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About Russian consumer market and FMCG retail chains rating

The industry reviewcontains structured information about Russian retail market in the accounting period
(the results of | half 2017), operational, fiancial and investment activity, as well esting of major FMCG
retail chains in Russia.

Objective: analysis oftrendsin retailing and in the consumer market, structured description, comparative
analysis, monitoring of investments and organic growth dycgmanking of operational and financial indicators
of more than 200 major FMCG chains in Russia.

Key market figures: the retail market capacity in Russia in BOdxceeded RUB &1 tn (inclusive of
VAT). The food products sales reached RUB 4.3n (inclusve of VAT). 700 described FMCG retail chains
(including specialized ones and stores at gas filling stations), accoumtofer 536 of food retail turnover in
Russia. The share of 10 FMCG largest retail chains conastat26% of food retail.

Relevancy:as was forecasted by | NFOLineds specialist
development paradigmn H1 2016, the turnover of the Russian retail market in kind was down 5.9%, food
(including beverages) and tobacco sales slumped by 5.2%.relEiegrocery sales in rubles hit an-tithe low in
May 2016, norfood salesi in March 2016. Later things slightly improved amidst the upswing in consumer
borrowing and people's adjustment to the economic stagnation. The retail turnover in kinddasdemgative in
2016; however rising food prices are increasing the ruble grocery market size.

Research use: benchmarking, analysis of competitors and partners, marketing and strategic planning,
searching for customers and partners, preparation foriaigns with retail chains.

Time framework: Dynamics from 2007 (market capacity and dynamics). Operational and financial
indicators of largest FMCG chains from 2011. Result$ lodlf 2017. Tendency of developmein 2017-2018
(retail market capacity artl/namics, consumer incomes, strategy and plans of the largest FMCG chains).

Research preferences: Monthly analysis and structured description of the consumer market. Most
important events in food retail, including governmental regulation (new legislatiseand initiatives). Monthly
monitoring of more than 200 largest FMCG chains (corporative events, operational, financial and investmen
activity).

Research methods and data sources

Monthly expert polling and interviews of more than 200 Russian retail GMi@ains

Questionnaire survey of more than 100 FMCG retail chains, monitoring and analysis of Operational
and financial results of more that90 FMCG Retail Chains

Monthly update unique databaS&000 hypermarkets FMCG of Russia™, which is part of the
preparation of thendustry researcHEMCG Hypermarkets in Russia’

Monitoring in commercial real estate market, includingl800 Shopping Centres in 30 Largest

Cities base. Monitoring of investment projects and commercial real estatmissioning'FMCG

and DIY Shopping Centres and Hypermarkets in Moscow and Moscow Region, St. Petersburg

and Leningrad region. Comparative analysghopping Centres Market in 27 Cities and Regions

of the RF

Monitoring of over 2000 mass media. Exposure of key events on retail FMCG market since 2002 as
part of Industry News: Food Retail and FMCG Retail Chains of the RF, Industry News: Food
Industry and Food Market of the RF andIndustry News: Retail in th RF.

Russian consumer market and FMCG retail chains rating consists of the following sections:

Rating of FMCG retail chains of Russia. Operational results of 150 largest FMCG chains by
formats: stores number and selling space dynamics (hypermarket, superntisketinter,
convenience store). The most significant stores opening and closing. Ratings by number, selling
space, revenue of TOP 50 FMCG chains in Russia (with over RUB 10 bn in revenue), selling space
growth structure and dynamics by chains and formats.

Section |. Retail trends and development in Russia. Macroeconomic retail: turnover and money
supply dynamics, turnover forecast. Leading indicator of retail development. Governmental
regulation of retail. Structure of retail turnover by businesses typegioRal structure of retail
turnover. Food market inflation. Incomes and expenditures of population. Monetary policy.
Consumer expectations and confidence of population

Section I1. Key events for FMCG retail in Russia. Important events for FMCG retailens Russia.
Expert assessment of t he Russi ani opeaatiokad and b y
analytical information on vital questions.

Section 111. Key events and plans of major FMCG chains. Current information on largest FMCG

retail chains in Rusa: strategy and plans, results and forecasts, investments, stores opening and
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closing, stores opening in 2016, new formats development, A&M, resignations and appointments,
logistics, private label , interaction with consumers and suppliers, corporatisetse top
management and contact information.

The principle objective of the Rating of FMCG Retail Chains in Russia survey is to meet the demand for
immediate, statistical and analytical information regarding the Russian retail market and FMCG ahdies fo
above mentioned specialists. To be able to receive the forthcoming issues of the research, pleasgpfwrward
request to INFOLine IA, Email: mail@advis.rwr by fax + 7 495 772 76 40 and +7 812 322 68 48candlude
a contract for our information services.

Please, pay attention, that since 2016 year changes in the conditions of purchase
| of the monthly industry survey «Russian consumer market and FMCG retail chains
e rating»:

PUKK2 Poccun u Pefranr

s ek e The cost of a onéme purchase dhe industry survey20 000 RUB (without VAT)
The cost of subscription for 12 monti§0 000 RUB (without VAT)

If customer will issue the subscription up for at least 12 months, he will be gieB@I AL
BONUS Analytical noteChanges at the FMCG retail market due to entry into a force of the
Federal Law Ne 273 dated 03.07.2016 "About the changes into the Federal Law "The basis
of state regulation of the commercial activities in the Russian Federation' and into the Code
of administrative Offences in Russian Federation."

Information about INFOL.ine agency

INFOLine information agency was established in 1999, its aim was to g

render information and advisory services to commercial organizations. Thel NFn z o >

agency renders permanent information support to more th@hdompanies -

in Russia and worlsvide. On daily basis INFOLine [A monitorsms e e -
publications in more than 5 000 MSM and carries out analytical research according to 80 subjects of RF econom
Since 2003 INFOLine IA has been conducting various desk researthestoh e mar ket s bot h

request and on the Agencyds own initiative. Wh e n
extensive use of their unique data support and theiryaagsexperience of operating various data flows.

Theresearch reports and surveys of INFOLine IA are used in their activities lbgrifast FMCG retailers (X5
X5RETAILGROUP A Anvca-Bank K FC Retail Group, Magnit, Auchan, Metro Cash&Carry, Lenta,

T 006 K eDIXY, Globus, Azbuka vkusa), producers
I[MAI'H"T]P‘@- (Procter&Gamble, Coc&Cola, Pepsi, SABMiller, Feer,
b Mars KraftHeinz, ColgatePalmoliveUnited

castorama OKEM Confectionery , distributors (Megapolis GC),financial
GLORIAJEANS °™*°T  (Spherbank, VTB, etc.) amgbrvice companies (GC Servis

(o [Nl € BTB24.TELE2. Pl Vincoixcon)

For additional information you are welcome to visit our sites at www.infoline.spb.ru and www.advis.ru
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Rating of FMCG retail chains of Russia
TOP 190 FMCG chain$performance

Over June 2017, the number of stores belonging to TO0 retailers FMCG
(exduding X5 RetailGroup,Magnit, DIXY, GC) increased by while duringl half 2017
this number increased %, In June 2017 a totalselling space increased 3§ thousand
square meters while for the peribtialf 2017 it increased by more th&hthousand scare

meters.
Figurel. Dynamics of number of stores and their selling spac®@ Figure2. Dynamics of number of stores and thei
largest retailers of Russia in 202017 (at the beginning of the  selling space of 90 largest retailers of Russia in 200!
period) 2017 (to the end of the period)
o *
L 4
3
*
.
.
o ¢ *
1e
] 2007I 2008I 2009I 201OI 2011I2012I 2013 I 2014I2015I2016I H1
- vI- X- 1lI- VI- X- Il- VI- X- Il- VI- X- lI- VI- X- 1ll- VI- X- VI- 2017
11 11 11 12 12 12 13 13 13 14 14 14 15 15 15 16 16 16 17 Number oftrading units

Number oftrading units® Selling space oftrading units, thousand square me # Selling space oftrading units, thousand square meters

Data source: IA INFOLine
As of July 1, 2017, a total number of TOP190 retailers FMCG stores wds
while their totalselling spacevas approximately million square meters.

Hypermarket Format Development?

In June 2017, the number of hypermarkets belonging to FTO retailers FMCG

increased by* store whileselling spacencreased by thousand square meseOver the
period ofl half 2017, a number of hypermarkets of T€BO retailers FMCG increased by

* stores whileselling spacexpanded by thousand square meters.

Figure3. Dynamics of the net hypermarkets numimeréase amond a90 largest retailers of Russia in 262@17 on
monthly basis, number of selling points

2014 W 2015 2016 2017

January February March April May June July August September October November December

Data source: IA INFOLine
In June 2017, the followinghypermarkes wereopened:...
Meanwhile, inJune 2017 wasclosed a hypermarkeé¢

! Data was corrected according to the 2016. Hereinafter the data for X5 Retail Group, Magnit and DIXY is presented aailablasaithe date dhis
surveyos pr eiplaly2017DIXYi: JuhhVP@ly K5 Retail Groug Jully 2017 Drogerie store chain "Magnet Cosmetic” is not included

2 INFOLine-Analytics defines the hypermarket format as stores with more than 2.5 thousand sq. rmgp$atie. Magnit Semeiniy is not included into the
format, though Tander CJSC positions them as hypermarkets. We position them as supermarkets.

.5 MoprorosneHo nHdopmaumoHHbiv areHtctsom "UHMOJIAUH" Semman
| ]



Industry review Russian consumer market and
FMCG retail chains rating (Demo-version)

Figure4. Dynamics of number of hypermarkets and their floorspac@®fakgest retailers of Russia in 202017 (to
the end of the period)
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ata source: IA INFOLine
The total number of hypermarkets among TR FMCG retailers as ofluly 1,
2017 was*, with total selling space dfmillion sg. m.

Research (full version) also includes the description of development of
supermarket format, discounter® format and convenience store format

Ratingof FMCG retailchainsby number of stores

INFOLine IAmonthly collects information regarding stores number among more
than 190 major FMCG retailers

Expansion dynamics by number of stores
Major retailersd st 6-20&/sre prasentectim thedaple.a mi ¢

Tablel. Number of stores of the largest FMCG chains duiing016-2017
Number of storesas  Stores number dynamics during the

s -
Legal name Brand Main formats*— 2% per\']z% s end period
2016 16. Jun.17 Jun.16 Jun.l7 H12016 H12017
Magnit hypermarket H * * * * * * *
Magnit D * * * * * * *
Magnit, PC (Tander, CLSC Magnit Semeiniy H * * * * * * *
MagnitCosmetic [¢ * * * * * * *
All formats All formats * * * * * * *
Pyaterochka D * * * * * * *
; Perekrestok S * * * * * * *
ﬁiiﬁiirﬁ rgulggD Karusel, Perekrestok Hyper H * * * * * * *
' Perekrestok Expres, Kopeika C * * * * * * *
All formats All formats * * * * * * *
Auchan, AucharCity, Nasha
. . Raduga, Kazhdy Den, Auchan H,S,C * * * * * * *
( Afcuhc;na nLlEgtzg a?:uiilél) Supermarket, Moy Auchan
' s Atac, V shage ot Vas S,C * * * * * * *
All formats All formats * * * * * * *
7 Dixy D * * * * * * *
DIXY Ug, SC Minimart S * * * * * * >

3 As it has come to be generally accepted by the international retailers the format of discounter shoutsmeetcttmmodity one demand" requirement.

But it is important to emphasise that in Russi a t hleneAiwsuldtke to tigimguishor mat
two subformats of the convenience store format: disttounters, the formats of the number of the largest Russian players, such as Pyaterochka, Diksi, Magnit,
Monetka, Kopeika, Maridra and others, and convenience stores.

“Hi hypermarket, $ supermarket, D discounter,  convenience store

® Due to thepeculiarities of the information disclosure procedure appliekllagnit, the number of stores is presented as of the end of June 2016, the dynamics of a store
number is presented for the period Jantanye2016-2017

® Due to the peculiarities of the infoation disclosure procedure applied by X5 Retail Group, the number of stores is presented as of the end of June 88d6cshe dy

of a store number is presented for the period Janrllarg2016-2017

" Due to the peculiarities of the information disclasprocedure applied by DIXY, the Group of Companies, the number of stores is presented as of thelyend of Ju
2016, the dynamics of a store number is presented for the period Jannarg01€017.

-
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Number of storesas  Stores number dynamics during the

Legal name Brand Main formats'—2% per\lﬂ:] s end period
2016 16. Jun.17 Jun.16 Jun.l7 H12016 H12017
Megamart H * * * * * * *
Deshevo, Kvartal [¢] * * * * * * *
Victoriya S * * * * * * *
CaSh H * * * * * * *
All formats All formats * * * * * * *
Lenta, LLC Lenta H, S * * * * * * *
Metro Group (METRO Cd®  \\erp0 METRO Punct, real, H, S xx x * * * *
and Carry LLC)
O6KEY LLC O'KEY, O'KEY-Express H, S * * * * * * *
Fresh Market, LLC DA! D * * * * * * *
O’KEY, GK All formats All formats * * * * * * *
SPS Holding Krasnoe&Beloe [¢] * * * * * * *
- SPAR, SPAR Express, * * * * * * *
Spar (all legal entities) EUROSPAR. INTERSPAR H,S,C
Monetka, GK (Element * % * * * * *
Trade, LLC) Monetka, Monetka Super, Rayr H, S,D
Hyperglobus, LLC Globus H * * * * * * *
MariaRa GC Maria-Ra S, C * * * * * * *
Narodnaya 7Ya, Ideya, Norma N % % * * * *
Intertorg TH, LLC SPAR (franchising), Spar Expre: H,S,CD
Holiday Classic, Holiday, Planet
. Holiday, Holdi, Sibiriada, Kora, * * * * * * *
Holiday GC Palata, Narodnaya Plata, Turne H,S, C
Econom Supermarket
. ) Sedmoi Kontinent, Nash « * * * * * *
Sedmoi Kontinent JSC Hypermarket H,S, C
Gorodskoy Supermarket, Azbuka Vkusa, AV Daily, AV HsC « - * * * * *
LLC Market, AV Market, Enoteka, Sp. T
Data source: INFOme | A , according

Ratingof FMCG retail chaindy selling space

INFOLine IAmonthly collects information about selling spadynamics for more
than 1% major FMCG retailers of Russia.

Performance for 2011-1 half 2017 and trends of 2017
According to results of 2@Lthe increment of selling space among@0 lmajor
chains came to more thanthousandsg. m.(2015- *thousand sq. m2014 i *thousand
sq. m.,in 20137 *, in 20127 *thousand sg. m., in 200 F*thousand sg. m.) 6t% (in
20147 *%, in 20131 *%, in 2012i *%, in 2011i *%). Therefore, as of 01 January 201

the aggregate selling space of TOBO1FMCG retail chains was more thaf
million sq.m. <...>

Figure1l. 150 major retailers' selling space growth (exclusively of retaitéth decreased space)lihalf 2012-2017,
thousand sg. m.

H1 2012 H1 2013

Magnit (with drogerie)
M Auchan Retail Russia
HMOO6 K
W DIXY

Other chains

8 Taking into account subfranchising stores.

H1 2014

H1 2015 H1 2016 H1 2017

X5 Retail Group
Metro Group
B Monetka
H Lenta
Net growth (including closings, right-hand scale), thousand sq. m.

Data source: INFOLine IA
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Se

Selling space dynamics of major retailers in 2017 arepresented in the table.

Iling space dynamics of major retailers

Table2. Total selling space of major FMCG chains of Russia ir622117, thousandq. m.

Total selling

floorspace as of period

Dynamics of aggregate sales space for the

Legal name Brand Main formats’® period’s end
2016 Jfg Jun.17 Jun.16 Jun.l7 H12016 H12017
Magnit hypermarket H * * * * * * *
) . Magnlt D * * * * * * *
Magnit, PC S‘(I)’ander, CLS¢ Magnit Semeiniy 0 % ™ 5 * ™ ™ *
MagnitCosmetic C * * * * * * *
All formats All formats * * * * * * *
Pyaterochka D * * * * * * *
1 Perekrestok S * * * * * * *
XF?eSaitraels(t;c:Eungg Karusel, Perekrestok Hyper H * * * * * * *
' Perekrestok Expres, Kopeika C * * * * * * *
All formats All formats * * * * * * *
Auchan, AuchafCity, Nasha
. . Raduga, Kazhdy Den, Auchan H, S, C * * * * * * *
A fcuh?:nlfgti?:ss&o Supermarket, Moy Auchan
' ' ' / Atac, V shage ot Vas S,C * * * * * * *
All formats All formats * * * * * * *
DIXy D * * * * * * *
Minimart S * * * * * * *
Megamart H * * * * * * *
DIXY Ug, sc? Deshevo, Kvartal C * * * * * * *
Victoriya S * * * * * * *
Cash H * * * * * * *
All formats All formats * * * * * * *
Lenta, LLC Lenta H, S * * * * * * *
Metro Group (METRO Cas \\e1p6 METRO Punct, real, H, s * * * * * *
and Carry LLC)
OOKEY LLC O'KEY, O'KEY-Express H, S * * * * * * *
Fresh Market, LLC DA! D * * * * * * *
O’KEY, GK All formats All formats * * * * * * *
SPS Holding Krasnoe&Beloe C * * * * * * *
" SPAR, SPAR Express, * * * * * * *
Spar (all legal entitiesy EUROSPAR. INTERSPAR H,S,C
Monetka, GK (Element - N N - N - -
Trade, LLC) Monetka, Monetka Super, Ray  H, S, D
Hyperglobus, LLC Globus H * * * * * * *
Maria-Ra GC Maria-Ra S, C * * * * *
Narodnaya 7Ya, Ideya, Norma - . . - . - .
Intertorg TH, LLC SPAR (franchising), Spar Expre: H.S,C,D
Holiday Classic, Holiday, Planet
. Holiday, Holdi, Sibiriada, Kora, - . . - . - .
Holiday GC Palata, NarodnayRlata, Turne, 'S, C
Econom, Supermarket
. : Sedmoi Kontinent, Nash - « « - « « -
Sedmoi Kontinent JSC Hypermarket H,S,C
Gorodskoy Supermarket  Azbuka Vkusa, AV Daily, AV HSC - . . - . . .
LLC Market, AV Market, Enoteka, Sp T
Data source: I NFOLi ne

Rating of FMCG retail chains by net sales

Financial indicators of public companies, published adubf 2017 are presented

in the table(negative indicatorsn brackets).

Table3. Financial indicators (exclusive of
Main

VAT) of major FMCG chains duringg2217, bn RUB
H12017vs LfLin Revenue Q22017 vs LfL in

A

Jun. 2017vs

Revenue . Revenue in
Legal name Brand forrlgats in H1 2017 H13/(())16, 20|1-|71,% |£10(1372 QZ(;Z/C()HG, 20%%% Jun. 2017 Jun.o/iOlG,
Magnit D * * * * * * * *
Magnit, PC (Tander, CLSC) Magnit Hypermarket H * * * * * * *
Magnit Semeiniy H * * * * * * *

SHi hypermaket, Si supermarket, D discounter, G convenience store

9 Due to the peculiarities of the information disclosure procedure applisthggit, the number of stores is presented as of the end of JufigtB@Hynamics of a

store number is presented fbe period Januarjune2016-2017

1 Due to the peculiarities of the information disclosure procedure applied by X5 Retail Group, the number of stores & asexfeheend of June Z0the dynamics

of a store number is presented for the period Jgrlume2016-2017

2 Due to the peculiarities of the information disclosure procedure applied by DIXY, the Group of Companies, the numbsrifsesented as of the end ofidu

2017, the dynamics of a store number is presented for the period Jaonar20162017.

3 Taking into account subfranchising stores.

4| egend: D- discounter, H hypermarket, S supermarket, € convenience store
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Main Revenue H12017vs LfLin Revenue Q22017 vs LfL in Revenue in Jun. 2017vs

Legal name Brand formats . H1 2016, H1 inQ2 Q22016, Q2 Jun. 2016,
14 INHI2007 o™ 017,06 2017 % 20179 YUN-2017 "o,
MagnitCosmetic C * * * * * * * *
Total for company D, H * * * * - *
Pyaterochka D * * * * * * * -
Perekrestok S * * * * * * * *
X5 Retadl Group N.V. TH Perekrestol Karusel H * * * * * * * *
CJsC Perekrestok Express, C * * * * * * * *
Total for X5+ Kopeika C, 5 S * * * * * * * *
Dixy C * * * * * * * *
Victoria S * * * * * * * *
Kvartal / Deshevo C * * * * * * * *
f Cash H * * * * * * * *
Dixy Group, JSC Megamart H - - . . - - - -
Minimart S * * * * * * * *
Total for company ¢ 5 S, * * * * * * * *
H * * * * * * * *
Lenta, LLC Lenta S * * * * * - * -
SY H * * * * * * * *
O'KEY, OKEY-Express S, H * * * * * * * >
O'KEY GK DA! D * * * - - * * <
Total for company D,S,H * * * * * * > *

Data source: INFOLine IA data

Business financial efficiency indicators of the largest public retailers uq@on t
results of 2016 are given in the table.

Table4. Financial indicators (exclusive of VAT) of major FMCG chains during 2016, bn RUB

Magnit, PC X5 Retail Group N.V. Dixy Group, SC Lenta, LLC O'KEY, LLC
Indicator H1 Q2 H1 Q1 Q2 H1 Q2
Q12017Q2 2017H1 2017 Q1 2017 Q2 2017 2017 Q1 2017 2017 2017 2017 2017 2017 Q1 2017 2017 H1 2017
Total revenue, bn RUB * * * * * * * * * * * * * * *
Net retail revenue, bn RUB * * * * * * * * * * * * * * *
Retail revenue growth, % * * * * * * * * * * * * *
Gross profit, bn RUB * * * * * * * * * * * * * * *
Gross margin, % * * * * * * * * * * * * * * *
Net profit, bn RUB * * * * * * * * * * * * * * *
Net profit margin, % * * * * * * * * * * * * * - *
EbitDA, bn RUB * * * * * * * * * * * * * * *
EbitDA profit margin, % * * * * * * * * * * * * * * *
LfL (revenue), % * * * * * * * * * * * * * - -
LfL (average ticket),% * * * * * * * * * * * * * * *
* * * * * * * * * * * * * * *

LFL (traffic), %

Data source: INFOLine IA data

z

<é>
TOP20r et ai | er s 6 r e v £2016are ptegamtkimthedable.i n 201
Table5. Net sales dynamics (excluding VAT) of the major FMCG chains irl2@116, bn RUB

Main

Legal name Brand formats®® Data 2014 2015 2016
Magnit hypermarket H * * *
Magnit D * * *
Magnit, PC (Tander, CLSC Magnit Semeiniy H IFRS * * *
MagnitCosmetic c * * *
All formats All formats * * *
Karusel, Perekrestok Hyper H IFRS * * *
Perekrestok S * * *
X5 Retail Group Pyaterochka D * * *
Perekrestok Expres, Kopeika c * * *
All formats All formats * * *
i * * *
Auchan Reil Russia Auchan, Aucha;\(t:elltg, Nasha Raduga I; RAS . - -
(Auchan, LLG Atac, LLC) All formats All formats * * *
DIXY Ug, SC Dixy, Megamart, Ml(r;l:;ﬁrt, Kvartal, Victoriya H S GD IERS . . .
Lenta, LLC Lenta H, S IFRS * * *
Metro Group (METRO Casl METRO, METRO Puncteal: H S IFRS, RAS 2015 . . .

and Carry LLC) estimation

OBKEY LLC O'KEY, O'KEY-Express H, S IFRS * * *
SPS Holding Krasnoe&Beloe C management accountit  * * *

% | egend: D- discounter, H hypermarket, S supermarket, € convenience store

]
.9 MoprorosneHo nHdopmaumoHHbiv areHtctsom "UHMOJIAUH" Semman
| ]



Industry review Russian consumer market and
FMCG retail chains rating (Demo-version)

Legal name Brand fo'r\’r:f;”tsls Data 2014 2015 2016
- SPAR, SPAR Express, EUBRSPAR, . . . .
Spar (all legal entities) INTERSPAR S, H,C management accountir
Monetka, GK (Element S . .
Trade, LLC) Monetka, Monetka Super, Rayt H,S,D management accountit
Giperglobus, LLC Globus H RASa,Cr;]:Sre]lt?r;egent * * *
MariaRa GC Maria-Ra C,D management accoting  * * *

Narodnaya 7Ya, Ideya, Norma, SPAR H.S.CD

il * * *
(franchising) management accountir

Intertorg TH, LLC

. . e RAS, management
Holiday Classic, Holdi, Sibiriada, Kora, Palat H.S.D accounting20142015  * « «

Holiday GC Turne, Holdi Plus, Chervonets . .

estimation

Sedmoi Kontinent JSC Sedmoi Kontinent, Nash Hypermarket H,S,C IFRS .2014.'2015 * * *
estimation

Gorodskoy Supermarket, LL Azbuka Vkusa, AV Daily, AV Market H,S,C RAS, management * * *
accounting

REWE Group (Billa, LLC) Billa S 20142015estimation  * * *

GC Torgservis, LLC Svetofor S estimation * * *

Data source: INFOLine IA data

Full version also includes the description of the aggregated financial
performance for the largest chains with revenue of more than 11 billion rubles.

Section I. Retail trends and development in Russia
Macroeconomic retail indicators

On November 24, 2016 the Ministry of Economic Development of Russia issued a
forecast of social and economic development of the Russian Federation for 2017 and plans
for 2018 and 2019.It contains the renewed forecast of the Ministry of Economic
Development of the Russian Federation with three options: base, base+ andctérget.

Figure5. Main consumer market indicators 268717 and forecast tilR017-2019, % against the same period of prev
year.

2017 (forecast
2018 (forecast
2019 (forecast

Retail turnover growth M Food turnover growth Non-food turnover growth
Data source: FSSS

Experts of the Russian Ministry of Economic Development also predict that the
retail sales volumacrease in 202.by 0.6% in 2017, 1.1% in 2018 andB% in 2019.

Table6. Retail turnover dynamics in Russia in 200016 and forecast till 207422019 pasicforecast)
In %to corresponding period

Period Turnover, bn RUB of previous year
In comparable prices, % In current prices, %

2007 * * *
e e e e
2012 * * *
e e e e
2013 * * *
Q12014 * * *
e e e e
2014 * * *
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In %to corresponding period

2018 (forecast)
2019 (forecast)

Period Turnover, bn RUB of previous year
In comparable prices, % In current prices, %
e e e e
Q1 2015 * * *
é é é e
Q2 2015 * * *
H1 2015 * * *
é é é e
Q3 2015 * * *
9 months 2015 * * *
é é é e
Q4 2015 * * *
2015 * * *
é é é e
Q2 2016 * * *
H1 2016 * * *
e e e é
Q32016 * * *
9m 2016 * * *
e e e é
Q4 2016
2016 * * *
Q1 2017 * * *
Q2 2017 * * *
H1 2017 * * *
2017 (forecast) * * *
* * *
* *

*

Data source: FSSS and thnistry of Economic Development

Main indicators of retail developmetit

Businessmenés evaluations of the fact
evidence of a serious destabilization. However, retail dynamics of recent years did not give
grounds to expect such dramatic indicatd@lecline. The business climate degraded
accordingly. According to FSSS (the Fedefthte Statistics Service), in Q1 201l
business confidence index came*t@p, decreasing by* pp vs. @ 2015 and unchanged
vs. Q1 2015. After the actual changes in economic siiia evaluation came t6 ppin Q3
2016, h Q4 2016 it increased by ppto ™ pp.

16 The index of entrepreneuriabefidence in retail is calculated as the arithmetic mean value of evaluation balances for the level of storage stoek (with th
opposite sign), changes in economic situation during the current quarter as compared with the previous one and expectedadranmyic situation during

the coming quarter (in percentage point$je seasonal component in time series of the index is not excluded.

Balance of indicators changes estimati(atual turnover changes; actual employees number changes; stock resteraleshanges of product mix; selling

prices; average margin level; actual changes of investments into business expansion, repair and modernization; pragpestivestbrage space; actual
changes in provision with own financial resources; profit)i whh i s det er mi ned as di f f er"positvéd anth"eegatien r e
assessments of changes in comparison with the previous quarter (%).The seasonal component in time series of theeixaledés .not
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Figure34. Entrepreneur confidence index in Russia in 20017 Figure35. Assessment of economic situation in Russia in 2(

2017

Actual changes
Prospects for changes

7

Q1 200

2

Q3201

Government regulation of retaig
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Data sourceFSSS

<é>

The Trade Act

< é ¥ 2017, the Russian Ministry of Economic Development will evaluate the
real effect of the Russian Trade Activity Law. The updated list of regulatory actwithat
be evaluated by the Ministry was sent to the Russian Government for approval. If the
Ministry finds any obstacles for businesses or entreprenthegdaw might be corrected.
We would like to remind you that based on the results of the discussiandirey
evaluation of real effectd ny r egul atory act, 6deci sions
certain regulatory act or do what is dee]
This is a quote from the Russian Government resolution No. 83 whicitates the real
effect evaluatiors é >

Code of Good Practices (CGP)

In DecembeR016 the Association of Russian Manufacturers and Suppliers of
Foodstuffs Rusprodsoyuz urged its members to sign no new agreements wétailees
for 2017if a chain refuss to observe the sefgulation norms as set forth in the Code of
Fair Practices (CFP¥ é >

Regulation of Non-Stationary Trade (NSRF)

< é *n DecembeR016 the Ministry of industry and trade (MIT) was supposed to
submit a draft law about development ofnfiermanent commerce into the government.
However, some relevant controversy occurred betwden Ministry of economic
development anBAMS. For instance, FAMSaised questions about the form of an auction
where the entrepreneurs obtain the lease righitshfo vending kiosks and stalls. On the
other hand, disagreements with the Ministry of economic development occurred regarding
the level of the developer of a document setting forth the overall auction rules. Because of
this, the law consideration was posted ta2017< é >

The Cash Registers Regulation

< é StartingMarch31, 2017, a new version of articl6 of Federal Law Nol171-
FZ ¢Government regul ation of,alecobhohand acohblur e
containing products and restriction of canmipt i on (dr i nki ngatedbf a
November22, 1995 will come into force There will be added to it, among other things,
clausel0 that says that CRE must be implemented in retail sales of alcohol products,
including those by foodservice orgaations, regardless of whether beer is sold through a
store or through a foodservice facility ¢ >

USAIS

The Wholesale section appeared in the USAIS on January 1, 2016. Back then,
virtually all the market agents faced system errors occurring. They relcardeourdong
hang, due to which the accounting of goods was 80% marauettime consuming. "The

+7 812 3226848 +7 495 7727640 mail@aduvis.ru 12 0
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USAIS is now operating normally. No extra load on either the system itself or the support
hotline. We should admit how nicely the alcohol retailers did fbb. Most of such stores
joined the system long in advance of the-stipulated deadlines and are quite comfortable
within it", the AMR PressServicesays.< é >

Alcohol Beverage Market Regulation

< é >In 2017 the floor price for still wines might be s¢tthe level of 200 to 250
RUB per 0.79 bottle. However, the exact price has yet to be determined. It has to be
calculated perfectly in order to avoid counterfeit and improve the quality of Russian wines
i n gener al , Mi ni st r y 6 ederat Segvice fors Alcehal yMarketE a r |
Regulation has suggested the possibility of introduction of floor price on still wines after
theyevaluated the results of a pilot project that consisted in introduction of floor prices for
sparkling wines< é >

Road toll

<é > In DecembeR016§ at the session of the board of the Federal Road Agency
held by the head of Rosavtodor Roman Starovoit, it was announced that by theeh§ of
the share of federal motorways of Russia that are in the normative condition has been
increased up tdr1%. First deputy minister of transportatiasf the Russian Federation
Evgeny Ditriech pointed out that the road facilities were developing dynamicall®0By
the entire network of the countryostvd eder
condition. < é >

National System of Targeted Food Assistance

In October 2016, thRussian Minister of Trade and Industry Denis Manturov said
that the food assistance program for the underprivileged might be launched as early as
2018.Earlier, Deputy Nhister of Trade and Industry Viktor Yevtukhov said that the food
assistance program would not be launched in 2017 and was not likely to be launched in
2018 either< é >

Food products quality regulation

Starting from Januar$, 2017, a national standa@OST R57022 016 ¢ Or ga |
Production. The Procedure of Vol unwasar y
introduced in the Russian Federation. Its objective is to establish the s€igglations for
voluntary certification of organic production. At the moment there are numerous labeling
and certificates declaring that this product is made without use of food additives, synthetic
fertilizers and GMO< é >

Internet Trading Regulation

In H1 2017, MIT preserngd a strategy for €ommerce developmenthis is what
the deputy director of the department of domestic trade, consumer goods industry and
consumer market development within MIT Nikita Kuznetsov declareél.>

Other news in the sphere of consumer market regulation

< é >Starting from January 1, 2017, in accordance with the Federal Law No. 277
of July 3, 2016, the Federal Service for Oversight of Consumer Protection and Welfare may
carry out test purchases from businesses and must publitie a#levant new laws on its
official website and issue guidelines for businesg. >

Research (full version) includes information on the key events in the
government regulation of Russian retail market

Structure of retail turnover bthe category oproducts

<é>
In June 2017%the share of food products in the structure of the retail turnover
increased byp.p. comparing tdune 2016< é >

.13 MoprorosneHo nHdopmaumoHHbiv areHtctsom "UHMOJIAUH" Semman
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Table8. Structure of retail turnoveniterms of product groups in 202017’

Indicator 2011 2012 2013 2014 2015 2016 Q22016 Q22017 H12016 H12017 Jun.16 Jun.17
Retail turnover * * * * * * * * * * * *
Food * * * * * * * * * * * *
Non-food * * * * * * * * * * * *
Food share, % * * * * * * * * * * * *
Non-food share, % * * * * * * * * * * * *

Data source: FSSS
<é>
Research (full version) also includes sales dynamics of the major food and non-
food retailers

Structure of retail turnoveby the category of retailer

The share of markets in the retail structure continued to decredde2Bi7 (* pp
vs.H1 2016). The share of small enteipes is also decreasiiigy *pp vs.H1 2016 and of
individual entrepreneursincreased by* pp vs. H1 20%6. The share of mediwsize
businesseincreased by*pp vs.H1 2016 and microenterprisesinchangedThe share of
large lusinesses (largelyetail chains) increased Bypp vs.H1 2076.

Figure6. Retail turnover structerby business types in 20Q017, %

2007 2008 2009 2010 2011 2012 2013 2014 2014 2015 2016 H12016 H12017

Markets M Individual entrepreneurs outside of markets
M Small enterprises Mediumand large enterprises (including chains)
Data source: FSSS
<é>

Research (full version) also contains information on structure of sales in the
markets and at fairs, detailed information on unorganized trade: number of
markets, trading places, market structure and the managing subjects and
other.

Regional structure of retail turnover

The regional struare of the retail turnover of Russia is characterized by its

inhomogeneity: inl half 2017 *% of the turnover accounted for 11 territorial entities
(Moscow, the Moscow region, SaiRetersburg, the Sverdlovsk region, the Krasnodar
Krai, the Samara regiothe Republic of Tatarstan and Bashkortostan, the Tyumen region,
the Chelyabinsk and Rostov regions).& >

" For comparison with 2009015 the turnover and food share in it are provided for 20028 taking into account tobacco products.
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Figure?. Retail turnover structure by regions of Russialin2016, Figure8. Retail turnovestructure by regions of Russiahti

% 2017 %
/~Tyumen regior  Chelyabinsk _
blic of Samara regior SverdIQ\/sk region ’/’7Che|yz';1b|nsk
Repu icol : [ regibn Reoublic of sverdlovsk ~ Tyumen regior region
Tatarstan \ / p ! Samara regiot ) )
/ g Tatarstan \ reglon y

Republic of Republic of _
Bashkortostari\\ \ Bashkortostar .

,~Others

§ . Others Krasnodat §

Territory
Krasnodar v
Territory T R
; e Moscow region i -

St. Petersburt— ~—— Moscow region

St. Petershurt’ Moscow Moscow—

Data source: FSSS

Food marketnflation

According to the updated base projection by the Ministry of Economic
Devebpment of Russia for 2037019 the inflation rate at the end of 2DWwill be *%, and
in the next three years it will be stable and amouffeto< é >

Figure9. Consumer prices i nderR0laand fardcasttfon 202016 (basiofdrécast)¥eto ¢
December of previous year

QSS\ S S & & e & & & &° X $ 3

N4 > 4
v v v vV YV Vv Vv Vv Vv Vv " " "

CPI M CPI Food
Data source: FSSS

Research Z’full ver3|on5 also contains the information on Elynamlcs of price
changes for consumer products in Russia and 8 regions of Russia

Consumeincomesandexpenditures

During 1 half 2017, popul ationds r eal*% (compaethd h a s
*% in 1 half2016), and real wages have increassd“%, compared to the decrease*&6
in 1 half2016. < é >

]
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Figure10. Real salary and real income dynaniit2007-2016, forecast for 202-2019 pasicforecast) %

—— Real wages —&@— Real cash income

2007 2008 2009 2010 2011 2012 2013 2014 2016 2017* 2018* 2019*

Data sourceFSSS

<e>

Consumer expectations and confidemziex

Despite the economic situation rematpincomplicated, the population
demonstrates demand recovery. In August the Central Bank of Russia mentioned that
recovery of demand on a group of goods with a high price flexibility increases inflation
risks already in 2017. Besides, the situation of amessed level of loan burden on the
population continues to aggravate.

Figure83. Consumer coidence index in Russia 202017
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Data sourceFSSS
According to surveys conducted by the Federal State Statistics Service ,(FSSS)
5,000 people aged 16+ and living in all territorial entities of the Russian Federa@h in
2017, the index of consumer confidence reflecting general consumer expectations,
increased by pp againstQ1 2017 and was*%. < € >
Figure84.Co n s u me r s i of acormmicsiuaton in Russia20072017
\ ~
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Research (full version) also includes the structure of consumer income and
expenses, credit and monetary policy, results of the household panel following
the results of the complete period, average ticket value analysis, consumer
expectations and confidence indexes and etc.

Section 1. Key events for FMCG retail in Russia

On Prolongatim of CountefSanctions Restricting Food Product Supplies from
the EU, the USA and Some Other Countries

<e>

On DecembeR3, 2016 Vladimir Putin informed during the open press
conference¢We are interested in developing our relationships Withope; we wi work
toward it. And, of course, we would like Europe to speak in one voice, to have a partner we
can talk toi this is what is important for us. Still, if it is not so, we will seek other
opportunities to talk at the international levethat is, in tle state dimension, with each of
the partners in Europélthough this is how it does work toddywe settle some issues
with the Eiropean Commission and other issues with European states, at the national level.
I n fact, it suits unstiéns dgainshEeirepean cauntrigsy including a n-
Germany. The only thing we did was responding to the restrictions brought against Russian
economy. But we would gladly go for the lifting of it all (although Russigricultural
manufacturers urge us not to @p if our partners including European ones, lift anti
Russian s<aémxtionsé

Milestones ofl. half2017
<é>
Online projects of Russian companies in FMCG retail

In DecembeR016 Mail.Ru Group, together with the gxesident of DIXYgroup
t [ of companies {la Yakubson and other funders, invested RLOBM into Instamartservice
Instamar of foodstuffs delivery from outlets. Raised funds will be primarily used for the product
development IT infrastructure, project upscaling anth particular, for promotion of
Instamartmobile applications based on iOS (already available in AppStoré Android
(wae released in Janua?@17)< é >

Roskachestvactivities

< é >0On DecembeR7, 2016 Roskachestvo informed that it had studied about
1.5 Thousand consumer goods within the year of its operations. The study objects included
clothes for schoolchildren, fish products, sparkling wine, processed grain products, and
many other categories. In total, there are publisB&dstudies, including b first
international testing of telephones Roskachestvo conducted togetherGRIh The
studies were conducted i80-120quality and safety indicators standardized by the
mandatory requirements of the Technical Regulation of the Customs Union (TR CU)
GOSTs or Roskachestvo standards generated by the specialized technical committee within
Rosstandart (Federal Agency on Technical Regulating and Metrotogyy

a
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I11. Key events and plans of major FMCG chains

GC DIXY (DIXY Group, Z) / DIXY retail chain, Megamart, Minimart,
Viktoria-kvartal, Deshevo, Victoria, Cash

GK DIXY (DIXY Group, PC) / DIXY, Megamart, Minimart

Comp any 6 IXYnYam & (DIXY, Megamart, Minimart retail chain)Address:
119361, Moscow, B. Ochakovskagt. 47a Phones:+7 495 9331450Hot line: +7
88003330201. Fax: +7 495 9330259. E-Mail: info@dixy.ru Web: www.dixy.ry
www.megamart.riexecutive officer:Sergey Belyakowhe Presidenand the CEO(since
08 February 2016)

Chain development

As of July 1, 20T, the total number of stores owned by DIDGroup PAO was
<e>

On November 16, 2016, DIXY Group of companies told about its plans to
renovate the stosén its presentation for the investor dayhe main objectives of the group
today are maintenance of the consumer flow, dedig#é sales growth each yeagvision
of the assortment and reduction of costs, bringing the share of private label products in the
revenue to 25% or more, etc. These goals were outlined by the DIXY President Pedro
Pereira da Silva in his presentation for analysts and investors. d$tenoticeable change
concern the assortment at the DIXY neighborhood stores: today, they have 4750 kinds of
items, and the renovated version of the store will have a third less, about 3400 names. The
constant assortment of DIXY will consist of 3000 kiradscompared to 4600 now, but the
temporary assortment changing every month depending on marketing campaigns is going
to have 400 as compared to the previous 150. In Q3 2016 DIXY started to expand its
temporary product range, which led to a sharp increasests of advertising: up to 739 M
RUB (by 161%) in Q3 2016 (1% of the revenue). The presentation for investors includes a
diagram of the sales area of a renovated DIXY store: design, zoning and product display are
changed. Fresh and perishable produdsyell as bread are located closer to the entrance,
the marketing campaign goods on the lateral shelves; a flower sector appears. The new
scheme will be tested in about 30% of the stores and finally adopted by September 2017.
This is not yet ampproved sategy, but just the strategic vision of the company's managers
they are sharing with the analytics, a representative of DIXY group of companies noted
<é>

Results and expectations
<é>
The DIXYGCb6s key financi al i ndi c aftQaé,mg, ( ac

Q3,H1 and 9m20152016 according to IFRS, and managing company are summarized in
the table below (with negative indicators given in brackets).

Table7. The key financial indicators of DIXY GC (by formats) in 264516

Net revenue
growth, %

Victoria division

11,0%  12,7%

Victoria 12,5% 14,3%
Kvartal, Deshevo 6,7% 4,8%
CASH (4,9%) 12,7%

Megamart division

0,1% 6,9%

Indicator Format 2015 2016 Q12016 Q12017 Q22016 Q22017 H12016 H12017 Jun.16 Jun.1l7
DIXY division 219,026 252,167 * * * * * * * *
DIXY 219,026 252,167 * * * * * * * *
Victoria division 33,308 37,543 * * * * * * * *
Victoria 26,951 30,796 * * * * * * * *
Kvartal, Deshevo 5,269 5,522 * * * * * * * *
Net revenue, bnCASH 1,087 1,225 * * * * * * * *
RUB Megamart division 18,124 19,375 * * * * * * * *
Megamart 14,348 15,281 * * * * * * * *
Minimart 3,776 4,095 * * * * * * * *
Retail revenue 270,458 309,085 * * * * * * * *
Other income 1,887 2,152 * * * * * * * *
Total income 272,345 311,237 * * * * * * * *
DIXY division 196%  15,1% * * * * * * * *
DIXY 19,6% 15,1% * * * * * * * >
* * * * * * * *
* * * * * * * *
* * * * * * * *
* * * * * * * *
* * * * * * * *
* * * * * * * *

Megamart

(01%) 6,5%
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Indicator Format 2015 2016 Q12016 Q12017 Q22016 Q22017 H12016 H12017 Jun.16 Jun.17
Minimart 1,3% 8,4% * * * * * * * *
Retail revenue 17,0%  14,3% * * * * * * * *
Other income (4,0%) 14,1% * * * * * * * *
Total revenue 16,8% 14,3% * * * * * * * *
Gross profit, bn . . . . . . . - -
RUB Company in total - -
Gross margin, %Company in total - - * * * * * * * *
Net prdit, bon RUB  Company in total - - * * * * * * * *
Net pro&t} margin, Company in total - - * * * * * * * *
EbitDA, bn RUB Company in total - - * * * * * * * *
EbItDA H - - * * * * * * * *
profitability, % Company in total
Net debt, bn RUE  Company in tota - - * * * * * * * *
Data source: DIXY GC
<é>
M&A deals

On Decembel 3, 2016, DIXY group of companies bought outfd@perty items
with a total area of about 30 Thousand mgfrom MCapital group that owns Sedmoy
Continent and NASH chains in Kaliningradlhe purchased facilities will come under the
management of Viktoria division. Ondatforms there are operating Sedmoy Continent S
that are going to be #f®rmatted into Viktoria S. The deal amount has not been disclosed.
According to estimations, it atd have been RUB 1.8.4bn. The company explains the
decision that has been made by the board of directors of Sedmoy Continent by the desire to
¢cpncentrate on devel opment on Moscow regi
business efficiency in thieey regions to the max; purchasing a pool of property items most
of which will soon replace their signboar
of t hi s i sommented Sergey @Belyakov. As of nileicember, DIXY group of
companies is detmining the use potential for each of the purchased facilities.

Investment activities

In Q2 20%, DIXY Group's capital expenditures were RWBincreasedy * if
compared with RUB in Q2 20B.< & >

Plan for new supermarkets opening
In 2017, aMinimart sugermarket to b@pened in Sverdlovsk regioR€rvouralsk)
Logistics: data

As of June 30, 204, DIXY Group operated DCs and overttrucks. The
centralization of its supply chain operations exceedédn H2 207%.

Logistics: plans
<é>
In 2017, DIXY Group idooking forward to build a RUB2.5 bworth DC in the
south of St. Petersburg with approximately 50,000 sq. m area. The probable partners of the

company are Adamant Holding Company or A Plus Development. The project should be
rolled out in buildto-suit format.

Private label

In DecembeR016, the operating officer of DIXY group of companies Julio
Duarte stated: ¢The share of PL in DI XY ¢
a strategic course for us and we develop it actively, expand currettigbrlines and
generate new ones. For instance, in 2016, new business areas were preseatedmice
under Vivante brand and baby hygigreducts under Baby Boom brane € >

Consumers communications

In DecembeR016, the operating officer of DIXY grougf companies Julio Duarte
stated: CAt the current devel opment St age
DIXY, because we believe that we can give the best offer to our customers. Currently our
efforts are focused on shddrm loyalty programghat demonstrated excellent results in the
past. Successful exampl es of such -ommpai
figurines, ¢cFarmerb6s yardeée <campaign wher
campaign, and others. In September last, Viktorizgarted a new systeiminstead of the
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flat discount up to 5%, the emphasis was then made on personalized offers: deep discounts
for the most demanded product groups and an opportunity to participate in specialized
clubs.<é >

Research (full version) contains the description of 8 largest FMCG chains in

Russia:

X5 Retail Group N.V. (Pyaterochka, Perekrestok, Karusel and Perekrestok-
express); Magnit, PJSC (Magnit, Magnit Semeiny, Magnit-Cosmetic retail chains);
Auchan Groupe (Auchan, Auchan-City, Nasha Raduga, real,-, Auchan Supermarket,
Moy Auchan and Atac retail chains); Metro Group (METRO, METRO Punct and
real- retail chains); GC DIXY JSC (Dixy trading chain, Megamart, Minimart,
Viktoria-kvartal, Deshevo, Semeynaya Kopilka, Viktoria, Kesh) ; Lenta, LTD. (Lenta
retail chain); Kesko Food Rus, LLC (K-RUOKA retail chain); O'KEY, LTD.
(O’KEY, O'KEY-Express retail chain); Hyperglobus, LLC (Globus retail chain)

The description of each chan includes news according

to the sections:
Chain development (operational results, plans of further development);
Performance and expectations (key financial idicators and plans);
Investment projects;
Private label (key private label of the chain, their development and plans to the future expansion);
Resignations and appointments;
M&A,;
New formats (introduce and/or plans on introduce new formats to the market);
Logistics (opening new distribution centers, the level of supply centralisation, etc.);
Store openings (during the last month);
Store closures (during the last month);
Co-operation with consumers (actions, loyalty programs, etc.);
Co-operation with suppliers (working conditions with suppliers, new partners, etc.);
Corporate events (other news by the chain (judicial proceedings, labor relations, etc.).
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About INFOL.ine IA products

Currently the most topicalsaie for the companies is monitoring and analysis of industry and
general business events in Russia and the world. It is impossible to solve this problem without
professional and highly efficient information departm@&EOLine IA is exactly such department. It will
work for the benefit ofyour business. All your colleague : i
and employees are welcome to make use of our servi@?@é &P B m
INFOLine 1A is an independent company. It has beg@igzmslllfl@ -
working on the industry research market afsBia SINCE ywew - real- nukcy  okesn mamnr) K SIEHKA
2001. The retail industry study conducted by INFOLifeuas WY MIUG rnewra @ o
during 20052016 is the best on the market. This was "“""* . R
acknowledged by many of our customers and partners.

There is a range of information products especially prepared for FMCG retail cesipani

Russian consumer market and FMCG retail chains rating, Industry review

It contains structured information regarding the developmenetail chains, commissioning of new stores, new formats,
M&A transactionscorporate events, logistics, operationesuits and expectations, investment plans and interaction with
suppliers regarding the leading FMCG chains. Tegwgéew also contains: macroeconomic figures, statistic data and analytical
information regarding the development of retail and chains in Rdasiiag the month under report.

Russian consumer market and FMCG retail chains rating contains:

TOP 190 FMCG chains performance
Rating of FMCG chains by number of stores
Raing of FMCG chains by sellingpace
Rating of FMCG chains by nstles
Section I. Development of retailing in Russia
Macroeconomic retail indicators
Government regulation of retailing
Structure of retaiturnoverby the category of product
Structure of retaiturnoverby the category of retailer

Regional structure of retail sales Publicationdate monthly

Inflation an_d the food market Thhe number of pages From 150

Consumer incomes and expenses . .

Consumer expectations and confidence index Method Elictronic
Section 11. Key events for FMCG retail in Russia Pricg rub./month 20 0000

Important events for FMCG retailers Price when subscribing

Activities of INFOLine IA specialists for | half 2017 rub. 75000

Case The effects of price inceses on consumer behavior
Section I11. Key events and plans of major FMCG retailers

Complete research reports on retail
Publication Price,

Title Contents date roubles

. It contains thdollowing sections: Conditions of the FMCG retail market in Russia; Bus
HIT of SALES! Analytical reference data onQP 50 retailers; Data base of076hains and 530 DCs thatciudes the
Database of00 FMCG  following entries: he Ret ai | chainbés operator, Q2 2016
retail chains of the RF procuement director, financial director, IT director), total number of stores, total s
space, revenue, presence in regions, number of distribution centres

50000 or
70 000

The standard version of the industry review presents analysis of FMCG arigoNdmetail

FMCG Hypermarkets in market (macroeconomic indicators, structure and dynamics of retail turnover, number,
: space, net sales of stores by sales channels):50QBtings and busiess reports 012

Russia, The database 1000 largest retailers developing hypermarkets; history and key features of hypermarket March 2017 50000 or

FMCG hypermarkets in  forecast forhypermarkets for 20:2019. Extended version of the industry review contz 75000
Russia also analysis of hypermarket segment8irfederal distiits of Russiaand data on 100
operating hypermarkets.
Rating of the largagetail and wholesaileetail DIY chains by their financial efficiency (gro
margin and net profit margin) and the average purchase size; by selling/gross floc
NEW! DIY Market, number of stores, revenue per one square meter of selling/gross floorspace May From
Results of 2015 and Developmenbf online retailing on the DIY market; regional development of the largest 2015/refresh
Forecast for 2017 operators; business reference data on TOP 50 DIY operators; prospects for develor Q2 2016 30 000

the largest players on the DIY market
NEW! Description of TOP 50 players on the DIY mettkdebt load; development strate¢

]
.21 MoprorosneHo nHdopmaumoHHbiv areHtctsom "UHMOJIAUH" Semman
| ]


http://infoline.spb.ru/shop/issledovaniya-rynkov/page.php?ID=1067&sphrase_id=8143
http://infoline.spb.ru/shop/issledovaniya-rynkov/page.php?ID=1067&sphrase_id=8143
http://infoline.spb.ru/shop/issledovaniya-rynkov/page.php?ID=1067&sphrase_id=8143

Industry review Russian consumer market and
FMCG retail chains rating (Demo-version)

Title Contents Publication  Price,
date roubles

preferences of DIY consumers in Russia; description of the largest players
"specialized chairis

Database contains operational afidancial indicators, contact information on T(

NEW! Analytical management o800 DI Y chains of Russida:cHhaigmds June From
Database of 600 DIY NEW! Development director, marketing directdfactual address; phone; faxmail; Web 2015/refresh 50 000
chains sitg; developed formats; total mber of stores; selling/gross floor space; revenue (exclt. Q2 2016 roubles

VAT); regional presence; number of DCs.

Periodical information products on food industry, food market, retail etc.

Price in
Title Description of the product Periodicity roubles per

month

. . . . Monthly macroeconomic survey o
Macroeconomics of Russia and Condition of Processin{ the situyatiorin various branchegof Once per month 5000

Industry h
RF industry
News of Retail in RF Daily 5 000
News of Logistics and Warehousing Latest and periodic information ~ Once per week 5 000
News of Food Industry and Fogd Market (more than 15 about RF industry of your interest Twice per week 6 000
segments of food industry!)

News ofAdvertising and Marketing Once per week 4 000

Monthly review of new products or
Bank of Innovations on Food Market the food market of the RF and  Once per month 12 500

abroad

Please, take note! The abovanentioned selection of our products is nangdete.

solution of specific problems that might ar i-smaeresearch he |

\\\\\\ Besides the completed pilot products INFOLine IA offers its customers a package of individual information services for
\\\‘“’0 repors, compil ation of data bases, product mix and prices r

We are always glad to be of assistance to you! To obtain demo-versions and presentations of Reports or if
you have any questions do not hesitate to contact our manager , +7 (812) 322 68 48, +7 (495) 772 76 40 or e-
mail: retail@infoline.spb.ru
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