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About INFOLine Company

INFOLine is the research partner of
major FMCG retailers and suppliers
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We are proud of our customers
They do recommend us

INFOLine means 10 years of success in FMCG and Non-Food retail research
projects
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Rating of FCMG retail chains
Rating of EMCG retailers in Russia

Standard version

@\%Yi num::::i:? sbtlclxres/,lﬁ
"

elling space, revenue

Development Of"a
retailing

" “T Description

_— }'DIRY REYIE“ MO TFACTIEBOEH OE30H

CocToaHHEE NOTPelHTEdABCROT D
puHEERa Pocennm B PedTHET
Toproeoix ceted FMCG P@

Russian consumer market and
FMCG retail'chains
—— -

July 2016 HEcais)16

= Ratail business statistics in Russia and ragions

of major
el chains

= CramaTsnos: QsEEdS 00 POCEETEE TpresTs Pocm m peranmns

= HzusrsEne (OREEEDR IOEEISTEIEE POSERTEDET

prozmEPoocs

= Dfsor coSLITEE B POCHETHIM DEIEE:
= PaimpEr soproEsrnoziel FMC G 00 EXTESTEY MITSHENE, TOPTOS0H INOmaTa 35

e 2006 1033 B 3RIpyuES 30 Frocaw 2013-2015 1.

e e el Published in RU e e e
e L

W,  eo— e o I R .o

Delivery (the working day of the month
RUR 20,000

following the reporting one) RUR 20,000
15-20th dayﬁ|

| Subscription for 12 months: Subscription for 12 months: || 7-8th day
RUR 150, 000 RUR 90,000
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Brief description of Survey

Sources Information
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Survey's structure consists

of 4 main sections

« Ratings by number of stores, selling space, sales

e TOP 150 FMCG chains performance by formats

* Important events: new projects, M&A,
consolidation, international players

Rating of FMCG
retail chains of
Russia

e Macroeconomic retail indicators
Section |. 7 e  Structure of retail sales by the categories of
Development of =7 product and retailer
. i ) \ : e Governmental regulation of retailing
retailing in Russia «  Consumer incomes and expenses, expectations
and confidence index

Section Il. Key
events for FMCG
retail in Russia

Important retail events affecting FMCG retail in
Russia
Case: latest information about topical sissies

Latest information on more than 200 (TOP 8)
Section Ill. Key companies:
events and plans of /  Results and plans

220pages : EMCG | « Operational and financial indicators
(60 pages) Major retailers « M&A transactions, corporate projects
~ e Logistics, interaction with suppliers and consumers
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Rating of
FMCG retail chains of Russia

TOP 150 FMCG retail chains
Russia

Expansion dynamics by formats
* Number of stores and selling space by formats
Key openings and closures (who, what and where)

Rating by number of stores

S% Rating by selling space

Structure and dynamics of selling space
 Performance for the current period

d .
Rating by net sales

Data on 50 major FMCG e Sales dynamics

. « Financial indicators
Cha|nS « Financial performance indicators
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Section |. Development of retail in

Russia: 9 subsections

Dynamics of retail sales and money supply
Forecast for retail sales

Business confidence index. Retail turnover,
storage stock level, product mix etc. Limiting factors for retail

Leading development indicators of
retail

Governmental regu|ati0n of BT Regulation of alcohol, tobacco and medical supplies markets
' Retail market regulation

retalllng e © Consumers protection and labour activity regulation

Structure of retail sales by the A p¢  Structure and dynamics of retail sales by the category of product
Category of pl’OdUCt 3 ' Sales dynamics of main product groups

Structure of retail sales by the category of retailer

Structure of retail S&'QS by the 5w urnover of trading companies and markets
Category of retailer W Structure of sales retail markets and at trade fairs

Retail sales by federal districts
Regional structure of retail sales

Inflation dynamics and structure of contribution to inflation
Consumer prices index consumer price index by the category of
product

Food products prices in Europe

Structure of consumer incomes and expenses
Monetary policy
Households expenses, average ticket

. Consumer confidence index
Consumer eXpeCtatlonS and Consumer evaluation of economic situation in Russia

confidence . Evaluation of personal financial situation




Section Il. Key events for FMCG retail in
INFO

Russia

Key events of retall

Important events for Activities of
FMCG retailers INFOLIne’s specialists

Case lNF&’Mte

Events, interviews,

Latest and analytical presentations of

information on topical INFOLine’s specialists,
issues new releases in retail
sector

News on retail, food
industry and agriculture
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Section lll. Key events and plans of

major FMCG retailers

@' Contact details, management
Chain deve|0pment InOrmatiOI’\ on more
Performance and forecast than retail chains of

. YE]
Investment projects

2l Plans for store openings (MATHHT)
Store openings and closures BXSRETNLGROUP

Rewtormas - S/IEHTA
Mergers and acquisitions . .
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*The standard Russian version and English version contain information

on TOP 8 major FMCG retailers
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Data of 700 FMCG Retail Chains of Russia-

2016 Research Report

Data base of 700 FMCG Retail Chains of Russia-2016:

‘x‘ Analysis of formats
e" (modern and traditional)* m— i

B A TLATHTHUECKAA BAJA

e“ Ratings 100/50 largest chq|a 700 Toprosbix ceTeil
_{M . chains
=213

Market analysis and
forecast

Expanded version Q\\

//ﬁ Standard version

700 Toprosbix ceTe#

FMCG Poccumn — 2016 FMCG Poccumn — 2016

PacwupeHHan Bepcun ell ) Rating by direct imports* CTaHpjapTHana Bepcun
Wious 2016 HioHb 2016
:P“ i ‘FMCGPF - ell Ratings by formats :P!ﬁvumu nueﬁwm(mﬁimcﬁp;:(m T
e, 4 - E R Rating of specialized ST
e | &8 chains and stores at petrol e R
' stations * ' '
iNFOZ e eﬂ "@ Data of 700 chains and ||a iNFO B
i 600 warehouses
(including Crimea)
RUR 70,000 ==/ Description of 10 major RUR 50,000
July 2016 L <N retailers™ June 2016
_* This chapter is plffsented only in Expanded version of the Survey _
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FMCG Hypermarket Chains of Russia
INFO

Research Report

FMCG hypermarket chains of Russia:

Market analysis and

Standard version \ "‘ forecast of y
_ R & | y development of the ﬁ

LR LR

Ematl o Y 00 hypermarket format

B UCCNEAOBAHME

Expanded version

B UCCNENOBAHME

PbiHoKk runepMapketoos FMCG

PboiHok runepmapketooe FMCG _M . TOP-50 FMCG
Poccuu. Tenpenyuu 2015 ropa. e" _,v'f' E# retailers in the ::::::3 L?;:::‘::::ﬁ ropa.

Mpornos po 2017 ropa. , hypermarket format ——

CraHpapTHaa Bepcua Regional

e" Z~" development of
SR

Pacuwmwpentan BepcHusa

* DCHOBHBIE NOKAIATENM IKCHOMUKH W POIHHHOR TORroBAN Poccum

* MCTOPHA PEIEHTHA M KNIOYERLIE OCOBEHHOCTH BOPMATA "THNEpMapXeT”

= Werop HocTH dopmara “runepmapker”
* PeATHHr TOprostx ceTed FMOCG PoccHs no wroram 2014 » | non. 2005 Ly Tyt the hypermarket = Peiitunr Toprossix cetei FMCG Pocowe no wrorasm 2014 »l non. 2015 rr
= OnHCanne KNKYesbix MIPOKOB & GopMaTe “runepMapret” * OnMCaNNe KIKYEELX WIPOKOD D GOPMAaTe THREPMIPKET"
= AWanua per o hopuara " ‘ fo rm at = ANAMAI PETHOHANLHOND PAIBMTHR HOPMATA THNEPMAPKET"
= [Iporsos pazewins dopuara ‘runepmapxer” go 2017 roga __J_-T_'f"

® MMporHoa pazRMTEA hopMata renepaapeet” jo 2017 roga

a == Description of 12 majorili

i retailers
lNFM-Jte o () @ ™ A

: @‘e, Data on a
\f hypermarkets N 630 pages

" Release date: October 2015 roga RUR 70,000

iNFM&ze B0 () @ies

340 pages
RUR 40,000

+7-812-322-6848 +7-495-772-7640 mail@advis.ru



Thematic News

and Industry Surveys

. LD EIUS1 \ =] Q
L) Latest and periodic
information on retail market
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Thematic News
and
Industry Reviews
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Thank you for attention!

Any gquestions?

Q

The subject:
Russian consumer market and
FMCG retail chains rating

The full version of the Rating you can purchase
at our online store www.infoline.spb.ru,

or order by calling +7 495 772-7640, +7 812 322-6848
or send an email to mail@infoline.spb.ru

To obtain demo-versions and presentations of Research Reports and if
you have any questions, please contact Irina Baranova, +7 (812) 322 68
48, +7 (495) 772 76 40 ext. 143, retail@infoline.spb.ru
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