLIBUTH KaTErOPUM, B KOTOPBIX
TPaJUIMOHHO CWJIBHBI KPYITHBIE OpEHIBI, a B KaKUX OpeH] IMpPOM3BOANTENS HE HMEET
PpELIAIOIIEro 3HaYeHMs.

AEMO-BEPCUA

MonHbIN TEeKCT pa3geria cogep>XvT AeTalNlbHbIM aHanms
noTpeotuTesibCKUX NpegrnoyYreHn Ha pblHKe TOBapoB COGCTBEHHbIX
TOoproebixXx Mmapok B Poccuu n ctpaHax Mmupa, onmcaHme oCHOBHbIX
M3IMeHeHMN B oOTHoweHuun nortpeoutenem K CTM cetem FMCG B 2009-
2010 rr. no cTpaHamMm MMpa u TOBapHbIM KaTeropmsim, aHarim3a ypoBHSA
pazButusa CTM Ha mMmmpoBomM pbiHKe FMCG u oLleHKY nepcriekrmB
pazButnsa CTM B Poccuu B pa3fiMdiHbIX TOBaApPHbIX KaTEropmsix m
LeHOBbIX CcerMmeHTax.
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Paznea V. Me:xkayHapoaHblii ONBIT PA3BUTHS COOCTBEHHBIX
TOProBbIX MapOK po3HUYHbIMHU ceTsasMu FMCG

Pazsumue cobcmeennvix mop2o8uix MapoK MeHcOYHaAPOOHLIMU PO3HUUHBIMU

cemamu FMCG

Groupe Auchan

Auchan

Haszpanue xommanuu: Auchan Groupe. Anpec: ®@pannus, 59964, Kpya Cenekc, ABero e
Onannp,40 — BP 139. Temedonsr: +33 320816800. daxcer: +33 320816909. Web:
www.groupe-auchan.com.

PykoBoactBo:

Busnneti Mionve, npedcedamens nabiooamensrozo cosema Auchan Groupe.
Kpucmodgh [iobprons, npedcedamens cosema oupexmopos Auchan Groupe.

R“Chan McTopHsi ¥ CTpaTerusi pasBuTHS

"Auchan Groupe" — Tperbss 1O BBIpydKe poO3HHYHAs cerb DpaHuuy,
TpaHCHAIMOHANbHAsT Kopmopaiws, paboraromass B 13 crpanax mmpa, ObUla OCHOBaHA
XKepapom Mronse B 1961 roxy Bo @panrum. IlepBorii marasun "Aman" ObUT OTKpHIT B
Py6e (®panuwst), B GbiBIIeM 3aBOACKOM 3aanuu Iwiomaspio 600 merpoB. B 1967 romy
OTKPBLICS MEePBbIi runepMapker B ropoze Pork (@panmus). <...>.

Onucanune popmaron

OcHOBHOW (hopmar: THIEpMapKeT, TakKe OCYIIECTBIsieT paboTy B ¢opmare
cynepmapkera. Uncio marasunos: 1258.

B crpykrypy Auchan  Groupe  BXOIAT CHEAYIOIIME  IIOIPA3IeiCHUs,
OIIEpUPYIOIIHE B Pa3INIHBIX (hOpMaTax:

= rumepmapkertsl (“Auchan ", "RT Mart")

" <...>

OcHOBHBIE TTOKa3aTeI TOProBbIX moapasaenenuii Auchan Groupe mo cocrostauto Ha 1 uronst 2009 rona

K O6opor 3a 9
OJINYECTBO
Kommuecto mecsiues 2009
Jlororun topmat CTpaH CrpaHsl
MarasuHOB roma (MIIp/L.
MPUCYTCTBUS
€BPO)
6”’5@ 7o 1oa PP L s oo
RY-MART ruiepmapker  "RT Mart" (Kuraii, 12 yPr, ’ o, 14,9
. Pymbranst, Ykpanna, Poccust, Kuraid,
Auchan Taiizan)) Tai
HBaHb
/\l/\c P —— 735 (Brumrouast 591 5 Opanrus, Mcnanns, Uranns, [onsmoa, 33
yrepmap "Simply market™) Poccus '

SiMPLY

PernonajnbHas mpeacTaBJIeHHOCTD
Kommanus npencrasiieHa Ha peIHKE TOTPEOUTENHCKIX TOBapoB 13 cTpaH mMupa.
duHaHCcOBbIE TOKA3aTEIHN

Bripyaka Auchan Groupe B 2009 romy mmeer ciemyromiylo ctpykrypy: 47%
obopota mpuxoxurcs Ha peiHOK Ppanmmm u 53% — Ha omepanyu Ha MEXIYHApOIHOM
poiHKe. CymiecTByeT TEHISHIMSI pOCTA JIOJM MEKAYHApOIHOTO phIHKA. J[nHaMumka
BeIpyukd Kommanuu Auchan B 2005-2009 rr. npezcraBieHa Ha Auarpamme.

=
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Junamuka Boipyuku Auchan B 2005-2009 rr., mupa. Ko
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ACCOpTHMeHTHaH MOJIMTHKA H COOCTBEHHBIE TOProBbi€¢ MApKHN

Omucanue cOOCTBEHHBIX TOProBBIX Mapok Auchan
e ———————

DKOHOM-CErMEHT, TOProBasi Mapka He UMeeT Ha3BaHus (N0-Name),
nponykiust Le Moins Cher (¢p. “eme nemesne™) — moBceqHeBHAS =Sl
MPOAYKIMS O HU3KUM IieHaM. B accoprumente okomno 2000 Haricots verts
HAaNMCHOBAHHI B Pa3IMIHBIX TOBAPHBIX KATETOPHSIX. 2 =0
Hudopmaryst 06 5KOHOMUIHOM [IEHOBOM TIPEITI0KEHIN
HICHTUDUIMPYETCS Ha YPOBHE qu3aiiHa.

IMpoxykius mon 6GperaoM cerrt Auchan mHMpPOKOro, MOCTOSHHO
pacHIMpSIONIETOCsT  aCCOPTHMEHTAa  IPOAOBONBCTBEHHBIX U

ﬂuch an HETPOJIOBONBCTBEHHBIX ~ ToBapoB. Hemasno  Auchan  cmenmn
YIIAKOBKY JUIS CBOMX MPOAYKTOB Ha OojJee COBPEMEHHYI0 H
sipkyro. CpeHuit IIEHOBOH CErMEeHT.

[lponykTl mnUTaHWS, MPUTOTOBJICHHBIE 10 OPUTHHAIHHBIM
penenTaM, ¢ UCIOIb30BAHUEM JIydIIUX HHIPEeAUeHTOB. [IpomyKThl
IUTAaHAS KaK JUIl TOPXKECTBEHHBIX COOBITHH, Tak M Ui
MIOBCEIHEBHBIX pamocTeid. ToproBas mapka o0emaer crenarb
IIPOCTOH TOATOTOBKY K JIOOOMYy mpa3mHHKy. B accoprumente
JIMHUHM TIPECTABICHbI 3aMOpO3Ka, 0aKajesi, MOJIOYHBIC IPOTYKTHI,
Bcero — 6onee 1300 HanMeHOBaHMi. BBICOKHI LIECHOBOIT CErMEHT.

Yenewnvle npakmuxu pazeumus u npoosUNCeHUss COOCMBEHHbIX MOP2OBbIX
mapok Ha medxcoynapoorom puinke FMCG 6 ycnosusx kpusuca

B Teuenue 3x0HOMUYECKOTO Kpusuca COOCTBEHHEIC MapKu OBLIN OYEHb AKTHBHEI.
Onu TNEPBLIMU NOLUIN HA CHUKCHUC LICH U COOGH_II/IJ'II/I HOTpC6I/ITCJ'I$IM O pCIICHUU ITOMOYb
WM B HBIHCIITHHUX 3KOHOMUYCCKHUX YCIIOBUSIX. <...>

AEMO-BEPCWMA

MonHbIN TEeKCT pa3geria coaepXuUT aHanuTundeckyro nHdopmaumio,
cBegeHusa odpmumaribHbIX OTYHETOB O OAeATeSIbHOCTU KOMMNaHUun,
onucaHue MapoK pUuTemrniepoB B pa3JiMdHbIX TOBaApHbIX KaTeropmsx,
onmcaHue OCHOBHbIX HanpaBJieHUM 1 MeXaHN3MOB NMOBbILLEeHUsA
acdpdPbekKTMBHOCT HA MMPOBOM PbIHKE COOGCTBEHHbIX MapOK ceTemn
FMCG, B KOTOpPbIX OTMe4YeHa aKTUBHOCTb KpynHemnwumx
MeXXAYyHapoaAHbIX PO3HUYHbIX CeTen.
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Pasznen V. Poccuiickuii ppIHOK TOBAPOB COOCTBEHHBIX TOPTOBBIX
MAapPOK PO3HUYHBIX ceTel

Texywee cocmosinue u cneyughuxa pazsumus pvinka CTM pocculickux

PO3HUYHBIX cemell

B Poccun nonst CTM B accopTHMEHTE PUTEHIEPOB Ha TOPSAOK HIDKE, YeM B
OOJIBIIMHCTBE CTpaH MHpa, 4YTO OOYCIOBJIEHO CPaBHUTEIBHO KOPOTKMM CPOKOM HX
passutust (¢ 2001 rosma), BBICOKMM ypOBHEM IPHBEP:KCHHOCTH OpeHIaM pPOCCHUCKHX
MOTpeOuTENIeH, a TaKKe PSAAOM MPOCUYETOB, AOMYIIEHHBIX POCCHHCKUMH PUTEHIEpaMH Mpu
BBoJie B accoprumeHnT CTM.

B niepByto ouepens pedsb HIET 0 HEAOCTaTOYHOM BHUMAHHH, YACIIEMOM KadyecTBY
NPOAYKIMM ¥ W30BITOYHOM JIABIICHWM HAa TPOW3BOJMTENCH JUIL  COKpAIICHUS
cebecronmocTH. Kpome TOro, pOCCHHCKHI pPO3HMYHBIA PBHIHOK B HACTOSIIEE BpeMs
XapaKTepU3yeTCsl CPAaBHUTEIPHO HU3KMM YPOBHEM KOHIeHTpaimd (Ha 5 kpymHenmmx
pUTEHIIepOB TPUXOAUTCS Bcero *% 000poTa pO3HUYHOW TOPTOBIN MPOAOBOIHCTBEHHBIMH
TOBapaMH) M HEBBICOKOM IO CPAaBHEHHIO CO CTpaHaMu EBpOIBI 0Nl COBPEMEHHBIX
dbopmatos (oxomo *% B 2009 roxy). <...>

Pazseumue cobcmeennvix mopeoswix mapok cemamu FMCG Poccuu

METRO Cash & Carry

B Poccun METRO Cash & Carry pa3BuBaerT COOCTBEHHBIE TOPTOBBIE MapKh C
2001 roma, ogHOBPEMEHHO € MPUXOIOM KOMIIAaHWHM HA POCCHHCKHH peIHOK. B IV kBaprane
2009 roma Metro Cash & Carry mHawara peanuzaisi CTpPaTerHH ONTHMH3AIUH
accoprumenta CTM, kotopas mpemycMaTpuBaeT (HOKyCHpOBaHHE Ha 6 CTpaTErHMYecKuX
Opennax. <...>

IMpu 3TOM WIaHKpyeTcs u3MeHenue accoprumenta Aro/Fairline, B kotopsiii GymyT
BXOIUTh CaMble JICIIEBBIC MNPEMIOKEHHSI HA pPbIHKe (B OCHOBHOM TOBAaphl MEpBOi
HEO0OXO0IMMOCTH), @ HECOOTBETCTBYIOIIHE POoGIIT0 OpeHIa MO3UIMH OYIyT epPEeBEICHBI B
accoptumeHT npyrux CTM.

IMnau pecrpykrypusanun noprdemst CTM METRO Cash & Carry

. Mepeno3uunoHupoBase ARO:
PecTpykTypusauua noptgena CTM ¥ OfiecneveHme GazoBbix NOTPEEHOCTER KNMEHTOR
(TOBAPEI NEPEOA HeobX0 AMMOCTH] _
» CoOTEETCTBHE KavecTsa W LieHel Npodunio Bpenaa
Crapeie
Bpenbi Ton CTM Ton CTM

Fi

"OOD

f

ETEp
B ¢ & = §

Hcemounux: oannvie cemu "METRO Cash & Carry™

Hogast crpaterus pecrpykrypusanuu cobctBeHHbix OpenmoB METRO Cash &

Carry BBezieHa /ISt CO3/1aHMSI YETKOM CTPYKTYpBI OpPEHIOB U YAyUIICHUS UX Y3HABAEMOCTH
JUTS COOTBETCTBYIOIIMX LIEJIEBBIX ayAUTOpHH. <...>

st pasButHs Mapku SigMma ceTh OTKPbBLIA KOHIENTYAIbHO HOBBIN ormen "Mup

Oduca" 25 aprycra 2009 roga B TIL[ "METRO Cash & Carry" mo ampecy: Mocksa,

Jlennnrpaackoe mocce, 71 I' B "Mupe Oduca” npencrasieHo oxkono 2000 HanMeHOBaHUHA

TOBapoB, BKIroUas cobcreennsie Mapkun METRO Cash & Carry ARO u SIGMA. B pamkax

npoekta “Mup Oduca” xommanmss METRO Cash & Carry mnpemmaraer psn
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JIOTIOJTHUTENBHBIX YCIYr — 3apska KapTpUIXKeW I INPUHTEpa M HAHECEHUE JIOMOTHUIIA,
Konu-uentp.

ACCOPTHMEHTHO-IICHOBAs MaTpHI[a COOCTBeHHBIX TOproBeix Mapok METRO Cash & Carry

LeHa

Mpemuym

CpegHan

Huzkan

A-BpeHapl i A-Bpenapbl

FINE
FOOD

Muozoka

HanbHOe

SIGMA ' i

I I 3 <

v } v H H KnueHTol
B or . H
Kaiic oo HORECA | ONTOBbIEKMMEHTBI oy,

KIUeHTbI
[pousBomurensmu Mmapok METRO Cash & Carry siBisitotest eBporneiickue (MeHee

30% B obopote) u poccuiickue npoussoautenn (Gomee 70% B oGopore). Ilo cocrosiHuO
naganio 2010 roma accoptuMeHT yacTHBIX Mapok cocraBun *SKU, a nmons B oOmem
obopore B 2009 roxy - okxono *%. Ilo cocrosamio Ha 1 mas 2010 roma kommyecTBO
nosurmii  cocraiaser *SKU (okomo *% B ToBapooGopore). K konmy 2010 roma
wianupyercst pactmpenune accoprumenta 10 *SKU (okomo *% B ToBapooGopore). K
kouny 2012 romy METRO Cash & Carry B Poccun paccudThIBAET YBEIUYHTH OO
Tpoax cOOCTBEHHBIX OpeHmoB 1m0 *%. <...>

IIpencraBieHHOCTH COGCTBEHHBIX TOProBBIX Mapok B cetn "METRO
Cash & Carry" B 2006-2009 rr. u miian Ha 2010 r.

L 2
L 2
L 2
r T T T T 1
2006 2007 2008 2009 2010 (ruran)
Komnuecrso SKU @ Jlonst B BeIpyuKke, % (mpasast mkaia)

IMepeuens yactasix mapok METRO Cash & Carry npencrasies B tabnure <...>
Ectp Takxe psa MeXIyHapOAHBIX HECTPATEIrnYeCKUX OpPEeH/I0B, B HE3HAYUTEIILHOM
KOJIMYECTBE NMIIOPTHPYEMBIX B Poccmro. <...>.

Ormrcanne HeCTpaTernyeckux coocTBeHHbIX ToproBeix Mapok METRO Cash & Carry, ummoprupyemsix B Poccrio
Toprosas Mapka ToBapHast kaTeropust Jlorotun

Tapas

Onexna ) Y@;&

Active

CriopTuBHas ofex/a, 00yBb.

Alaska

Kpynmas O6brToBast TeXHHUKA —

CTUPAJIbHBIC MAIIINHBI, MBIJICCOCHI, Am

KOHJULIUOHEPHI U APYTrUe TOBAPBIL.

L]
B 16 MoparorosneHo nHcopmaumoHHbIv areitctsom "UIHMOJIAUH" SEmman
a



UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Minkoff Bozmka cerMeHTa IpeMHyM
Laura Di Sarpi XKemckas omexna Foaira di Sy pi
Tailor & Son Myxkckast ofexaa
. o
Authentic IMoBceHEBHAS MYKCKAs M JKEHCKAS ﬂJ AU TH E NTEC
ofleKa = g -

W3zpenust u3 KOXH — CyMKH, 00yBb,

Lambertazzi

PEMHH U JpYyTUe aKCeccyapsl.
Watson Menxkast ObITOBasI HIEKTPOHHKA
Felsgold Tugo

JlomaiHuii TEKCTUIIb — MOJIOTEHLIA,
Tarrington house HOCTEJbHBIE PUHAUISKHOCTH,
TIOAYIIKH, CKaTePTH.

Cy66penn muneiiku Fine Food. Boree
Fine Dreaming 30 HanMEeHOBaHHUI TOBAPOB IS
MEPCOHAIBHOIO YXO0/Ja U TUTUEHBI. .D"“"“”‘ﬁ

HUemounux: oannvie cemu "' METRO Cash & Carry "

B centsa6pe 2010 r. METRO Cash & Carry B paMkax peanuzanuu npoekra Merto

Brands co3mana wWHTepHET-OpTad Uil HMHTCHCUBHOIO MPOJBIKCHHS COOCTBEHHBIX

TOProBeIX Mapok B Poccum Www.metro-brand.ru. Anamorudnsie cailTel yxe paboTaroT B

psine cTpaH AEATEIBHOCTH CETH, SIBISISICH MHCTPYMEHTOM HE TOJBKO paclpOCTPaHCHUS

nH(opManmy 0 MapKax CeTH W AKX MPOJBIKCHMS, HO M CIIOcOOOM BBIOOpa TOBapoB

(penMyIECTBEHHO, ONTOBBIM MOKyMarelsiM) COOCTBEHHBIX OpCHIOB — pHUTeiliepa,

JieTaJIbHBIE CBEJICHUSI O KOTOPBIX TaKXKe pa3MeIleHbl Ha caiite. Ha calite ecTb BO3SMOXKHOCTB

¢dopMupoBanus HabOpa IMOKYIOK, B TOM YHCJIE C HCIOJB30BAaHUEM KapThl IOKYNATEIT
Metro.

AEMO-BEPCWUA

NMonHbIN TEKCT pa3geria cCogepXvUT aHar i3 AMHaAaMMKM nokKkasaTtenem
PbIHKA TOBaApoB COGCTBEeHHbIX TOProBbIiX Mmapok B Poccvum, onmcaHue
OCHOBHbIX TEHOEHLUMM n nokKas3aTternemn pazBmutusa CTM kpynHemnwmx
ceten FMCG Poccum B 2004-2010 rr., NnporHo3 pa3BuTtTus pbiHka CTM
Poccum oo 2012 roga, aHariMmTudeckyro uHcbopmaumro, ceBegeHus
odouMmanbHbIX OTYEeTOB O AesATerNmbHocTUu 6onee 30 PO3HUYHbIX ceTen
FMCG, cBegeHMA O MeHeOA>XXMeHTe KOMMaHM U KOHTaKTHbIe AaHHble
cneumarimcToB MO Pa3BUTUIO COOCTBEHHbIX TOProBbIiX MapokK, aHHble
aHKeTUpoBaHMA O NokKasaTerniaxXx  HanpaeBreHnax passmutumua CTM,
onucaHvie MapoK pUuTemnepoB  Ux npegcraBfieHHOCTb B
accopTuUMeHTe.

-
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http://www.metro-brand.ru.

Pazgen VI. IlpakTuka co3gaHusi U NMPOABHUKEHHUS] COOCTBEHHBIX
TOProBbIX Mapok po3Hu4YHbIX ceTeilt FMCG Poccun

Ocnosnvie owmuodku posnuunsix cemeti FMCG Poccuu 6 ynpasnenuu
nopmaenem coOCmeeHHbIX MAPOK

KiroueBsIMM B OTHOIIEGHHH COOCTBEHHBIX TOPTOBBIX MapoK (pemepanbHBIX ceTer
SIBIISIFOTCS CIIEAYIOIINE OLTHOKH:
= Hesepnsie KPI nenapramentoB CTM B po3HHYHBIX ceTsX. <...>
= Jloxxof K KOHTPOJIO Ka4ecTsa. <...>
= M36sITOouHOE KonmmaectBo SKU. <...>
= Jluc6ananc npeaoxeHus openanpoBanHoi npoaykimu u CTM. <...>
= HesnauurensHas pasauia B nene CTM u u3BecTHOro OpeHIa MpH CTpaTeruu
KOHKypeHInH "TiepBas eHa'". <...>
= JlaBneHue Ha MOCTaBIIMKA. <...>
= OtcyTcTBHE 00paTHOH CBA3U ¢ OTpeduTenem. <...>
= HesddexTuHas opranusamnus mocrasok, out-of-stock. <...>.

Doddexr macmraba u pannee Hawamo passutmst CTM  (2003-2005 rr.),
MO3BOJNIMBIIEE CHOPMHUPOBATH IyJI TOCTAaBIIMKOB M 3aBEPUINTH pPa3pabOTKy MOpPTQEs
TOPrOBBIX MapoK, IO3BOJISIOT KPYIMHEHIIMM pHTeiepaM 0e3 3HauMTENbHOro yimepba
nmorryckath ommOku B pa3Butud CTM. Ceru ¢ oboporom MeHee 5 mipi. pyo., KOTOpBIE
Hagaym passutue CTM B 2008-2010 rr. nmpaBa Ha ommOKy y’ke HE UMeoT. <...>

Crparteruu pernoHaIbHBIX PUTEIICPOB, HETATUBHO BIMSIONINE HA KOHKYPECHTOCITIOCOOHOCTD
Crparerus IIpuyuHbl HEya12YH
OrpanudeHHble (PUHAHCOBBIE BO3MOXKHOCTH, HEIOCTaTOYHAS KBATH(HKAIMS MEHEIKMEHTa,
OTCYTCTBHE JIOTUCTUYECKUX BO3MOKHOCTEH M aIMUHUCTPAaTUBHOIO pecypca
OrpanndeHHbIe (PUHAHCOBBIE BO3MOKHOCTH, HEJOCTATOUHASI KBATM(HKAIMS MEHEPKMEHTA H
HU3KOE Ka4eCTBO aKTUBOB
HeB0o3MOXXHOCTh KOHKYpHUPOBATh C (elepaTbHBIMH CETSIMH, KOTOPBIE HMEIOT BO3MOXHOCTD
MIPEUIOKUTH LIEHy Ha MOJIKe IS HAIMOHAIBHBIX M MEXIYHapOIHBIX OpEHIOB HIDKE WM Ha
YPOBHE 3aKyNOYHOM JJIs perHOHAJIBHBIX PUTCHICPOB

Bexox B Ipyrue pernoHs

Caenku M&A

LlenoBBIE BOMHBI C heaepanbHBIMU
puteiinepamu

3amyck (hopMaTa IUCKayHTED,
COKpAIIIEHHE aCCOPTUMEHTA
CoxpaneHne yObITOUHBIX 00beKTOB 1 CHIDKCHHE PEHTA0EIBHOCTH CETH, MOTEPs] BPEMEHH M PECypcoB, BMECTO KOHIIEHTPALUH Ha
Hapal[BaHNUE BEIPYIKH Pa3BUTHH YCHENIHBIX Mara3uHOB ¥ THPKUPOBAHNH JTyUIIHX MIPAKTHAK

HUemounux: oannvie UA "INFOLine"

Hawnbonee Beicokumu puckamu pazsutuss CTM aist perHoHaNbHBIX PUTEHIIEPOB,
no muernio crerranicroB A "INFOLine", ssistrores cneayromue GpakTopsr:

= <...>

HanbGonee »>¢dexTHBHBIME 3J€MEHTAaMHM IIPOTPAaMM  PasBUTHS COOCTBEHHBIX
TOProBBIX MapoK pernoHaidbHbIMU ceTaMu FMCG, mo wmHenuio crenmanuctoB HMA
"INFOLIne", sBisroTcst Clieyronme:;

= <...>

Pexomenoayuu no noswluienuro 3¢hpekmusrocmu cooCmeeHHbIX Mopeo8bIX
mapok posnuunwix cemei FMCG Poccuu

CHIDKEHIE O MECTHOHM NMPOIYKINH, YCHICHHE IIEHOBOH KOHKYPEHINH C (esiepaaaMu

PexomeHmanmu poO3HUYHBIM CETSIM B OTHOIIEHWH COOCTBEHHBIX TOPTOBBIX MapoK
MOJKHO CTPYKTYPHUPOBATh IT0 HATIPABICHUSAM OU3HEC-TIPOIICCCOB!
= OpraHu3aIMOHHBIN MEHEKMEHT U KaJIpoBasl MOJNUTHKA. <...>
= OTHONICHMS C TOCTABIMUKAMH. <...>
= OTHOWIEHNUS ¢ NOTpedHuTeIsIMH. <...>
= KareropuiiHblil MEHEDKMEHT. <...>
= [lemoobpa3oBanue u npoasmwxenne CTM. <...>
AOAEMO-BEPCWUA.
MoNHbLIN TEeKCT pa3geria coAep>XUT pa3BepHYTYIO XapaKrepucTuky
pPeKomMmeHOaum no noBblilleHniro addpeKkTrmBHOCTM paboTtbl ¢c CTM
PO3HMYHbIX ceTen dbegepasibHOro u permoHaribHOro ypoBHem, a Takxe
CNMocoObl COBepLeHCTBOBaHUA NoaxonoB K Bbinycky CTM
npomsaBoguTenem toeapos FMCG Poccun.
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

Ilepeuenv mabauy, epaguxos u ouazpamm

Pa3nen |. ®eHoMeH cOOCTBEHHBIX TOPTOBBIX MAPOK POZHUYHBIX CeTel

Tadoaunbl

Oranbl pa3BUTHS COOCTBEHHBIX TOPrOBBIX MapoK B MHUpE

OCHOBHBIE THIIBI COBPEMEHHBIX COOCTBEHHBIX TOPTOBBIX MAPOK PO3HUYHBIX CETEH
Knaccudukanms crpateruii ieHoo0pa3oBaHus KPYIHEHIINX PO3HUYHBIX CETEH
DaKTopbl, ONpEEIIONHe IIPEUMYIIECTBO U3BECTHRIX OpeH 10B B KOHKypeHImu ¢ CTM

Paznea |1. HcTopust pa3BUTHS, TeKylllee COCTOSIHUE U MePCNeKTHBBI Pa3BUTHS MHPOBOI0 PHIHKA TOBAPOB
CO0CTBEHHBIX TOPTrOBBIX MAPOK

2.1. Vcropus pa3BUTHS MUPOBOTO PEIHKA TOBAPOB COOCTBEHHBIX TOPTOBBIX MapOK PO3HUYHBIX CETEH

2.2. Texymiee cocTOsSHAE M IEPCTIEKTUBEI pa3BUTHs phiHKa CTM B 3apyOeKHBIX cTpaHax

Tadanubl
Pacuer cooTHOIIEHNs cTouMOCTH B 00beMOB Tpoaak CTM U ToBapOB M3BECTHBIX OpPEHIOB Ha PHIHKAX
cTpas, Juaupyomux B pazsutan CTM B 2009 1.
TenneHIMH, CHOCOOCTBYIOIINE YCKOPEHHIO DPA3BUTHS COOCTBEHHBIX TOPTOBBIX MapoOK Ha MHPOBOM
psiake FMCG.
OCHOBHEIE TPEHIBI B IIPpeoOpa3oBaHUK OU3HEC-MOJICNeH PUTEHICPOB MO BIMSHHEM KPH3HUCA.

I'paduxu
CrpykTypa motpeOuTesell o KPUTEPHIO YacTOTHI MOKYIOK TOBAPOB COOCTBEHHBIX TOPTOBBIX MapoK B
Benuko6puranmn B 2008 1.
CrpykTypa noTpeduTeNneil 1o KpUTEPUIO YacTOTHI TIOKYIIOK TOBAPOB COOCTBEHHBIX TOPTOBBIX MapOK BO
®panmum B 2008 1.
Crpyktypa 000poTa po3HHIHOM TOproBmu I 'epmannu mo ¢popmartam marazuoB B 2003-2009 rr.
CrpykTypa motpeOuTesell o KPUTEPHIO YacTOTHI MOKYIOK TOBAPOB COOCTBEHHBIX TOPTOBBIX MapoK B
I'epmanrm B 2008 T.
Jlons nuckayHTEpOB B CyMMapHOM 00OpOTEe COBpeMEHHHBIX (hopMaToB po3HW4HOW Toproan FMCG
(TMIepMapKeTsl, CyrepMapKeThl, AUCKayHTepsl) Ha poiake Esporst B8 2002-2007 rr.
BzauMocBsI13b 101 COOCTBEHHBIX TOPTOBBIX MapoK U KoHcoimaamu Toproiu FMCG B cTpanax Mupa
B 2009 1.
Jlonss cOOCTBEHHBIX TOPTOBBIX Mapok B o0opore po3HuuyHOil Topronmu FMCG B HaTypambHOM
BbIpaykeHnH Ha peiake Esporrsr 8 2008-2009 rr.
Paznnna cpenanx ypoBHer cronMocTH npoaykuni CTM 1 npoAyKiuy U3BECTHBIX OPEHIOB B PETHOHAX
mupa B 2009 ., %
Junamuka goan CTM 1o cTouMOCTH M 00beMy MpoJax MOoTpeduTensckux Topapo B Kanane B 2008-
2009 rr.
[MpuunHbl U3MeHeHus accopTumenTa ToBapoB B Mupe B 2009 1., % pecrioHieHToB
W3meneHne accopTuMeHTa mo ¢opmaram TOProBeix 00bekToB B Poccuu B 2009 r. mo cpaBHEHHUIO ¢
NpEIeCTBYIOMMM IepronoM, % HauMeHOBaHHI
Vi3MeHeHne acCOpTUMEHTA IO KAaTeropusiM IPOJOBOJBCTBEHHBIX TOBAPOB W HANMUTKOB B Poccuu B
2009 r. 110 CpaBHEHUIO C TPE/IISCTBYIOMIMM TeprooM, % HauMEeHOBaHUH
Junamuka xoimdaectsa SKU no ToBapubiM kateropusim B Poccun B 2008-2009 rr.
Cxema BBIOOpa Karteropuii cozmammss CTM mo TemmaM pocTa MPOAaX W 3aMHTEPECOBAHHOCTH
noTpeOuTeNei B INUPOKOM aCCOPTHMEHTE
W3smenenue nomu CTM U TpaIuIHOHHBIX OpeHIOB B CTpYKType nponax B Mupe B 2009 1., % k 2008 .
Jlonst cOOCTBEHHBIX TOPTOBBIX MapoK B 000POTE PO3HUYHOW TOPrOBIM B HATYPAJIBHOM BHIPAKCHHH Ha
poiake Mcnanuu B 1991-2009 rr.

Pazgen I11. CTpykTypa norpedurtesckux npeanourennii B Poccun u crpanax Mmupa

3.1. 3smeHeHNe MOTPeOUTENbCKUX IPEAIOYTEHUH B YCIIOBUSX KpU3HUca

Taoaunbl

199155 Cankr-Merepbypr np. KWVla 28

JloJist IpOIOBOJIBCTBEHHBIX TOBAPOB B CTPYKTYPE MPOJIAXK BEAYIIMX PO3HUYHbBIX ceTeit Poccuu B 2009 r.
Koppensus paxropos peiaka CTM cereit FMCG B 2009 r.

PacnpeneneHne peCoHIEHTOB [0 3HAYMMOCTH KpuTepreB Bbioopa CTM B pasinu4HbIX KaTeropmsix, %
[Mo3utmu MupoBbix kommnauuii Toproeiu FMCG B peittunre 20 kpymHEHIIINX MEKAYHAPOIHBIX HTPOKOB
psiaka FMCG

Peiitunr pureiinepos u nocrabumkoB FMCG o o6bemy meauapasmerienus B 2009 roay

+7 812 3226848 +7 495 7727640 mail@advis.ru 198



INFOZ...

I'paduxu

PexnamMHubIe pacxoasl HEKOTOPBIX poccunucKux putenaepos B Z0UY-2010 rr.
dakTopsbl, BIHAIOMINE Ha BEIOOP Mara3uHa M OTJIMYAIOIINE OJTHY CETh OT IPYron

B3anmocBsi3p pacxoJ0B JOMAIIHUX XO3SHCTB HA NMUTAHWE M YPOBHS Pa3sBUTHS SKOHOMHMKH B CTpaHax
MHpa

CTpyKTypa MOTPeOUTENBECKUX PAcXOI0B JTOMANTHUX X03s1icTB B Poccuu B 1995-2009 rr.

B3anmocBsi3p J1oell COOCTBEHHBIX TOPIOBBIX MapoK B HAaTYpaJIbHOM M CTOMMOCTHOM BBIPQXKEHHH M
korcomuaanuu Toproiau FMCG B ctpanax mupa B 2009 r. Pactipenenenue notpeduteneit mo peruoHam
MHpa, I3MEHUBIINX 00beM oTpedienus ToBapoB CTM B teuenne kpmusuca, 2009 r., % pecrionnenToB
(B cpenHeM B MHpe, a Takke B A3marcko-TmxookeaHckoMm permone, Jlatmackoit Amepuke, CeBepHoit
Awmepuke, EBporte, Biimkaee Boctoke n Adpuke)

Pacnipenenenne morpedureneii, cuuratomux, 9ro ToBapsl CTM mpeBocXomsT W3BecTHBIE OpeHIpl, MO
pernonam mupa u kpurepusim orerkn, 2009 1., % pecnonnentoB (B cpenHeM B Mupe, peruonax ATP,
BPUK, Jlatunckoit Ameprke, CeBeproii AMepuke, ctpanax G8)

Pacnipenenenue norpebuteneii, cauratomux, yTo ToBapsl CTM 3KBHBaJI€HTHBI U3BECTHBIM OpeHIaM, 10
peruonam mupa u kpurepusim orerku, 2009 r., % pecrnoHneHToB (B cpenHeM B mupe, peruonax ATP,
BPUK, Jlatunckoit Amepuke, CeBeproii AMepuke, ctpanax G8)

Pacnipenenenne morpeburene, cuntarommx, 9yto ToBapel CTM ycTymaroT M3BECTHBIM OpeHnaMm, II0
peruonam mupa u kpurepusim orerku, 2009 r., % pecrnoHneHToB (B cpenHeM B mupe, peruonax ATP,
BPUK, Jlatunckoit Ameprke, CeBeproii AMepuke, ctpanax G8)

Cpasaenne CTM u n3BecTHBIX OPEHIOB IO KPUTEPHIO ''XOpPOIee COOTHOIICHNE LEHbI U KadecTBa', %
PECIIOHAEHTOB (3/16Ch M MO OCTAIBHBIM KPUTEPUSIM OLCHKH — NeTanu3aius no 23 cTpaHaM Mupa:
AprentuHa, ABctpamus, bensrus, bpasumus, BenukoOpuranus, Bearpus, ['epmanns, Uamus, Vcnanws,
Wramus, Kanaga, Kurait, Mekcuka, Hunepnangsl, [Tonema, Poccus, CIHA, Typuus, @panmus, Yexus,
Iserws, 0xuas Kopest, Slnonus)

Cpasaenre CTM u M3BECTHBIX OpPEHIOB MO KPUTEPHUIO "TIPOAYKTHI, OTBEYAIOUINE MOUM HyXaam", %

PECIIOH/ICHTOB
Cpasaenre CTM u u3BeCTHBIX OpPEHAOB IO KPUTEPUIO 'TIPOIYKTHI, HEOOXOIUMBIE Moei cembe”, %
PECIIOH/ICHTOB
Cpasaenne CTM u u3BECTHBIX OpPEHAOB IO KPUTEPHIO 'XOpOIIME HMPOIYKTHI Il Moei cembu”, %
PECIIOHICHTOB

[puumnHbel Gonee AOPOrMX MOKYHNOK HPH NPUOOPETCHHUM Pa3jIMYHBIX BHUIOB IIPOAOBOJILCTBEHHBIX
toBapoB Ha Havano 2009 roxa

Cpasrenre CTM 1 M3BECTHBIX OPEH/OB 110 KPUTEPHIO '0YeHb BKYCHBIE IPOAYKTHI , % PECIIOHICHTOB
Cpasaenne CTM 1 U3BECTHBIX OPEHIOB 110 KPUTEPHIO ' yHUKAJIBHBIE IPOAYKTHI , % PECIIOHICHTOB
CpaBaenne CTM u u3BeCTHBIX OpEHIOB MO KPHUTEPHIO ''TPOMYKTHI, KOTOPHIM 5 joBepsito”, %

PECIIOH/ICHTOB
CpaBaenne CTM wu wu3BeCTHBIX OpEHAOB IO KPUTEPHIO “BBICOKOKAYECTBEHHBIC MNPOMYKTHI', %
PECIIOH/ICHTOB
CpaBaenne CTM u u3BeCTHBIX OpEHOOB IO KPHUTEPUIO ''SKOJOTHYECKH YHCTBIE NPOAYKTHI , %
PECIIOHICHTOB

Pexnamubie pacxomst cereit FMCG no tuny pexknamusix Hocureneit B 2009 r., MiaH.pyo0.

Pexnamunie pacxoms cereit FMCG no tuny peknamusix Hocureneit B 2010 r., MiaH.pyo.

3HaHWe MOTPEOUTENSIMU COOCTBEHHBIX MapoK po3HMYHBIX ceTeil B Mockee B 2009 u 2010 rr., %
PECIIOH/ICHTOB

3HaHuie MOTPEOUTEISIMU COOCTBEHHBIX Mapok po3Hu4HBIX ceTeil B Cankt-IlerepOypre B 2009 u 2010
IT., % pecrnoHIeHTOB

Cpasuerrne CTM u u3BecTHBIX OpPEHAOB IO KPUTEPHIO "'TIPOAYKTHI, KOTOPhIE YIOOHO HCIONB30Bath", %
PECIIOH/ICHTOB

Cpasuearne CTM u W3BECTHBIX OpPEHIIOB MO KPHUTEPHIO 'MPOAYKTHI, KOTOpPBIE Xopormio pabdoratotr”, %
PECIIOH/ICHTOB

Cpasuernne CTM 1 H3BeCTHBIX OPEHIOB IO KPUTEPHIO 'MHHOBAIIMOHHEIE IPOAYKTH'', % PECIIOHICHTOB
CpaBueane CTM © WU3BeCTHBIX OpeHJOB II0 KPUTEPUIO ''3allOMUHAIOMIASCS ymakoBka', %
PECIIOHICHTOB

Cxema 3HaYNMOCTH (PAKTOPOB, BIMSIOMINX HA BEIOOP MECTa MOKYIIKH B MOCKBe

Cxema 3HaYMMOCTH (PAaKTOPOB, BIMSIONINX Ha BEIOOP MecTa mokynku B CaukT-IlerepOypre

3.2. IlepcrieKTHBHBIE KaTETOPHH COOCTBEHHBIX TOPIOBBIX MapOK

Taéaunbl

XapaKTeprCTHKA TOBAPHBIX TPYIII C TOUYKH 3PEHHS MPEIPACIONIOKEHHOCTH OTpeOUTENEH K SKOHOMHUH
Jonsg coOCTBEHHBIX TOPTOBBIX MapoOK II0 KaTErOpusM TOBapoB B cTpaHax EBpomer, % peiHKa B
CTOMMOCTHOM BBIPQKCHUH
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UccnepoBaHue "CobcTBeHHble ToproBble mapku ceteit FMCG Poccum ™
Utorn 2010 r. u nporHos ao 2012 r."

I'paduxu

I[OJ'IH COOCTBEHHBIX TOPTOBBIX MAPOK II0O KAaTCropusaM TOBApPOB B CTpaHax EBpOl'[I)I, % PbIHKa B
HATypaJIbHOM BbIPAKCHUU

JluHamuKa peaibHOM 3apaboTHOM IIaThl HACEJICHNS U pacxosoB gomoxo3siicTs B Poccun B 2008-2010
IT.

H3MmeHeHue LieH Ha POIOBOIBCTBEHHBIC TOBAphI (0€3 ydeTa HanMTKOB) B crpanax Esporsr, aBryct 2010
T. k mexabpro 2009 r., %

Crioco0bl SKOHOMHHM TOTpeOuTeneld Mpu IMOKYIKE MPOJOBOIBCTBEHHBIX TOBAPOB IO KATErOPHSM Ha
Hagano 2009 roxa

Crioco0bI SKOHOMHHM TOTpeOuTeNel MpH IMOKYIKE NPOJOBOIBCTBEHHBIX TOBAPOB IO KATErOPHSAM Ha
xonerr 2009 roga

CKJIOHHOCTB K IIEpEOpHEeHTAINN Ha OoJee /elIeBble MapKH IPH MTOKYIKE ITPOJ0BOIGCTBEHHBIX TOBAPOB
o kateropusaM B 2009 roxy, %

CKIOHHOCT, K IIEpEOpHMEHTalMM Ha OoJjee JemieBble TOPrOBbIE TOYKH TIPH  ITOKYIIKE
MIPOJOBOJIBCTBEHHBIX TOBApoB Mo kareropusaM B 2009 roxy, %

JluHaMUKa BIMSTHUS IPOBEACHUS IIPOMO-aKIMi Ha BBIOOP MOTPEOHUTENIIMHI MECTa IMOKYIIOK B MOCKBe B
2005-2010 .

JlHaMuKa BIWSIHUS MIPOBEJCHUS TPOMO-aKIMKH Ha BBIOOP MOTPEOMTENsIMH MecTa MOKYMoK B CaHKT-
[Terepbypre B 2005-2010 rr.

KnroueBble TOBapHBIE TPYIBI U ONPEACIECHHUS MOTPEOUTENEM YPOBHS IIEH B TOPrOBOM OOBEKTE B
2009 ., %

ITponoBOIBCTBEHHBIE TOBAPHI-MHUKATOPEI JUIS ONpEeNeHHsI MOTPEeOUTEIeM YPOBHS IIEH B TOPTOBOM
oowekte B 2009 1., %

N3menenne cpoca Ha MSCHYIO IPOAYKIMIo | stiiia B Poccun B 2008-2000 rr.

N3menenne crpoca Ha peIOHYO MPOIyKIUIO U MopenpoaykTsl B Poccun B 2008-2009 rr.

N3menenne crpoca Ha oouty 1 GppykTsl B Poccun B 2008-2009 rr.

N3menenne crpoca Ha MydHbIe 1 KoHIuTepckue n3nenus B Poccun B 2008-2009 rr.

CxeMa CKJIOHHOCTH K 9KOHOMHH TIPH ITOKYTIKE MIPOJOBOJILCTBEHHBIX TOBAPOB 10 KaTteropusiM B 2009 r.
O6bem nponax ToBapoB CTM mo kaTeropusiM NmpoaoBOiIbCTBEHHBIX ToBapoB B CIIIA B crommocTHOM
BeIpaxxeanu B 2008 1.

Crpykrypa notpebnenust ToeapoB CTM B Mockse u Cankr-IlerepOypre mo kareropusim B 2009 ., %
PECIIOHACHTOB

Jomns CTM B mpozpakax pO3HHYHBIX CeTel MO KaTEropusM IPOAOBOJILCTBEHHBIX TOBapoB B Poccun B
2008-2009 rT., %

Jons CTM B npozakax pO3HHYHBIX CETEH 110 KaTeropusiM HEMpOJOBOIbCTBEHHBIX TOBApOB B Poccuu B
2008-2009 rT., %

Pazgen V. Me:xkayHapoaHblii oNbIT Pa3BUTHA COOCTBEHHBIX TOPrOBBIX MAPOK po3HHYHbIMHE ceTsasmu FMCG
4.1. Pa3Butne COOCTBEHHBIX TOPrOBBIX MapOK MEXKIYHAPOIHBIME PO3HUIHBIMU ceTsmMu FMCG

Tadoaunbl

JluHaMuKa pocTa MEKYHAPOIHBIX PO3HUYHBIX ceTell 1o 00beMy Beipyuku B 1996-2009 rr.

[Mo3uimu MeXTyHAPOIHBIX PO3HUYHBIX CeTeil B pelTnHrax cuibHeinx opernos peiaka FMCG B 2010
T.

Mo xaxmoit mexxmyHapoxuoi cetn (Wal-Mart Stores Inc., Carrefour S.A., Metro Group, Tesco PLC.,
Target Corporation, Groupe Auchan, EDEKA Zentrale AG & Co. KG, Aldi Group, Schwarz Group)
npuBeeHa auHamuka Beipyuku B 2005-2009 rr.

ITo kaxJoil ceTH NPHBENCHO OIMCAHUE CTPATETMU W INPAKTHKH PA3BUTHS COOCTBEHHBIX TOPTOBBIX
Mapok, onucaane CTM 1o ToBapHBIM KaTeropHsiM.

4.2. YcrienHble MPAaKTHKH Pa3BUTHS U MPOJBIKEHUS COOCTBEHHBIX TOPTOBBIX MapoOK Ha MeXayHapoaHoM peiHke FMCG B

YCIOBUSIX KpU3HCa

4.3. HampaBnenus nossiiieHns 3G HEeKTHBHOCTH B 00J1acTH co3aanus u npojasmwkenus CTM

Pa3nen V. Poccuiickuii ppIHOK TOBapOB COOCTBEHHBIX TOPrOBBIX MAPOK PO3HUYHBIX ceTeii
5.1. Texymee coctosiHIE U crieruduka pa3BuTHs peiHka CTM poccHACKUX PO3HUYHBIX CETEH

Tadoaunbl

OrpaHuueHus pa3BUTHSI COOCTBEHHBIX TOPTOBBIX Mapok po3HuuHbIx cereit FMCG Poccun

Martpuia KpyHmHEHIINX pPOCCHUCKUX po3Hu4HbIX ceTeid FMCG mo Tumam peajn3yeMbiX MOAXOJ0B
passutust CTM

Martpuia poccuiickux po3ununbix ceteit FMCG BTOpOro 3ienoHa Mo THIaM peai3yeMbIX MOX0J0B
passurust CTM
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INFOZ...

I'pagpuxn

= Jlons coOCTBEHHBIX TOPIOBBIX Mapok B BeIpyuke cereit FMCG Poccun B 2009-2010 rr., %

= Jlons coOcTBeHHBIX TOProBhIX Mapok B obopore FMCG B Poccun B 2004-2010 rr. u nporaos Ha 2012
r., %

= JIpomaku TOBapoB COOCTBEHHBIX TOProBbIX Mapok 1o ceTsiMm FMCG Poccnn B 2004-2010 rr., Mmipa.pyoO.

5.2. busHec-crpaBKy 0 pa3BUTHH COOCTBEHHBIX TOPTOBBIX MapOK POCCHHCKUX PO3HUYHBIX ceTeit
Taoauunl

*  Tlo KaXJ0H CeTH IPUBEACHO OMHUCAHNE COOCTBEHHBIX TOPTOBBIX MapOK MO KATETOPHAM
I'paduxu

=  Tlo kaxzoi cetn npusenens! nokaszarenu auHaMukn SKU CTM n monu CTM B BeIpydke

Pa3nen VI. IIpakTuka co3ganus ¥ NPOIBIKEHNs COOCTBEHHBIX TOPTroOBBIX Mapok po3HNYHBIX ceTeil FMCG Poccun
6.1. OcHoBHble ommOKu po3HNYHBIX ceteld FMCG Poccnn B yripaBieHnn noprdeneM coOCTBEHHBIX Mapok.
Taoauunl

=  Crparerus pernoOHAIBHBIX PUTEHIEPOB, HETATUBHO BIHAIONINE HA KOHKYPEHTOCIIOCOOHOCTh

*  Hawubonee s3¢hhexTHBHBIE CTPATETHH PETHOHAIBHBIX PUTEHICPOB
6.2. PexoMeHa1mu 1o MOBBIIICHUIO 3P QEKTUBHOCTH COOCTBEHHBIX TOPTrOBBIX Mapok po3HNYHBIX cetet FMCG Poccun
Tadauunl

= IIpennmaraemas cTpyKTypa ce0eCTOMMOCTH COOCTBEHHBIX TOPTOBBIX Mapok B Poccnn

=  XapaKTepHCTHKa B3aMMOJCHCTBUS MPOU3BOANTENEH 1 puTeinepos npu npousBoactse CTM Husmrero n

CpeIHETO [IEHOBBIX CETMEHTOB
*  Kiaccugukaiys KOHKYpEHTHBIX CTPAaTerHil MPON3BOIUTENEH TTOTPEOUTEILCKIX TOBapoB B Poccrn
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